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OW comes the deluge of misinformation on the 

I price of shoes. The Boston News Bureau, 

the financial paper of National character, slips 

into the error of citing a palpable untruth dangerous 

in fact and fiction and labeled “Those Wicked 

Profiteers.” A statement which aroused the ire of 

the entire trade of New England, is as follows: 
(Quoting a prominent leather manufacturer.) 

“T recently went into a large Boston retail shoe 
store, dealing only in high-class merchandise, and 
bought a pair of shoes at $18.50 a pair. The price 
staggered me, and yet I was surrounded by people 
who were buying liberally and willingly at this price. 
The salesmen were telling their customers that prices 
would be $5 higher within the next three months, etc., 
etc.” 

The Boston Post in its editorial column seized upon 
the article and made the same error of having the 
profit figured on the cost instead of on the selling 
price. We give all of the facts—the offending articles 
and answers—in a double page broad-side in this 
week’s issue. Every merchant can find in these two 
pages an example on how to speedily refute any such 
libel upon the shoe industry. Massachusetts is fortu- 
nate in having an alert retail association and in a very 
few hours after distribution of the Boston Post to the 
public 12 of the leading shoe merchants of Boston 
went into session appointing a committee to wait 
upon the editors of the Boston News Bureau and the 
Boston Post. 

The meeting with the proprietor of the Boston Post 
was most interesting. Publisher Grozier said, ‘“Gen- 
tlemen, you are five hours late. I actually expected 
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you before, you are certainly justified in kicking.” 
Publisher Grozier immediately saw to it’ that the 
news columns carried a letter of refutation and the 
editorial columns officially denied the story. 

President Scates wasn’t satisfied to let the matter 
drop there for he had premonitions that newspapers 
all over the country would seize upon the garbled 
account, so at the joint meeting of the Boston Shoe 
Travelers’ Association and the Southern Shoe Sales- 
men’s Association, he gave voice to the injury done 
whereupon the salesmen issued the following resolu- 
tion: 

Resolved; That the Boston Shoe Travelers’ Asso- 
ciation and the Southern Shoe Salesmen’s Association, 
in joint session assembled, and speaking authoritatively 
on the subject, desire to convey the information to the 
consumers and all other interested parties that 


‘rumors, reports and published statements, to the 


effect that shoe manufacturers or retailers have been 
or are guilty of profiteering in the merchandising of 
their products have no ground in point of fact. 

It is one of the big problems of the retail shoe trade 
from this day forth to give answers to the public as 
to why shoes are high in price. The “Recorder” 
started the movement in last week’s issue in its treat- 
ment of the subject telling the public the truth on 
shoe prices in the article ‘A Primer of Shoe Prices.” 
In this week’s issue the answer given by the Massa- 
chusetts Retail Merchants’ Association can be well 
used as an addition to that article, in not only giving 
the facts to your clerks to tell to the customer, but 
in giving it to the newspapers to tell to the public 
groping for information on the high cost of footwear. 
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Can You Afford Not to Go to Market? 


business and spending a protracted time 

away from home he usually asks himself: 
“Can I afford to go?’ Whether the contemplated 
trip be for business or pleasure or a combination of 
both, the decision usually hinges on how much 
will have to be put in to it in time and money and 
how much benefit in knowledge and ‘profit is to be 
derived from that expenditure. 

In a little booklet by Henry Van Dyke, entitled 
“Days Off,”’ he makes these two significant statements: 
“It is worth while for a man to learn that he can 
properly lay down his tasks for a reasonable while 
without betraying his trust,”’ and also, ‘““The lessons 
that we learn out of school when we do not realize 
that we are studying are usually the most pleasant 
and frequently the most profitable.”’ 

The successful man in business today, generally 
speaking, is the man who more or less frequently 
gets away from his own store, mingles with other men 
of his craft and absorbs the ideas that have made 
other men successful. He is the man who endeavors 
to learn from sources outside of himself all he can that 
relates to the conduct of his own business. 

During the whole term of the war, and especially 
after America entered the conflict, men of business 
were thinking and planning of ways and means to 
conduct their business during what was generally 
termed the reconstruction period. 

Most of these plans and arrangements were pred- 
icated upon the proposition that there would be a 
lull, if not a period of stagnation,in business activities, 
that there would be a rapid decline in merchandise 
prices, a time of unemployment, fraught with more 
or less disastrous activities. 

Many methods of merchandising on a falling 
market, many plans of readjustment of wage scales 
were contemplated. 

All the theories of decline in price of merchandise, 
of decline in wage scales, all the theories advanced 
for showing a decrease in volume of business have 
been refuted by the experiences of the retail shoe 
merchants during the first half of 1919. 


W cee ER a man contemplates leaving his 


We have passed thus far through the period of 
reconstruction or, more properly speaking, the period 
of readjustment without experiencing any of the dire 
disasters that many good, hard-headed business men 
felt were sure to come upon us. 

During the latter part of the war period the War 
Industries Board placed restrictions upon the intro- 
duction of new lasts, new styles, new patterns. 
These restrictions, later accepted as good peace-time 





Good Clothes Give Self-Reliance 


A Strong Argument for Good Taste in 
Footwear 

Leona Hope, author of a circular issued 
June 20 by the home economics’ depart- 
ment of the College of Agriculture of 
the University of Illinois, in discussing 
**The Economic Value of Dress,”’ says: 

‘Clothes are what financiers call a 
‘good risk.’ They give self-reliance. To 
be successful, appear successful. The 
woman who works must be well dressed 
if she is to measure her full capacity for 
success. Women have been criticised for 
spending too much thought on dress. 
The criticism should be that women do 
not spend enough intelligent thought 
on dress. To understand the art of good 
dressing shows wisdom, not vanity.”’ 











sense, instead of eliminating style from the shoe 
industry developed style in its beautiful simplicity 
as it has never been developed before. 

With the removal of the price fixing restrictions 
upon hides and skins it was anticipated by many 
that the prices of these materials and, consequently, 
of leather and shoes would be materially reduced. 

When the shoe travelers started upon their cam- 
paign for Fall selling such thoughts as these filled the 
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minds of the average retail shoe buyer. He approached 
the season with fear and trembling. He feared to buy 
lest he should buy wrong in quantity, in quality 


and in style. As a consequence, he bought timidly 
and very frequently, far below his actual needs. | 

Time has demonstrated that the readjustment, 
so far as prices are concerned, has all been on the 
upward trend. 

Scarcely a shoe manufacturing center in the country 
but what has experienced a demand for shorter hours 
and increased pay among the operatives. In prac- 
tically every instance wages have been increased 
and hours have been shortened. so that today shoe 
factories are working less hours per day and con- 
sequently are turning out a lesser number of pairs. 
This alone has considerably increased the overhead 
expense of shoe factories and in consequence has 
increased the price per pair of production. 

In addition to this have come unexpected and un- 
precedented advances in hides and skins and con- 
sequently of leather and shoes. ‘ 

A few years ago we were faced with a large over- 
production of shoes. The inevitable result was that 
shoes were cheap, selling was hard and profits were 
small. Very few concerns in the whole industry from 
the tanners down through the line to the retail 
merchants were reaping rewards to which they were 
justly entitled for the time and money invested in 
their business. 

Today these conditions are changed. Supply and 
demand are more nearly equalized. The demand 
has been active and 
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receiving only the A widths or D widths while the 
balance of the lot have dribbled along at considerably 
later dates. . 

A man does not have to visit very many shoe 
factories to find a reason for this condition. A lot: 
of shoes will be cut and lasted only to be held up 
because of non-delivery of heels. Possibly ornaments, 
buttons or eyelets have not come along and so the 
shipment has been delayed. Even upper leather of 
certain colors and qualities has been very hard to 
get and delays have been necessary on this account. 
Possibly box toes or counters have not been delivered 
to the shoe manufacturer so that he could speed up 
his deliveries to his retail customers. 

All of these conditions are being met better today 
than they were a few months ago. The industry is 
beginning to realize that it has been going through 
and is still going through a process of revolution of 
methods. 

Business conditions are-becoming more settled and 
stabilized. Merchants today are not fearing a de- 
cline in prices. They are only betting on how much 
more they will have to pay next time than they paid 
the last time. 

While new lasts and new patterns have been intro- 
duced to a considerable extent within the last few 
months, these lasts and patterns follow the trend of 
what has been in vogue for several seasons past. No 
radical changes or disturbing conditions have en- 
tered into this feature of shoe merchandising. 

All these facts and more give to the ‘mid-season 

markets an_ inter- 





strong and yet, with 
very few exceptions, 
the supply has been 
sufficient. 

True, shipments 
often have been 
late in too many 
instances, they 
have been _ split 
up, and numerous 
have been the 
complaints from 
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est not present in 
former seasons — 
we therefore pre- 
dict much travel- 
ing to and from 
market centers and 
a much better un- 
derstanding of con- 
ditions by the 
opportunities of- 
fered for contact in 
a friendly and busi- 
4 ness way. 
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Newspaper Articles of Dangerous Untruth 


Speedy Action of Massachusetts Retail Shoe Merchants’ 
Association Should Serve as an Example to Merchants 
on “‘How to Answer Lies on the Shoe Business’’ 


In Boston News Bureau Tuesday, June 24. 
THOSE WICKED PROFITEERS 
The Manufacturer’s Point of View 

Boston—In these days of rapidly ascending 
prices for commodities of every description; more 
oarticularly wearing apparel, it is the popular 
iahien to accuse the primary producer of such 
commodities as solely responsible. 

Speaking along this line, a prominent leather 
manufacturer says: 

“T recently went into a large Boston retail shoe 
store, dealing only in high-class merchandise, and 
bought a pair of shoes at $18.50 a pair. The price 
staggered me, and yet I was surrounded by people 
who were buying liberally and willingly at this 
price. The clerks were telling their customers 
that prices would be $5 higher within the next 
three months, etc., etc. 

“To satisfy my curiosity as to who was making 
the big profit I wrote to the manufacturer of the 

articular pair of shoes that I had purchased—he 
ieeenad to be an acquaintance of mine—and 
requested him to send me from the factory another 
pair, duplicating the shoes which I had purchased 
at retail, requesting him at the same time to bill 
them to me at the price he was charging the jobber, 
or the retailer, as the case might be. 

“One can imagine my surprise when I received 
the bill to find the second pair of shoes cost me but 
$5.40. They were precisely the same shoes re- 
tailed to me at $18.50. 

“In other. words, there was a margin of 250% 
between the factory -and the ultimate consumer, 
and -it is needless to say that with present prices 
of leather there was no extraordinary profit to the 
manufacturer of a shoe wholesaled at $5.40. 

“Only a few years ago it was generally consid- 
ered in the shoe trade that a 3344 % margin between 
the shoe manufacturer and the consumer provided 
a fair margin of profit. 

“The sort of profiteering now being carried on by 
some retailers is outrageous. The devil of it is the 
consumer is paying the high prices and registering 
no protest.” 


In Boston Post Wednesday, June 25. 
THE PRICE OF SHOES 

In the same issue of the Boston News Bureau 
yesterday two articles were published relating to 
the shoe and leather situation. One article dealt 
with rumors concerning the formation of a bi 
chain-store system of retail shoe stores to be finance 
with capital provided by leading manufacturers 
such as Endicott-Johnson, McElwain and Hamil- 
ton, Brown & Co., three of the largest shoemakers 
in the world. 

The second article told of how a prominent 
leather manufacturer, after being charged $18.50 
for a pair of shoes, investigated the matter, and 
found that he was able to buy identically the same 
make of shoes at wholesale for $5.40. 

If there is any such profit omg | made in retailing 
shoes it would seem that the big manufacturers 
might well seriously consider starting a chain of 
retail stores which would eliminate the profit made 
by the middleman. 


Answered in Boston Post Thursday, June 26. 


NO SUCH SHOE PROFITS DECLARES THE 
ASSOCIATION 


To the Editor of the Post: 

Sir—Your ‘editorial relative to profiteer- 
ing on the part of shoe retailers, based on an 
article which appeared in the Boston News 
Bureau, is entirely unfair to a group of mer- 
chants, who have been hard hit by the war, 
in the matter of bona fide advancing cost of 
leather and shoe labor. 

The article quoted is manifestly an absurd 
statement, and nothing has ever been printed 
in relation to shoe costs and prices that was 
as open to ridicule. We believe that it will be 
found that the explanation lies in the fact 
that the leather man who stated that he paid 
$18.50 for a pair of shoes, and afterward found 
out from the maker of the shoes that they 
cost $5.40, really said that an $18.50 shoe 
today cost $5.40 many, many years ago. 

The facts are that some classses of shoes 
cost 100 per cent more than in 1914. Some 
classes have just reached the 200 per cent 
mark in advanced cost, or three times as much. 

Boston shoe merchants are conducting their 
business today at relatively the same per 
cent of profit as in the past, and every possible 
endeavor is being made to hold down the 
cost to the consumer. The retail shoe dealers 
of Massachusetts consider themselves for- 
tunate if they average a return of seven per 
cent on their sales. 

Facts and figures to support this statement 
can be produced at any time. Wild charges 
of profiteering cannot hold against the true 
facts. H. B. SCATES, 
President Massachusetts Retail 
Shoe Merchants’ Association. 


Boston, June 25. 
Editorial error acknowledged in Boston Post 


June 26. 
THOSE SHOE PROFITS 


The Post prints in another part of this 
morning’s paper a letter from the president 
of the Massachusetts Retail Shoe Merchants’ 
Association relative to an article in the Boston 
News Bureau upon which we based an editorial 
yesterday touching upon shoe profits. That 
article stated that a leather manufacturer 
being charged $18.50 for a pair of shoes, found 
that he could buy the same articles from a 
wholesaler friend of his for $5.50. We took 
the story for what it seemed to be worth, and 
commented upon it with ‘“‘ifs’? and reser- 
vations. . 

It appears clear from the letter of President 
Scates that there is no such enormous differ- 
ence between wholesale and retail shoe prices. 
He shows how tremendously manufacturers’ 
prices have increased in the last four years, 
and interprets the $5.40 statement as being 
made of shoes of pre-war construction. 

It certainly did seem a bit ‘‘raw”’ in the 


way of shoe profits, and we are glad to find - 


the story officially denied. 
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Facts on Shoe Prices and Profits 


In Answer to Misleading Article in Boston News Bureau and Editorial 
in Boston Post. Statement Prepared by Pres. H. B. Scates, 
Massachusetts Retail Shoe Merchants’ Association 


1. Shoe costs and prices showed a slightly 
graduated scale upwards for 10 years before 1914, 
because of failure to keep supplies of hides and 
leather in pace with world-wide increase in popu- 
lation and consequent increased demand for shoes. 

2. When the European war broke, all condi- 
tions of supply and demand were upset, war re- 
quired a lot of leather which was diverted from 
footwear uses, and the climb in prices was imme- 


diately accelerated. 


The Acute Situation Today 


3. This condition was ably handled by our 
leather and shoe making industry, and prices kept 
remarkably low until November, 1917, when a 
panic of buying was started that resulted in sending 
prices of materials climbing at a fast rate. Things 
steadied down to a normal rate of advancing prices 
until May of this year, when European demand 
for our leather resulted in a repetition of the 1917 
condition, only the shortage of leather and demand 
for it are doubly acute at this time. 

4. Before the war, during the war and at present, 
the average retailer’s gross profit run from 30% 
up to 40%, depending on the class of store, the 
location as to city, the service rendered, and the 
class and character of merchandise sold. Operat- 
ing expenses of the average store run from 25% 
and up to 33%. Thus the average retailer’s net 
profits on his sales will run from 5% to 10% in 
extreme cases, and will not average over 7%. 


National Consideration of Prices 


5. Always at a gathering of retailers, whether 
it is of two or more, the question of price is the 
subject discussed. Our attitude is that shoe 


prices are high, too high for comfortable operation, 
the risk is immeasurably greater, we deplore the 
burden imposed upon the purchasing public, and 
we discuss always ways and means of keeping 
prices down to the lowest possible point. 

6. The recent sharp advances in materials, the 
shortening of working hours, in factories, the great 
and continual advances in labor cost, means that 
Fall shoes for 1919, now being made, in men’s and 
women’s, will cost the consumer $2.00, $3.00 and 
$4.00 more than during 1918. This deplorable 


fact makes our position all the harder to overcome 
in view of the publicity given the profiteering 
article. 


Mis-statement on Profiteering 


7. It does seem strange to us that certain facts 
regarding the shoe industry are so Well known by 
well informed people that such beliefs as to prof- 
iteering can exist. The News Bureau has con- 
sistently published news of leather advances, foreign 
buying, and other shoe conditions. You have 
published the news of the chain store syndicate. 
These men are not going to be philanthropists. 
They are going into this chain store syndicate 
with two big reasons back of the scheme—to get 
outlet for production, and to make money. They 
have some illusions and will be disillusioned in 
time. The facts are that in normal times back of 
1914 the shoe factories of America could make in 
seven months all the shoes we could consume in a 
year. This competitive condition kept shoe costs 
down to a point where neither maker or retailer 
could control his profits. His competitor con- 
trolled them. Production decreased steadily in 
manufacturing from 1914, reached the lowest point 
in 1918, and is now only beginning to increase. 
But during that time there has been no lessening 
of retail competition and that fact alone will always 
safeguard the public from profitering. Can’t you 
see, that if it were possible to reach the point of 
selling a $5.40 shoe for $18.50 at 250% profit, that 
there would be some wise men (or fools, as you 
like), who would be perfectly satisfied to undersell 
the other men and make 100% profit. 


Do Not Average 7% on Sales 


8. Youcan get from the Harvard College Bureau 
of Business Research, every six months, a report 
taken from standardized sets‘and methods of book- 
keeping, showing every item of expense, and profits, 
of 3000 shoe retailers, divided into classes of mer- 
chants, showing that the 3000 do not average 7% 
return on sales. Boston merchants fit nicely into 
the average. 

9. Here is one simple way you can ascertain 
average profits for your paper. Have a man visit 
any ten stores at random, get the cost price and 
retail, average them together and -you will find 
this average will fall at 35% or under. 
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TAX RULING FAVORS TRAVELERS 


Commercial Men May Now Deduct All Legiti- 
mate Expenses from Income Return 


Boston—Income tax of commercial travelers will 
be considerably reduced by a new ruling of the 
Internal Revenue Bureau which was announced 
at the weekly luncheon of the Boston Shoe Travelers 
and the Southern Shoe Travelers in Boston, June 26. 
The change in income tax regulations follows agita- 
tion by the Eastern and Middle West Travelers’ 
Association. 

Formerly the commercial traveler was allowed 
to deduct from his income return only that amount 
paid for railroad fare and sample rooms. Now he 
may deduct all legitimate traveling expenses. The 
ruling of the revenue bureau was: 

“Where there is an allowance for expenses, per 
diem or otherwise, commercial travelers may deduct 
all legitimate expense, including meals, porters’ 
fees, etc.” 

This means that the only part of an expense allow- 
ance taxable is the part saved. If a salesman is allowed 
$600 for 60 days and spends in that time only $500, 
he must report the $100 saved as part of his income. 


RESTRICTIONS REMOVED 
On Importations of American Shoes into France 


Washington—A cablegram has been received by 
the Department of Commerce from Commercial 
Attache Snow in France, stating that French Govern- 
ment has removed restrictions on importation of 
boots and shoes and other leather manufactured ad 
valorem. Surtaxes however ranging from 10 to 40 
per cent have been imposed; it is not known whether 
these apply to boots and shoes and leather or not; 
details expected later. 


ARMY LEATHER AUCTION 





Scheduled for Chicago about July 15 


Washington, June 23— A considerable quantity of 
shoe leather is expected to be included in the sale of 
leather to be held in Chicago on or about July 15, it 


is reported in Washington. The sale is to be quite 
an extensive one, although probably not quite as 
large as that previously held in Philadelphia. All 
told there will be quite a variety of leather offered 
there. 

During the recent settlement of contracts with 
tanners, quite a lot of shoe leather was taken into the 
warehouses at Chicago and also at St. Louis and 
Jeffersonville barracks. Sale of the leather held in 
the latter two places will be by sample. These 
samples are now being selected by W. D. McKissick, 
who is on duty in Washington as a supervising 
leather inspector of the army. 


SEC. REDFIELD AND FISH LEATHER 


Great Interest in Production with Unlimited 
Supply 

Washington, D. C., June 20—A. Ehrenreich, presi- 
dent of the Ocean Leather Company, Inc., of New 
York, had a conference in Washington last week?with 
Secretary of Commerce, Redfield, relative to the 
future of using fish skins for leather making. Secre- 
tary Redfield is taking great personal interest in this 
matter. 


SPOT SHOES PURCHASED 


Army Quartermaster Department Still in 
Market 


Washington—The Army Quartermaster Depart- 
ment announces the purchase of about 70,000 pairs of 
spot shoes as follows—Durrell Bros., 4560 pairs at 
$3.8814; Brown Shoe Company, 7948 pairs at $5.00; 
Rossenwasser Bros., 9319 pairs at $5.60 and 5000 pairs 
at $5.95; Rindge, Kalmbach & Logie, 1203 pairs at 
$5.25; Nunn, Bush & Weldon, 3840 pairs at $6.00; 
Red Wing Shoe Company, 170 pairs at $5.15; Charles 
P. Keighley, 3174 pairs at $5.50; M. N. Arnold Com- 
pany, 574 pairs at $4.50; Bradley & Metcalf Company, 
2331 pairs at $4.65; Franklin Shoe Company, 571 
pairs at $5.50 and 832 pairs at $4.75; Brown Shoe 
Company, 724 pairs at $6.25 and 6000 pairs at $4.75; 
Joseph M. Herman & Co., 25,000 pairs at $5.50; 
Endicott, Johnson Corp., 3964 at $5.35, 1528 at. 
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$5.50, 1300 at $3.10 and 4711 pairs at $4.95, $4.85, 
$5.10, $5.60 and $5.65. The Department is still in the 
market for spot shoes. 


THE BOSTON-BUENOS AIRES LINE 
Two Boats Assigned by Shipping Board 


The John S. Emery & Co., 114 State Street, Boston, 
have had assigned to them by the shipping board two 
steamers for their Boston-Buenos Aires line. The 
first one, the “Lake Flynus” will leave Boston the 
latter part of this month for Buenos Aires direct, 
returning leaving Buenos Aires about the middle of 
August for Boston. The second one, the “Lake Free- 


born,” will leave Boston the early part of July for: 


Buenos Aires, returning leaving that point the end of 
August for Boston. These steamers will be followed 
by others at regular intervals. These are forty-two 
hundred ton, new steel steamers, carrying the highest 
class of insurance. The Southbound rate is $25 per 
ton, weight or measurement, ship’s option; the North- 
bound rate has not yet been determined. 


WISCONSIN MINIMUM WAGE LAW 
Takes Effect in July After Six Years of Study 


‘The minimum wage law, enacted by the Wisconsin 
legislature of 1913, will go into practical effect some 
time. in July, the state industrial commission having 
issued an order fixing the minimum wage which shall 
be paid to women and minor employes at 1914 cents 
an hour until January 1, 1920, when the rate is in- 
creased to 2014 cents an hour, and on January 1, 
1921, to 22% cents an hour. The reason that a 
minimum scale has not been put into effect until 
now is that the commission found it advisable to 
devote nearly six years to study and investigation of 
conditions so that industry might not be unfairly 
treated in this important respect. 

For a year or more an advisory board, consisting 
of four representatives each of the public, employers, 
and labor, has conducted an investigation, on the 
basis of which it recently recommended to the com- 
mission the establishment of a minimum wage of 
221% cents an hour. The commission, in order to 
give employers ample time to adjust themselves to 
the conditions, now has ordered the institution of a 
minimum wage of 1914 cents an hour, with gradual 
advances to the wage recommended by the advisors. 

The order first was issued in tentative form to 
bring it before employers and employes for discus- 


sion. Hearings were held in various parts of the ' 


state during the last fortnight. Since practically no 
objection was made to the proposed scale, the per- 
manent order, to be issued within a few days, is 
expected to be virtually the same as the tentative 
order. The provisions become effective thirty days 
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after the order is formally issued, which will be some 
time in July. 
CLEVELAND’S SHOE AND LEATHER 
FRATERNITY 


To Organize June 30 at Hotel Cleveland 


The night of June 30 will mark the formation of the 
Cleveland Shoe and Leather Fraternity—a banquet 
will be held at Hotel Cleveland and a date set for 
a picnic. 

Invitations have been sent out not only to Cleve- 
landers, but to men in the industry in a score or more 
of northern Ohio towns. The picnic to be held later 
in the summer will not be a strictly Cleveland affair 
although men in this city will make the arrangements. 





Shopping With a Luxury Tax 
Good Advice from “‘Vogue”’ to the 
Consumer 

**As matters stand, however, it seems 
wiser not to risk one’s mental balance in 
the mazes of this complicated subject, 
but to let the question of to tax or not 
to tax be a matter between oneself and 
one’s merchant, who presumably has 
grasped the essential intentions of his 
Government. Poor man, he has trouble 
enough as it is. He is obliged both to 
collect and account for the tax and to 
listen to what people have to say. Most 
of the shops save trouble by putting on 
sales slips the original price and adding 
the tax beneath.”’ , 











Approximately $2000 have been pledged to defray 
expenses of the organization, while about 200 names 
are on the membership roll. 

The Boot and Shoe Fraternity is to embrace men 
in every line of the industry, including retail mer- 
chants, store salesmen, traveling salesmen, manu- 
facturers, wholesalers, shoe‘ findings, etc. Efforts 
will be made to keep it a thoroughly democratic 
organization, truly representative of the industry. 


“ERSATZ”? SHOES DECLINE 


German Government Must Cover 18 Million 
Marks’ Reduction 


Washington, D. C.— A communication has been 
received here relative to the use in Germany of 
shoes made of paper. The report says: 

“In Germany the end of the war has caused great 
decline in the inclination to buy, especially as regards 
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substitutes. Shoes made of paper are now unsalable, 
especially men’s shoes. A combine of manufactur- 
ers and merchants has therefore agreed that the 
prices of the present stocks be lowered from 22 to 5 
marks a pair, and that the loss, which is estimated at 
18 million marks, be covered in common. 


SHOE CLERK SUSPECTED 
Passing Worthless Checks the Accusation 


Cincinnati, O.—A letter from Henry Hageman 
states “One of the good members of our association 
has written me asking my aid and co-operation in 
locating and bringing to justice a former retail shoe 
salesman, who has developed into a first class crook. 

His specialty is passing worthless checks on shoe 
dealers, using his acquaintance with managers of 
shoe departments and proprietors, to attain this 
end. 

I feel sure that a warning notice in your valued 
publication would be a great aid in apprehending him 
and removing a menace to the shoe trade. 

This party’s name is Clifford H. Dern, whose home 
was at Frankfort or Williamsport, Ohio, and for 
years worked in Columbus shoe stores, his last job 
being that of manager of the Dunlap Shoe Company, 
branch store at Camp Sherman, Chillicothe, Ohio. 

His family state that he has persistently been 
giving worthless checks and has been making a daily 
vocation of this for months. He is well known in 
Columbus. 

Any information regarding him, will be thankfully 
received at the office of the Ohio Valley Retail Shoe 
Dealers’ Association, 412 Johnston Bldg., Cincinnati, 
Ohio. 





TO HOLD SCHOOL OF SALESMANSHIIP 


J. & T. Cousins Company to Teach Craft July 
14-18, in New York 


A five day course in shoe retailing is to be given 
by the J. & T. Cousins Company. 

At the school for Cousins’ distributors, which is to 
be held at the Hotel Astor, New York, July 14 to 18, 
a course of training will be given, covering not only 
the actual selling of shoes to the consumer, but other 
phases of shoe retailing. The program to be followed 
is: 

Monday. “Discussion of the Materials used in 
Making Shoes.” (Include Charts and Exhibits.) J. 
C. Hodgson; “How a Salesman can Analyze Himself 
and Promptly Increase His Sales,” Frank E. Fehl- 
man; “Foot Impressions.” (A discussion of the re- 
search work devoted to the new method of fitting and 
the findings which resulted), E. C. Wheeler. 

Tuesday. “Store Accounting, Store Administra- 
tion and Stock Keeping,” J. B. Cousins; “Window 
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Trimming,” A. I. Hurst of the Dry Goods Econo- 
mist; “How to Analyze Your Local Market,” Frank 
E. Fehlman; ‘Fitting of Shoes,” General Discus- 
sion led by J. E. Regan, Manager of the J. & T. 
Cousins’ Brooklyn Store. 

Wednesday. “Buying Shoes—the Woman’s View- 
point,’”’ Mrs. C. L. Overman, Churchill-Hall, Inc.; 
“How to sell Customers Quickly—How to Learn 
Your Stock Quickly,” by members of the J. & T. 
Cousins’ Traveling Sales Staff. ‘How to Analyze 
Customers,” Frank E. Fehlman; ‘Fitting of Shoes,”’ 
general discussion, led by F. J. Simms. 

Thursday. “Advertising a Retail Store,” Frank 
E. Fehlman; “Primitive Instincts and How to Capi- 
talize Them in Salesmanship,” Frank E. Fehlman. 

Friday. ‘An Analysis of the Five Senses,” Frank 
E. Fehlman. Examinations. Inspection of New 
York stores and a trip through the J. & T. Cousins 
factory; banquet—Awarding of Diplomas. 


W. H. McELWAIN COMPANY’S ANNUAL 
REPORT 
Stanley King Elected Vice-president 

Stanley King, formerly connected with the W. H. 
McElwain Company, Boston, and later engaged in 
war work as assistant to Secretary Baker, has been 
elected a vice-president of the company. , 

The annual report of the W. H. McElwain Co., 
for the year ended May 31, 1919, shows total volume 
of sales of $37,103,823, against $35,552,691 in 1918 
and $28,140,984 in 1917. 

First preferred stock earned 24.30 per cent. In 
May, 1919, the stockholders authorized an increase 
of $1,000,000 in the first preferred stock of the com- 
pany. This was necessitated on account of the con- 
tinued growth of the company’s business and the 
higher value of its products. 

Beginning June 2, 1919, the flat war increase added 
to the earnings of all employes other than managers 
and members of the organization, was changed from 
15 to 25 per cent. 


“ADVERTISING IDEAS” 
A New Service for Retail Merchant 


The Dry Goods Economist will publish, beginning 
with its September issue, a new service to be called | 
“Advertising Ideas.” It will be a monthly review of 
the retail advertising throughout the United States 
and Canada. 

Each issue will include several pages filled with re- 
productions of retail store advertisements from differ- 
ent sections of this country and Canada; one page of 
advertising editorial reproductions; a breezy article 
by the Ad Critic of the Dry Goods Economist; a 
double page article of vital and timely interest to 
merchants and advertising men; and a four-page 
reprint of Ad Critic pages of the Economist. 
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N. H. Retailers Re-organize 


State Association Rejuvenated at Meeting Held 
in Manchester, June 23 


Retail shoe dealers of New Hampshire effected a 
new state organization at a meeting Monday, June 2, 
in Manchester. Fifty dealers from all parts of the 
state attended. 

A vigorous campaign to form local groups of the 
state organization will follow as a result of the meet- 
ing. Where there are not enough dealers in one town 
to form a local organization, it is the plan to have a 
local group with a chairman to keep in close touch 
with the state association. 

The following officers and directors for the state 
organization were elected at Monday’s meeting: 
President, W. C. Roose; Ist Vice-president, Benjamin 





W. C. ROOSE, President 


Low of Derry; 2nd Vice-president, Morris Austin of 
Manchester; 3rd Vice-president, Albert K. Pepin of 
Dover; 4th Vice-president, Roy V. Whitney of Keene; 
Secretary and Treasurer, M. W. M. Weeny; directors 
for three years, J. F. Sirois of Berlin, Ray Whitney of 
Keene, Albert E. Pepin of Dover, J. McInnis of Con- 
cord and Willis Rollins of Rochester; Directors for 
two years, E. T. Bates of Sommersworth, L. M. 
Farnum, Jr., of Dover, Benjamin Low of Derry, Fred 
Fields of Nashua and D. F. Shea of Manchester. 
Directors for one year: Morris Austin of Manchester; 
F. L. George of Derry, N. H. Beane of Portsmouth, 
Herbert Bartlett of Claremont and A. Herbert of 
Franklin. 

Secretary-Commissioner T. C. Mirkil of the N. S. 
R. A. and W. W. Willson, chairman of the 1920 Na- 
tional Convention Committee of Boston, assisted in 
the organization details. With W. C. Roose, who 
was the moving spirit in bringing about a rehabilita- 
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tion of the New Hampshire Association, at the head 
and Secretary McWeeny as assistant the New Hamp- 
shire dealers are confident of an active program for 
the year. 

The program of the meeting was as follows: Open- 
ing address, D. F. Shea, president N.S. R. A.; “Co- 
operation,” H. B. Scates of Filene’s, Boston; address, 
T. C. Mirkil, secretary-commissioner of National 
Shoe Retailers Association, Philadelphia; “Financing 
One’s Business,” I. H. Morse, Lowell; address, 
James H. Stone, editor of “The Shoe Retailer,’’ 
Boston. 

At noon the delegates had a get-together luncheon 
in a Manchester restaurant. Meetings were held in 
the New Manchester Hotel. 

The evening was devoted to round-table discussions. 
W. W. Wilson of the Boston All America Shoe Stores 
led one group on the subject,‘““My Co-operative Selling 
Plan.” W. C. Roose was captain of the second group 
at which “Store Records” were discussed. 





Vermont Association Meeting 
Sixty Merchants Attend at Lake Willoughby 


One of the prettiest spots in the Green Mountain 
State was selected for the mid-summer meeting of the 
Vermont Retail Shoe Merchants Association. 

From all parts of the state merchants came in 
automobiles to this lake, which is but a few miles 
from the Canadian border. 

In developing membership to the convention and 
to the association, W. W. Hartwell of Northfield, 
B. M. Shepherd of Montpelier, Frank J. Shea of 
Barre and George N. Tilden of Barre made a weeks’ 
trip by auto all over the state, camping out as they 
went, and in all added 31 members to the association. 

The meeting at Lake Willoughby was held on a 
perfect Summer’s day and after the dinner the mem- 
bers gathered on the porch while the speakers ad- 
dressed them. 

T. C. .Mirkil, the secretary-commissioner of the 
N. S. R. A.; I. H. Morse, chairman of the New 
England Committee, and A. D. Anderson, editor of 
the “Boot and Shoe Recorder” made addresses, fol- 
lowing up their experience on the tour of New England 
centers. 

I. H. Morse, who drove his Cadillac-Victoria that 
day from Hartford, nearly 300 miles, was leader of 
the “Paul Revere Party’’ through New England 
boosting membership and laying plans for the big 
New England attendance at the Boston 1920 Expo- 
sition. . , 

George N. Tilden, presiding officer, in the absence 
of the president of the Vermont Association conducted 
the day’s activities in a happy and resultful way and 
there is every indication that Vermont will go to the 
front as one of the leading associations in the United 
States. 
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Prosperity Because We Produce 
Timely Statistics of Our World Service 


George J. Lovely, representing the Dalton Co., 
Inc., Brockton, Mass., made before the Boston 
Shoe Trades’ Club at.their noon-day meeting, June 
18, as a part of the survey on trade conditions: 

The United States has only 7% of the land and 
6% of the population and yet we produce, 

60% of world’s supply of copper 


40% “ ™ ~ ae 

50% “ . os ** zine 

60% “ is - * aluminum 
66% “ “a ~ a 

75% “ - " ** corn 

60% “* 7 - * cotton 

40% “ “ re ** silver 

52% “ . " * coal 

40% “‘ i ** iron and steel 
20% “ ™ “gold 
85%“ *  * automobiles 
25% “* = “ “wheat 


and refine 80% of the copper and operate 40% of the 
world’s railroads. 

Before the war we were a debtor nation, that is, 
we owed other nations five billion dollars. Now in 
1919 we have not only paid the debt but foreign 
nations owe us ten billions. We now hold the largest 
gold reserves of any nation in the world. 

These figures are the most significant and impres- 
sive of anything I have seen in papers in any part of 
the world. ; 

Just think of it—we have only 6% of the world’s 
population, only 7% of the land and yet look what 
we produce. 

I firmly believe that all the Business World is 
waiting for, is Definite closing of Peace Terms— 
then watch for the biggest boom the United States 
ever saw, WAR times not excepted. - 





New Shoe Store 
Also Repair Department at Lancaster, Ohio 


The Petty Shoe Company of Lancaster, Ohio, 
started a new shoe store on March 15, last. 

One of the features of this business will be a shoe 
repair department. Merrill Petty of this company, 
whose slogan is “None but Good Shoes,” writes to 
the “Recorder” that his firm is doing a wonderful 
business on high-grade shoes. 





Excelsior Shoe Company’s Bid 
To Furnish 1000 Pairs at $4.85 


Washington, D. C., June 27.—The Excelsior Shoe 
Company will furnish 1000 pairs of army shoes at 
$4.85 per pair, the award having just been made. 
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New York State Convention 
Occupies Center of Stage 


The weekly meeting of the Rochester Retail Shoe 
Dealers Association, held at the Chamber of Com- 
merce on Friday, June 20, was devoted to completing 
plans for the approaching convention of the New 
York State Association to be held in Rochester, July 
7 to 9. 

The sessions of the convention will be held at the 
Powers Hotel beginning Monday at 1 o’clock. The 
morning will be given over to registration of visitors 
and to an inspection of the exhibits of the Rochester 
Shoe Style Show. Monday evening there will be a 
theatre party for visiting ladies. Tuesday and 


‘Wednesday, July 8 and 9, will be given over entirely 


to convention matters. For the visiting ladies there 
will be an auto trip through Rochester’s beautiful 
parks on Tuesday afternoon. In the evening the 
Rochester Association of Traveling Shoe Salesmen 
plan a moonlight excursion on Lake Ontario for all 
convention visitors and their wives. Wednesday 
morning and the early part of the afternoon will be 
devoted to convention matters and to round table 
discussions, led by prominent members of the trade. 
Wednesday evening the convention picnic will be 
held at Manitou Beach. The committee in charge 
promises that there will be “something doing” every 
minute. 





France Removes Restrictions 


No Import Licenses Required for American 
Shoes 

Boston, June 23.—Information of a change in pol- 
icy of both France and Italy, as to the importation 
of American shoes, comes today from T. J. D. Fuller, 
Jr., the local manager of the Bureau of Foreign 
and Domestic Commerce. . 

Whereas up to the present time American shoes 
have been on the Italian list of prohibited imports, 
the Italian Commerce Ministry has announced that 
in the future more liberal treatment. will be accorded. 
American shoes will be admitted under license in 
reasonable quantities. eat, 

France has gone one step farther, having placed 
American shoes upon the list for which import 
licenses are no longer required. 





Rochester Fishermen. Inc. 

The Rochester Fishermen, Inc., leave for the 
Canadian wilds this week and unless the fishing is 
very poor in that part of the world a fish dinner will 
be served at the next meeting of the Rochester Asso- 
ciation of Traveling Shoe Salesmen. Clarke Rowley, 
chairman of the Style Show is chief cook and guide 
of the expedition. 
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Increased Use of Side Leather 


Now Being Used More Extensively Where Calf and Kid Cannot Be Obtained--- 
Tanners of the Best Finishes Cannot Produce Enough to Supply Needs 


T the beginning of the present era of high 
A costs in fine leathers, there was considerable 

talk about resorting to side leather as a sub- 
stitute or relief from the scarce and high state of 
calf skin and goat skin leather. It might have been 
assumed by some that side leather was an undesir- 
able but necessary makeshift. As a matter of fact 
side leather, of the various descriptions, is a most 
excellent and endurable leather. It is made from 
the takeoff of animals but a little older than calves 
and very light cow hides which are split, the grain 
side being used in what is termed side leather. 

This side leather, with the excellent facilities for 
tanning of recent years, is suitable for the best grades 
of medium and fine shoes and when made up in a 
high class shoe, it is difficult to distinguish it from 
calf; and its wearing qualities recommend it as a 
first class leather. It will stand tougher wear than 
some calfskin leather as the grain is tougher. 

The best selections of calfskin are the first choice 
for the very high grade and high priced shoes. But 
shoes retailing at $10 to $12 and more will be found 
today, made of what is termed side leather. Some 
of the black kips today are bringing 83 cents a foot 
with the sides at 73 cents. Some patent side leather 
is bringing 90 cents to $1 per foot. It is reasonable 
to suppose, with the present trend of the market, 
that side leather will not only be on a plane of* a 
comparatively few cents cheaper than calf skin, but 
that it will be very difficult to obtain. 

The producers of the best grades of side leather 
are already sold far ahead of the output of ‘the tan- 
neries and it is a question of what next will be re- 
sorted to when there is an insufficient supply of side 
leather as well as calf and kid. 

Biack chrome side leather was selling in 1910, for 
15% to 20 cents per foot; in 1914 at 25 cents per 
foot. In the first years of the war it sold at 30 to 
32 cents a foot; in 1917, 45 to 50 cents; in 1918 at 
about 35 to 37 cents during the early part of the year 
and although no quotations were given in the latter 
part of 1918, under government restrictions it was 
obtainable from around 40 to 45 cents. After the 
restrictions were removed, side leather remained 
about stationary while calf skin and kid leather be- 
gan to advance rapidly in sympathy with the raw 
stock market. When there began to be a scarcity 
felt and prices of calf and kid were considered ex- 
cessive at around 70 to 80 cents for calf and 75 to 
80 cents for kid, shoe manufacturers began to buy 
more side leather. Gradually the prices of the latter 


began to move up until today black sides are 
quoted at around 60 cents per foot and colored sides 
65 to 75 cents with deliveries uncertain. 

The new kid and calf finishes of side leather, to 
which more attention has been given, are bringing a 
correspondingly high price and we have a most re- 
markable situation, considering that side leather, 
which was formerly easily obtained within less than 
ten years at 15 to 20 cents per foot is now selling at 
around 65 to 75 cents per foot. When we consider 
the condition applied to other production costs in 
shoemaking, it is hardly to be wondered at that the 
consumer is obliged to pay as much as he is today. 
What will be developed in the future and even in 
the ensuing season, is difficult to foretell. 

“The export demand is taking a lot of high grade 
upper leathers out of the market. There was hardly 
sufficient for our own uses prior to our heavy call for 
export and there has been a wholesale slaughter of 
young animals the world over for over four years. 
The whole situation is governed by the law of supply 
and demand and it is not to be expected that side 
leather or any other leather could recede to normal 
conditions during the unnatural conditions incident 
to the war and the reconstruction period. With 
wages among the working classes from 50 to 200 
per cent higher than they were a few years ago and 
with everything on a generally higher scale of vir- 
tually over 100 per cent, it ought not to be difficult 
to see that leather and shoes must follow the general 
trend and with many of the commodities propor- 
tionately higher. 

“So far as side leather is concerned it is one of our 
largest, perhaps the largest, staple production of 
upper leather. Shoe manufacturers will be fortu- 
nate if they can obtain sufficient for the filling of 
their orders for the remainder of this and the coming 
season. There is no such thing as actual scarcity 
provided people are willing to pay the price. With 
conditions as they are across the water, importers 
are compelled to go after material regardless of price 
with perhaps more determination than on this side 
where more leather is available of all descriptions.” 

Any figures at the present time, on the amount of 
side leather available or produced in this country, 
would tend to be confusing if not misleading, but it 
is safe to say that a few more seasons like the present, 
unless raw material supplies increase, would compel 
the greater use of fabric goods, splits, sheep skin 
leather and other substitutes to fill the lack of suffi- 
cient supplies of side, calf, kip and kid leather. 
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Magnificent Entrance 
to Store in Marble 
and Bronze. 


One of America’s Finest 
Shoe Stores. The New 
Geuting Store, Philadel- 
phia, Recently Opened by 
A. H. Geuting, President 
N. S. R. A. 


2nd Floor. Ladies 
High Grade Shoes. 





2nd Floor. 
Slipper Dept. 
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Ladies’ Hosiery and Findings Dept. 
With Entrance to Men’s Boot Shop. 


3rd Floor. Foyer 
Entrance to Chil- 
dren’s Dept. 


2nd Floor. 
Slipper Dept. 





Marble Front of » Service Dept. Complete 
Geuting Building on 4th Floor. : 
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Cloth Is Developing Popularity in Clever 


Combinations 


HOES of greatest simplicity, better 
taste in style, better materials and con- 
struction are apparent in the shoes 

ordered for Fall sale to women. 

The leading color is a glossy black with 
the nationally adopted color scheme of three 
shades of brown, dark, medium and beaver 
going strong, two shades of gray, medium 
dark and medium light in lesser demand and 
patent leather in vamps with kid or cloth 
for a topping a very strong Fall feature. 

Laced boots lead by a tremendous propor- 
tion. ‘ 


Heels are higher and the leader is the Louis 
model. 

Heights of tops register 814 and 9 inches 
with the square cut top almost exclusively. 

A reasonable amount of fabric effect shows 
the growing popularity for textiles in shoes. . 

The long drawn-out last with a very close 
edge is general in demand. 

Great femininity in women’s footwear is 
noted in the glove fitting lasts and uppers 
with the light soles and fairly high heels. 

There is room for smart novelties in com- 
bination, with soft-tone shades predominating. 


Cerlainly women are as interested as ever in pretty, well-fitting and satisfying 
footwear for which they are willing to pay the price, and there is nothing to indicate 


that this situation will change in the near future. 


Higher prices have educated 


women to appreciate desirable footwear; and while price recessions might be 
welcomed, there is nothing to indicate restricted buying because of this. 
Survey of Conditions, by Frank R. Briggs, Boston. 
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WINTER 


Pointers on Popular 
Purchases ; 











Side Leather in Dark Tan has attained 
a new importance with prices so high. 


ha 
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been the popularity of the more ex- 
treme English last. It was logical to 
expect that men returning from military life 
would prefer the broader toe of the Munson 
last to which they had been accustomed, but 
merchants found the tendency swinging to 
the other extreme among customers restored 
to a civilian status. 
Seventy-five per cent of the Fall business 
of men’s shoes will be upon English lasts, 
with New York and New England showing 
80%; sections of the South 60%; Middle 
West 75% and the Pacific Coast 75%. 


fee surprise for the coming season has 


Breaking Away from Conservative Models the 
Feature of Fall and Winter Styles for Men 


The shoe manufacturer is paying the highest wages ever known in the shoe indus- 
try; hours of work have shortened and consequently the volume of production has 


Dark tan calf and side leather will sell 
four times as readily as gun and other blacks. 
The national average is between 80% and 


90% dark tans on the stylish lasts. Only - 


in the South is there a demand for lighter 
shades of tan. 

Novelties that bid fair to be popular in 
spots are dark Russia vamps with top of a 
lighter shade and dark Russia with gray kid 
tops. There is a drifting away from the 
darker shades of cordovan colored calf and 
side leather; an increased use of winged tips, 
perforations and close trim edges make for 
smartness in men’s footwear. 


lessened, cost of factory operation and upkeep have risen and will continue to 
rise, apparently. Leather men and manufacturers are frightened by the scarcity 


of raw hides. 
lowest possible selling schedule. 


We are doing all we can, consistent with safety, to conserve the 


Keynote by John S. Kent, Brockton. 


Men’s Shoes enjoy new 















































































































































Visit the Crossett 
Booth at the 
CHICAGO 
NATIONAL SHOE f 
EXPOSITION | 
July 7 to 11 





WOMEN’S “LIBERTY” MODEL. MADE OF DARK BROWN VICI KID 
FURNISHED PROMPTLY FROM THE CROSSETT IN-STOCK DEPARTMENT 





HE wearer today considers his or her shoe pur- 
chase in the light of an investment that will yield 
return in wear and satisfaction. 


A notable majority of merchants handling the 
CROSSETT shoes derive the bulk of ther business 
from steady customers rather than transients. 


The CROSSETT thirty year policy’ of quality-main- 
tenance can scarcely have stronger endorsement than 
this. 


Shall We Send You Our Spring Stock Catalog—or a Crossett Salesman? 


LEWIS A. CGROSSETT, Inc. 


Address all communications to 
NORTH ABINGTON, MASS. 











NEW YORK SALESROOM 
606 Marbridge Bldg. 


SAN FRANCISCO SALESROOM 
417 Pacific Bldg. 


BOSTON SALESROOM 
58 Lincoln Street 
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2} FIRST SEMI-ANNUAL 





CHICAGO NATIONAL SHOE EXPOSITION 








No. 574— Brown Kid Bal., 
Judge Last, Widths B to E, 


Sizes 5 to 11, Price....... $6.50 
No. 535—Black Kid Bal, B to 
EE, & to 11, Price. ....++. $5.50 






MEN’S WELTS 


OUR new complete line for the forthcoming . 
season will be on display at Room 409, 
Hotel Morrison, July 7th to 11th—Chicago 
National Shoe Exposition. 

You will have an opportunity to examine 
and compare the exceptional values we are 
prepared to offer. A hearty welcome will be 
extended you. 


Fiske Shoe and Leather Co. 


CHICAGO, 301-303 W. Monroe St., A. J. Doyle, Mgr. 














BOSTON, MASS., 717-719 Atlantic dre, BG. Soeaice cagl i 



































Stock No. 2467— 4 = 2 
Women’s — I, : 3 Stock No, 1754— 
Mat. Kid Vamp, i = Women’s fine 
High Grade 9” Mat. i = quality Pat. Colt 
Cab To Lace, bg Vamp; Field Mouse 
Light Welt Sole, at \ = Top; Pearl But- 
imit. Straight Tip, ia = tons: te oo 
” A aw lex . c y; 
iv He. << —_ ae, 2%” Thin Leather 
. B LVX Heel. AA-A- 
B- $7.00 
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TYLES that foretell popular appeal for Fall— 
Quality that embraces superior shoe making— 
Values that all buyers of footwear will recognize 

as inducements to quick and profitable turnover. 
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These are features of the shoes that the Novelty Shoe Com- 
pany will display at Room 316, Morrison Hotel—at the 
Chicago National Shoe Exposition. 


,4 





We invite visiting shoe merchants to inspect our beautiful 
new show rooms—only two short blocks from the Morrison 
Hotel. 
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NOVELTY SHOE CO. 


32 S. Wells Street Novelty Shoe Building 
CHICAGO 
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FASHION NOTES 


HORTER skirts will be worn for Fall, which calls 
for footwear that will blend with the costume. 
Color harmony of gown and shoe will be the vogue. 


“F. B & C.”’ Kid is obtainable in the widest range of har- 
monizing colors. The trade marks shown on this page are 
the recognized standards of the best there is in kidskin. 


F. BLUMENTHAL COMPANY 


WILMINGTON, DELAWARE 
Output 1,250,000 skins monthly 


“F. B & C.’’ — Fits on the foot 
like a glove on the hand 


WASHABLE 
yy, FB&c” <S 
%p KID 
Ee 


Reg.U.S Pat Off. 
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No. 2191—P atent 
Vamp, Field Mouse 
Top, Turn, Full Louis 


3-8 $6. 75 
No. 2194—All —— 
Kid as above. 

No. 2195—All Blac 2 
Kid as above. . .. $6.25 


| No. 2183—Black Kid 
| Welt, Imitation Tip, 
| Louis Heel, 9 


AA-D, 3-8 


$5. 
| No. Siemans Ki a 








as abo 
No. 2185-—_Dull Kid as 
eee $6. 
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2”“Por Children. 


The Shoe that Made 
the Kinder-Garten 
Line Famous 


It’s the shoe with TWO soles. The second Kinder-Garten Welt ' 
sole has just as good wearing qualities as the Black overweight kid 
first sole! A new and perfect sole remains Extra quality hemlock first sole 
after one is worn out! That’s why, in addition Chrome tanned elk outsole 
to these features, this shoe is today the best One piece leather insole 
merchandising offer ever presented for your One piece grain counter 


children’s trade. SMOOTH INSIDE—STRONG OUTSIDE! 


See this shoe and the complete Kinder-Garten Line on dis- 
play at the Chicago National Shoe Exposition—Room 331, 
Morrison Hotel—July 7 to 11. If you are unable to 
attend, send for new catalog showing 50 styles of Kinder- 
Garten Welts and Turns—IN STOCK—teady for delivery. 
Write us today for prices and book. 


SMITH-WALLACE SHOE CO. 


ESTABLISHED 1846 
ADAMS AND MARKET STS., CHICAGO 














The Time to Finish All Fall Business 


Many Retail Shoe Merchants Bought Short---Coming to Chicago’s National 
Exposition to Fill in the Gaps 


The five days, July 7thto 11th, will prove a period of intensive education to every retail 
shoe merchant and retail shoe buyer who spends that time in the study of shoes, in ming- 
ling with his fellow merchants and in coming in contact with the traveling shoe salesmen, 
the wholesalers and manufacturers at the Chicago National Shoe Exposition. From nine 
o'clock in the morning until 5.30 in the afternoon of each of these days school will be in session. 
A business and educational assemblage, no set speeches or long winded talks, but education by 


seeing the products of the world’s shoemakers. 


And by exchanging ideas with men who 


are intimately connected with the shoe industry in its various phases. 


LL through the Spring months leather 
prices and shoe prices have been on the 
upward trend. Retail selling has been 
good beyond the fondest expectations of 
the average merchant. In consequence 

of this merchants have been able to clean up pretty 
well on their stocks. In fact, many of them have 
sold a lot of merchandise which they did not expect 
to sell until next Fall. 

A local wholesaler says that he now finds a disposi- 
tion on the part of merchants to buy for Fall delivery 
even at higher prices who would not consider placing 
orders sixty days ago. 

Many of these merchants are coming to Chicago 
to do their buying during the Chicago National Shoe 
Exposition to be held at Hotel Morrison July 7th, 
8th, 9th, 10th and 11th. 


Greatest Exhibit in Chicago 


The demand for display space has been an utter 
surprise to even the most optimistic boosters of this 
affair. Already it has been necessary to take two 
additional floors of the Hotel Morrison. Five full 
floors have now been contracted for by the hotel 
display committee and still they come. Only a few 
days ago, one of the largest Brooklyn factories applied 
for display space by wire. This firm was promptly 
advised that it would be impossible to give them dis- 
play space unless they had a traveling man who was 
a member of the Shoe Travelers’ Association of 
Chicago. It is an absolute rule of the Exposition 
Committee that only members of the Shoe Travelers’ 


Association of Chicago and Chicago manufacturers 
and wholesalers shall be represented in the forthcom- 
ing exposition. Even at that, one hundredandthirty- 
five display spaces have already been contracted for 
and the local committee are now hard put to find 
spaces for the late applicants. 

Many live wire merchants are planning to combine 
business with pleasure and spend a few days in 
Chicago inhaling the fresh lake breezes, seeing the 
sights of the great Western metropolis and at the 
same time filling in the gaps that have been left open 
in their Fall buying campaign. 

The opportunity of seeing so many of the world’s 
best and greatest lines of footwear all displayed under 
one roof is both unusual and worth while. 


Show by Chicago Travelers’ Association 


From as far east as Pennsylvania and as far south 
as Louisiana merchants are already writing to Secre- 
tary Dave Davis to get full information relative to 
the great show. 

Heretofore, when a large representation of traveling 
salesmen have displayed their lines conjunctively, it 
has been in connection with some sort of convention 
or association meeting. The forthcoming big show in 
July will be neither a convention nor meeting of any 
association, but purely a shoe and findings exposition. 
A clean cut, hard headed business proposition. It is 
directly under the management of the Chicago Shoe 
Travelers’ Association. who are representatives of 
factories and wholesale houses scattered throughout 
the length and breadth of the whole country. 
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No. 2202 


ROOM 303—MORRISO 


R. P. SMITH 


& SONS 
co. 
~CHICAGO 


News | 





No. 2202—Field Mouse Vici Kid, 9” Lace» 
Plain Toe, Louis Heel, Goodyear Welt, B, C 
D, 3%-8. Price.............. $8.25 


No. 2204—Gray Vici Kid 9” Lace, Louis 
Heel, Goodyear Welt, B, C and D, 3%-8. 
ina Garden dha oub ee a hae ee $8.25 


No. 2205—Gray Vici Kid, 
814” Lace, Imitation Tip, 
12-8” Heel, Goodyear Welt, 
B, C and D, 314-8. Price $8.25 


No. 2203—Field Mouse Vici 
Kid, 814” Lace, Imitation Tip, 
12-8” Heel, Goodyear Welt, 
B, C and D, 31%-8. Price. $8.25 








TERE LILA TELS I 


N HOTEL 


Here, during the Chicago National Shoe Exposition, on July 7th, 8th, 9th, 10th and 11th, you 
will see on display numerous styles of snappy footwear representing the complete and varied line of 


R. P. Smith & Sons Company. 


We will show women’s, men’s and children’s shoes, as well as staples and specialties for profit- 


able merchandising. 


Our elaborate showrooms located at the corner of Franklin and Quincy Sts., are a few minutes 
walk from the Morrison Hotel, where you will have an opportunity to examine our full line. You 


are cordially invited to visit us. 
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Why the Chicago National Shoe 
Exposition? 


By FRANK B. KING, President Shoe Travelers Association of Chicago 


The ‘‘why” for having a shoe exposition in Chicago and the ‘‘why’’ for holding it at this 
particular lime may be summed up in three outstanding reasons. 

First—Kven the biggest and best merchandise buyers have no way of judging values ex- 
cepl by comparison. ‘‘Values, ’’as used in this connection, comprise far more than good than the 
aclual materials entering into the product. Workmanship, that indescribable fact or usually desig- 
naled as slyle, both play important parts in making up the real value. 


O the shoe buyer of today is confronted 
with the proposition of making com- 
parisons in quality of materials used in 
the construction of the shoes he buys—the 
component parts that go to make up the 

finished shoe; comparison of workmanship that 
enters into the construction of the shoes for quality 
of materials and character of workmanship are the 
factors that determine the actual service which the 
consumer will receive from the shoes. 

Then comes the style value, or perhaps “style 
value’ should come first, as appearance is usually the 
first thing considered by the customer whom the 
retail merchant seryes. But here again the buyer 
can not properly arrive at style value except by 
comparison. ' 

The Chicago National Shoe Exposition will present 
an opportunity never before presented to the shoe 
buyers of the country of seeing displayed under one 
roof upwards of a hundred different and distinct lines 
of shoes besides the opportunity of seeing many lines 
of shoe findings, laces, polishes, window fixtures, 
store decorations and such other things as go to make 
up stock and equipment of the modern shoe store. 
Here side by side, speedy comparison of various lines 
can be made as to quality of: materials, as to work- 
manship and as to style—as to the serviceability and 
saleability of many lines of similar grades. 


To Complete Your Line 


SECOND—The Chicago National Shoe Exposi- 
tion will present an unusual opportunity for the shoe 
buyer to harmonize his lines. To select styles, lasts, 


patterns and colors so the higher grade lines carried 
will stand out distinctively; the medium grades will 
be peppy and the lower grades not devoid of style and 
value and yet each will fit in and not clash with the 
other. For it should constantly be borne in mind 
that this is not merely an exposition of Chicago-made 
or Chicago-distributed shoes alone, but an exposition 
of the representative lines of the whole country, east, 
west, north and south. 


Wide Variety of Opportunities 


THIRD—tThe wide variety of shoes and acces- 
sories to be seen at this exposition will give the buyer 
an opportunity to verify his judgment on Fall pur- 
chases already made. By bringing along his purchase 
book and duplicates he can either be satisfied his 
judgment has been good and he has covered his needs 
sufficiently or he will be able from the merchandise 
before him to fill the gaps left open in former pur- 
chases. He can go home satisfied he is right and will 
be ready with the goods when Fall buying gets under 
way. 

Conditions Can be Gauged 

FOURTH—The “Why” for holding the exposition 
at this particular time is because when the shoe 
travelers started out on their regular Fall selling trips 
many merchants were not ready to buy. Prices, 
styles and business conditions were all more or less 
problemetical and caution seemed necessary. Now 
the Spring and Summer season is well over; con- 
ditions, prices and styles are all more settled and 
merchants can now intelligently complete their buying 
programs. 














STYLE 637—$5.25 


DULL KID PUMP, TURN, 16/8 INCH 
FULL LOUIS HEEL. 


AA 5/8, B 34/8 
A 4/8, C, D, 24%/8 
IN STOCK FOR AT ONCE SHIPMENT. 


Our new Fall line will be shown for the first time at the 
CHICAGO NATIONAL SHOE EXPOSITION, Hotel Morri- 
son, Room 408, July 7th to 11th. 


We will be very glad indeed to welcome you there, Mr. Retail 
Merchant. Will also be very glad to see you at our office and 


sample rooms. 
6€0RGE & 


<HARRISON SHOE> 


Nenran7 


207 W. Monroe St., CHICAGO 
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Chicago, the Great Central Shoe Market 


By GEORGE E. HARRISON 
President Geo. E. Harrison Shoe Company and chairman Financial Committee Chicago National Shoe Exposition 


OR nearly a quarter of a century I have 
been connected with shoe wholesaling 
in the City of Chicago and in that time 
I have seen many, many changes. 

Many of the houses have grown with 
tremendous strides while others of the old houses have 
liquidated their business or have become affiliated 
with other houses. I have seen many new houses 
develop. The old houses have most of them con- 
tinued along the line of carrying a general line of mer- 
chandise catering to every need of the shoe merchant. 

The newer houses have specialized in one way or 
another and we have in Chicago the great central 
market today—large, strong substantial houses carry- 
ing a general line of shoe merchandise. We also 
have a great many houses specializing on men’s 
shoes alone, some on ladies’ shoes and some on misses’ 
and children’s shoes, which makes the _hicago 
market very advantageous for the big, medium or the 
small retail merchant of the West and Middle West. 


Complete Market in Chicago 

Few retail merchants appreciate the fact that 
within a few blocks in the wholesale district of Chicago 
there are today more than thirty houses carrying 
in stock good up-to-date lines of men’s, ladies’, boys’ 
and youths’, misses’ and children’s shoes so that with 
this splendid assortment of lines to select from Mr. 
Retail Merchant should have no difficulty in satisfying 
all of his needs. 

Chicago, as a retail shoe center, is recognized as 
the most up-to-date and grasps the new things more 
quickly than any other town in the country. 

Chicago shoe wholesalers are doing likewise, making 
it possible for the merchant of the West and Middle 
West to get from stocks carried on the floor the 
up-to-date merchandise which they see in the retail 
windows of State Street. . 


Facilities in Central Market 


The facilities of getting quick shipments from 
Chicago are unsurpassed by any other shoe market. 


Chicago is the greatest railway center in the world 
with 39 main trunk line railways. There are over 
1300 trains arriving and departing from the various 
stations every day carrying approximately 200,000 
passengers. How often are you one of these pas- 
sengers? Do you not believe it would be money in 
your pocket to be one of this 200,000 more often? 


Bring Your Retail Salesmen Too 


Come to the Chicago National Shoe Exposition, 
Mr. Retail Merchant. If possible, bring one or more 
of your clerks with you. Remember, his selling knowl- 
edge may help you in making your selection. He will 
return home a bigger and broader man. A better 
man for you. Bring your order books and check up 
while here to see if you have the right styles and 
enough of what will be the correct styles for the 
coming season. Don’t think that you have got to go 
home the same night. Spend a week here. 





Chicago as a Distributing Market for 
Footwear 


By R. E. BAIN 
Manager, Dearborn Rubber Company, Chairman 
of the Rubber Committee of the Chicago 
National Shoe Exposition 


THE past ten years have seen wonderful changes 
in the manufacture, handling and distributing of 
rubber footwear. In the old days the term “rubber 
footwear” contemplated either rubber boots or a 
covering for leather shoes. Even rubber boots were 
not made in the wide variety of styles, widths and 
colors that prevail today. 


Great Rubber Distributing Centre 


No other city in the United States, with the possible 
exception of New York, distributes as great a quantity 
of rubber footwear as does Chicago, The Great 


Central Market. 
(Continued on page 55) 
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FIRST SEMI-ANNUAL : 
t 
NATIONALLY KNOWN LINES ON EXHIBIT 
At Chicago National Shoe Exposition 
Third and Fourth Floors 
Room 
301 H.F.C. Dovenmuehle & Sons................ Chicago 
ls isin i os 0s 4 ss adeno eed doen eee e wageeel Chicago 
ee i shy eda div eeee wade weceeieeeuabesesiaune Chicago 
hile Acne an kigien Andahidh dois +e SRR OR eee Chicago 
ee Se, I OP IID, o.oo oss civ in oss epleaeeanedaccccecseascenad Chicago 
312 Krippendorf-Dittman Co...................... P. . Pikeipe...............+. el 
ee Se I IGM... nas k esd decease nceeabdenseueesssdanes sokent Chicago 
ied es eke da dn sein oo O ee wy oe eek ee eee Chicago 
318 Julian & Kokenge Co......................... Ws SI os wdc enous ene Cincinnati 
I os a6 wtb ddd e oe ddnk an kee e eee Aaa Aan keene el Chicago 
a a 6: Sip is 00 oo 0k Ses Ae een hee s beoke ea eee Chicago 
ee es cic dievcaeassaaccsedaden AS eae rere Portsmouth, O. 
403 Krohn-Fechheimer & Co.......................Lou Brown...................Cincinnati 
ee te ns bi ncenssndaeevsavaeaninee Ralph Stadeker............... Rochester, N. Y. 
iid ih 0s8 6 hide a nondewndnne | a reer Chicago 
sy oa a cine 00 sc deem nee eee ene Nen Gk et ekaeeeeanele Chicago 
I os 00.50 to oko cee wg anes wo eee ena oak Cambridge, Mass. 
en Ae ee eas care Oye ne of eee Chicago 
TTT E EE, POLE OL EEN ne ee eae St. Louis, Mo. 
EE PT ne ne er a pee eee Webster, Mass. 
428 Boyd-Welsh Shoe Co......................000. E. W. Schuetke...............St. Louis, Mo. 
TOT eye he PE Chicago 
es 6.4 sg 6s ubopn 9-0 a 06.0unlbpdi’s ea ieee ae Rae Re Chicago 
ET COTE OTTER POE AE Oe EN Rn es a Chicago 
a a ib ln s wire 9 Gi wna ee Chicago 
ss n05eib a0 nnee cide edeeeeeabias pemenelawawee es aeee Chicago 
abso dn ohibbews ai aes KxdOeRAMEL SESE EERE NE awe eel Chicago 
0 biti bine 9h 4d dh do wana een ee eee cael Chicago 
ic echg a whee aii @ todo n.s 4 kde Rae Mee RGR aka nae eae Chicago 
i ihn Gn a eddie bdea hard ane enlae eee Seta aaa ane Chicago 
ng aa 5 ode ain srkns 0 an bk Re Sia al a oe Chicago 
8 ea Sn - E. M. Lindsay................Omaha 
ee I oan cit iddns ddcaekesnwcawnee a ePperreer errr Lynn, Mass. 
ee ao a.cs 0's 2h 5:8 d Se ER wikis be aa eee Chicago 
Sn Sam Solomon.................Chicago 
ee err Chas. Helibwum............... Chicago 
Fifth Floor 
ee: Rd a pc Seabee ene Chicago . 
502 Converse Rubber Shoe Co......................2-0000 Chicago 
503 A. H. Colmary & Co................John J. Fisher ... .. Baltimore, Md. 
is i, NN, ies ob die ge eed cece John J. Fisher. ..... Haverhill, Mass. 
Se UE OE BO. inn cic ic ccewaneeerdancdsenau St. Louis, Mo. J 
rere ere me pe arin Manchester, N. H. 
506 W. L. Douglas Shoe Co.............. R. R. Myers. ...... Brockton, Mass. 
507 Commonwealth Shoe & Leather Co...S. Ruwitch......... Whitman, Mass. 
508 General Shoe Store Supplies Co........................ Chicago 
ee) se oe ss ta kane Peed abies baile aes 
510 Weber Bros. Shoe Co............... Geo. Harris........ N. Adams, Mass. 
ee J. B. Richardson . .. Marion, Ind. 
De Ne i ke ose scncdnancencesetagsesnenas Chicago 


PIE! APE ARS SES, SPOR, RE Le 











ee ee LS err A) | ne Brooklyn, N. Y. 
ee Ns aks cous deenen cusens Clarence Arnold........ Philadelphia 
515 Shaft-Pierce Shoe Co.........................-Clarence Arnold........ Fairbault, Minn. 
Be Ps CIR ners ceasdadscdvsenananae M. E. Hattenbach 
AT W. 34th St......... New York 
S17 Chemobill & Abdlom Con... occ cccccccscccvece V. Desoyer...................Brockton, Mass. 
oi os pace Kadena ends eanarael 5 err Boston 
OL EPCOT CTT TET Teer Te Orr Teer re Chicago 
I re ree any ant rey er eee Chicago 
532 Johnson, Stephens & Shinkle.................. SO ee 
= i a is bd wedded Willard James.......... Rochester, N. Y. 
Pe er ere er eee) le eee ee Chicago 
ee cs cn cteddsdeudecnnce J. Wurmeer............ St. Paul, Minn. 
nics. u. « o's sna ce ee nen a Chicago 
ee nc knneiend axeneecumien W. M. Koblens & Brockton, Mass. 
538 B. F. Goodrich Rubber Co., Akron............. A. Fulton 
7 Ere ner rere eee Stoughton, Mass. 
- = eS OT Fd reer 2, Mee CHM... «oe es Gardiner, Me. 
ee Rs ons oaks ck donc deswnaseeeense M. D. Meyers.......... New York 
545 Burley & Stevens Shoe Co..................... W.C, Pattersom......... Newburyport, Mass. 
a dein bw. 9: disuse os git ge et 
547 The Stanwear Shoe Co..,.................02000: I. J. Myerburg......... Chicago 
529 Thomson-Crooker Shoe Co...........2......... Buford W. Jones..............Boston. 
ee SY I INS 6.5 0 5o'xancceavendeennunedawekeececeecseeesue Chicago 
Sixth Floor 

Gig oi i dick ds eben d< de eer ee etek Portsmouth, O. 
SS er ere E. B. Slocum........... Brockton, Mass. 
603 Helming-McKenzie Shoe Co................... rere Cincinnati 
a a re errr? _. Sree Syracuse, N. Y. 
GOR Bn Ts BE Gn 5 ok os ki wk cc cccciccias Ree rrr Pontiac, Ill. 
DD errr ee eres fk eee 
ee ee a ee C. J. Reidholm......... Haverhill, Mass. 
608 Endicott-Johnson Corp...................... rere Endicott, N. Y. 
ie |, a Ben C. Davia... ........ Cincinnati 
610 McElroy-Sloan Co....... Ee kadiok ceeded eee Sam Price....................96. Louis, Mo. 
ee tins 5a 6 ka xs chien bs oe 00d Sata hanes Chicago 
- Eee reer re A. H. Hopkins................Haverhill, Mass. 
ITE CT TEE E Te CeCe er er PE are Philadelphia 
615 The Excelsior Shoe Co....................006. Be Be WS vice cntass Portsmouth, O. 
ee oie ce edn tddbdawks saeanebes ff &  — eeerererer Rochester, N. Y. 
ee. Bi le ig si a:4 sss neds OER Os ches Co ea aes Chelsea, Mass. 
— eR RO Serer. rr re rrrrere e Howard Lotspiech....... Haverhill, Mass. 
ee Ce eG, 6 5 5 i asd kk sa Sodigedkenaeeteeedacedebass Chicago 
632 Scheiffele Shoe Mfg. Co..................00055 ee Cincinnati. 

: GEE BB i onsen sins ccnnaceves freer. | eee Philadelphia 
633 Polay-Jenmings Fixture Co......... 0... ccc cee s cess Chicago 
GB4 Ampembente Tiee Fe Cnn nina cc id cc cc cccedeccss Chicago 
GBS Comiis-Lamer Pitas Go... tia cp iin cc ccs eves ccees Chicago 

of: 636 Slater & Morrill. Inc............ Leo Porges...........S. Braintree, Mass. 
637 Beals-Pratt Shoe Co............ m8. Pierce.......... Milwaukee 
637 ‘Williams-Kneeland Co.......... Be d. Pierce.......... S. Braintree, Mass. 
639 Shoe Specialty Mfg. Co......... C. H. Stammons.... .. St. Louis 
645 Alden, Walker & Wilde......... Holloway & Curtis... . 
647 The Weyenberg Shoe re Co...J. J. Murphy......... Milwaukee 
638 Perry-Norwell Co.. rey =. GPE Huntington, W. Va. 
646 Menzies Shoe Co............... Pe Cis. soci scunes Milwaukee, Wis. 











(Continued on page 55) 
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NATIONALLY KNOWN LINES ON EXHIBIT (Concluded from page 53) 


Seventh Floor 
OS STL OPPO OITE SE FOIE TEP - AS errs Cincinnati, O. 
Se NR gas ca dace ceepudewn stubs 5 & BRE reres er: Cincinnati, O. 
ee: Gs ios wad dae eae J. A. Jackson.................Auburn, Me. 


704 J. W. Carter Co Beh Ot EES, ae ard A ees ee 


705 se 66 


Se A io. baie anew ew ae ae 


eNO 0 a er 


- I Br Gd UP oer ee! 
6 ee ME OO a ee . 


Tie 3 i Cee CO. 5. LB ic ee Oedae 


— er rt te J. 


(eS ee rere reer 
Te. I I I oo ok oe cine eceu wanes 
730 Little Chick Shoe Co.. 


731 Emery & Marshall MN i, ica kussuscean 


fe A ee 
$C TR TRGRROMS, cw oo cde stan Milwaukee 
ikea Sota telachre ana kerd cu assis Pontiac, II. 


Seen ec Camden, N. J. 


732 A.H. Weinbrenner Shoe Co................... 


55s iin shen kta peuwneeeawes 
RG, Nooo li el acc d SkiSierdie es eae oanen 


H. J. Nichols. . 
.305 W. Monroe St.. ae 
OE Se aN yh Serie teehee Haverhill, Mass. 


Eo ee Mec. S: Nashville, Tenn.- 
PET TT TET LT TTT Cleveland and Chicago 


ft rr Newburyport, Mass. 
i othed RATED ada eae Chicago 
sai leit a a cas i Chicago 
Pinkstaff & Williams.......... 
ak ant hamick aia Chicago 
H. M. Pulker. . .. Brockton, Mass. 


_..St. Louis, Mo. 
.. Chicago 


Chicago 


737 Wiley, Bickford & Sweet...................... SS, . SOOPrerrerrrrerey ."? Hartford, Conn. 


Tee TW, oon oi vas eco d de wesw aden 
Tao TE. B. Wiakott Sime OA..... BF os: os occ ceca 


A reer rrr Chicago 
Geo. F. McQueen............ 


. Chicago 








CHICAGO AS A DISTRIBUTING MARKET 
FOR RUBBER FOOTWEAR 
(Concluded from page 51) 

At the Chicago National Shoe Exposition, to be 
held at the Hotel Morrison, July 7th to 11th, the 
merchants of the West and Middle West will see 
more lines of rubber footwear than have ever before 
been displayed under one roof at one time. 

Here will be a wonderful opportunity to compare 
values, compare styles and compare the selling 
possibilities of the various lines. It will also present 
an opportunity for the merchant to fill in the gaps 
that have been overlooked in making his regular 
purchases earlier in the season. 





Chicago, a Men’s Shoe Market 


By A. J. DOYLE 
Manager, Chicago Branch, Fiske Shoe & Leather 
Company 


During my past 21 years connected with the 
Chicago shoe market I have seen wonderful changes 
taking place for the better. I have seen this market 
forge ahead steadily to such a point that it now com- 


mands the attention and respect of the big and dis- 
criminating buyer of the West and Middle West 
as well as the small purchaser. 


Come to Exchange Ideas 


The Chicago National Shoe Exposition comes at a 
time when the average merchant can profitably take 
a few days from his business and learn conditions 
of the shoe industry that is impossible for him to 
learn by staying at home. That he can profitably 
spend a few dollars in a few days in getting in touch 
with other men of the industry whose experience 
has put them in a position to know things about 
present shoe conditions. Hence.a liberal share of the 
time spent in Chicago can be further profitably 
spent in the wholesale shoe district of the great 
western metropolis. 

Do you realize that there is a score of in-stock 
shoe jobbers today in the great central shoe market 
of Chicago, and that amongst this number men’s 
shoes of practically every grade and class are to be 
found? The Chicago market is in a position to satisfy 
the wants of the buyer whether they be work or 
dress shoes. 
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M ‘vee valuable display suggestions have 


been prepared for our new booklet— 
“Display Equipment for Foot Wear.” 


This beautiful catalog will be published during 
July and copies will be reserved and mailed to 
responsible merchants who desire them. There 
is no charge or obligation. 





See our advance showing of Display Ideas 
and Equipment at Chicago National Shoe 
Exposition, Room 635, Morrison Hotel, 
July 7 to 11 inclusive. 
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Curtis-Leger Fixture Co. 


226 West Jackson Boulevard 
CHICAGO, U. S. A. 
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On complete line of children’s shoes, 
felt and fancy slippers, findings and 





shoe store supplies will be on display at the 





Chicago National Shoe Exposition July 7th 
to 11th, Room 512, Morrison Hotel. 


‘ A cordial invitation is extended to all mer- 
chants to examine our big and comprehensive 






HENRY KLEINE & CO. 
208 W. LAKE ST. 











CHICAGO 
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BEST SHOES FOR BOYS, GIRLS AND BABIES 


will be displayed in Room 435, Morrison Hotel, on July 7th to 11th, during 
the Chicago National Shoe Exposition. Here you will see real value in chil- 
dren’s shoes, made by the largest manufacturers in the world of this kind of 


footwear. 


When you compare Kreider merchandise and Kreider prices, you will 





immediately recognize shoe values that afford profitable retailing. 


Our show rooms are only a few blocks from the Morrison 
Hotel, and we invite you to visit us and view the complete 


line. In Stock our specialty. 











LOW HEELS FOR 
GROWING GIRLS 











5581—Gun Metal h Cut Mat 


Kid To year Welt, 
Stock ip, Low Heel. 
English. 


Growing Girls’ C-D 2144/6 $4.00 ‘ a 
Misses’ C-D-E 114%/2 3.50 a 


TEAS Waren. 


312-318 W. Monroe Street, Chicago 
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Q 
= CHILDREN’S SHOES = 
= Buy these special values NOW—for q 
immediate or August Ist delivery. = 
= ce 
= ce 
= 1202—Misses’ Mahogany Side, 1200-A— Misses’ Mahogany Side, fe 
= Broad Toe, 1114 to 2... ..$2.85 English Toe, 114% to 2... .$2.85 = 
—4 1201—Childs’ Mahogany oe 1203—Growing Girls’ Mahogany = 
= Broad Toe, 8% to 11. ....$2.50 Side, English Toe, 214 to 6. $3.50 = 
= 1212—Misses’ Gun Meta 1, 1210-A—Misses’’ Gun Metal, = 
2 Broad Toe, 1144 to 2. ....$2.7 English Toe, 1144 to 2... .$2.75 o 
= 1211—Childs’ Gun Metal, Broad 1209— Growing Girls’ (Gun Metal, = 
re] Toe, 8% to 11 $2. English Toe, 21% to 6... . .$3.40 = 
= See Our Line at Room 547 seit SAVE MONEY BY fe 
= . = 200—Misses "Mahogany Side, English Toe, . $2.85 . = 
2 MORR ISON HOTEL 1210— Misses’ Gun Metal, English "Toe, 11 + ige h ; 35 PLACING YOUR = 
= JULY 7-11, 1919 ORDERS = 
= CHICAGO NATIONAL THE STANWEAR SHOE CO. NOW! u 
9 SHOE EXPOSITION S. J. MYERBURG, President HERE’S REALVALUE = 
= 19 S. WELLS ST., CHICAGO = 
= 5 
THOUS HMUOUMMIN CHO H OCHO TOMO UNC HMO MMOD 

. SSeS eSeSeSe SeSeSeGeseScsar ° 
5 Det AGAGASASSC SPSS See Sess RSE See eS se5ey gpisewse Fge5e 52525252525 PSASPSASATE SPSASESESESE SeSPSESESESE SAH 
5 | == Shoe 5 
% a In Stock 2} 
Se RI Jor fender Feet! o Immediate Shipments Hy 
i Py Fe Shoe F325 252525 2525S e Sooo hese Sears eS aseSeSeSeSes zoe Seseue e 
JorTlender Fect ! lid eas , : a 
B 845—Women’s Vici, Cushion Inner, Rubber Heel, Stock Tip, fy 
res ers a eer rer rer re $5.00 & 
BD 844—Same in Button. D and B, 3 to 6. ........-..655. ... $5.00 wm 
B 848—Same in Jumbo Last, Lace. EEE, 3 to9.............. $5.00 fe 
B 847—Women’s Vici, Cushion Inner, Rubber Heel, Plain Toe, F 
_ Lace. eee Ge eS ae eer ee $5.00 LA 
B1670—W —* s _ Cuban Heel, Lace Oxford. C, D and E, A] 
2 eR ey A er rere rer $4.00 oh 
B1672—W ‘units Vici, Cushion Inner, Rubber Heel, Plain Toe, ) 
Blucher Oxford. C, Dand E,24%to8................ $3.50 = 
B1671—Women’s Vici, 4 French Heel, 2 Strap. A and B, 4 to 8; fu 
| eS ee rer rrr rrr $4.00 F 
x] B1678—Women’s Vici, Medium Heel, 2 Strap. C, D and E, of) 
24410 B... eee eee $3.50 fu 
B1677— Women’s Vici, Medium Heel, Patent Front Stay, Princess, F 
AE eS errr re re $3.50 th 
See Our Exhibit in Room 310, Morrison Hotel, During Chicago oF 
t National Shoe Exposition e 
" GUTHMAN, CARPENTER & TELLING 
1 MONROE AND FRANKLIN STS., CHICAGO 
os LTT tata tak Tata TaT areata alee lela aa ea ee el ab len es UrLTeTa Tela lon Tele le lae lalate lo SSeS eS eS e eS S ESS Se SPS SeS SRS SESS RG 
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386 B—White Eve Cloth Pump 
Fonda Leather Baby French 
Price $5.00 





IN-STOCK 
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086 B—Black Kid Pump 
Fonda Leather Baby French 
Price $6.75 
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686 B—Black Russia Pump 
Fonda Leather Baby French 
Price $7.25 


> 
& 


= > 
~! * 4 





Visitors to the Chicago Convention 


will find Tom Daly at Room 539 








UPHAM BROS. SHOE CO. 
STOUGHTON, MASS. 
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For the Benefit of Shoe Merchants 


Here is an Exposition that will prove profitable for every shoe merchant 
to attend. 





It will give you an advanced insight into next season’s styles. 


You will see merchandise, accessories and equipment of a kind that will 
fit in with your store’s progress. 


FIRST SEMI-ANNUAL 


CHICAGO NATIONAL SHOE EXPOSITION 


OF 


SHOE FINDINGS AND SHOE 
STORE EQUIPMENTS 


Do not overlook this unusual Exposition. Make arrangements NOW. Let 
us make reservations for you. 


Held under the auspices of the Skoe Travelers Association of Chicago, 
Dave Davis, Secretary, 35 S. Dearborn St., Chicago 
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‘Two live wire models! 
















BAYONET 
LAST 


BING BANG 
LAST 
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[FE latest styles on these 
classy new lasts will be 
prominently displayed at the 


First Semi-Annual National 





Shoe Exposition, Hotel Mor- 





rison, Chicago— July 7 to 11. 





Our room number is 511—our 
exhibit one that will repay every 


attention you give it. 


MARION SHOE 
COM PAN? 


MARION, INDIANA 
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Northwestern Leather Company 


14 South St., Boston, Mass. 




















Color 41 Cordo Kip Sides 


A smooth leather to which we call your attention for your 
next season’s shade. 


Color 47 Boarded Cordo Kip Sides 


A bright boarded Kip side of a popular color. 


Color 47 Nelco Kip Sides 


A full grain boarded side taken from the finest raw 
material in the country. 








We attribute our success with these leathers to the fact 
that we devoted one Tannery exclusively to their pro- 
duction. Manufacturers who 
have formerly used calf leather 


only, have found our Kip sides 
== eminently satisfactory. = 
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Eb, the Cave Man and bis Family. 


The Cave Man, in the dawn of the world, used leatber ertens= 
ively. The bides, stripped of bair by scraping witb a flint or bone 
implement and supplied by pounding on a block, furnished “‘Ab’’ 
and bis family witb their scant clotbing, witb rude curtains for the 
opening of tbeit cave bome, witb thongs for lasbing tbe flint spear 
beads to the sbafts and witb many otber necessities. 
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Compliments of Northwestern Leather Co., Boston, Mass., U.S.A. 
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FACTORY 
ABINGTON, MASS. 


BOSTON OFFICE 
10 HIGH STREET 
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-The Place 





Rochester, | 
N.Y. 
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The Dates 


July 7tol2 
Inclusive 
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The First Annual Con- ‘ 


chests Je ROCHESTER], 
von Shoe Style Show}! 
ROCHESTER_N.Y] 


Pe) |] | i —31c 
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THE MANUFACTURERS of ROCHESTER 
and the STYLE SHOW COMMITTEE 


BID YOU WELCOME 
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OCHESTER SHOE STYLE SROW 


Boot and 
Shoe Recorder 
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E extend to you a hearty invitation to visit us and to view the dis- 
play of Sherwood’s matchless McKays at the Rochester Style Show. 
Powers Hotel, Room 654, July 7 to 12 


SHERWOOD SHOE COMPANY, ROCHESTER, N. Y. 
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FASHION NOTES 


HORTER skirts will be worn for Fall, which calls 
for footwear that will blend with the costume. 
Color harmony of gown and shoe will be the vogue. 


“F, B & C.’’ Kid is obtainable in the widest range of har- 
monizing colors. The trade marks shown on this page are 
the recognized standards of the best there is in kidskin. 


F. BLUMENTHAL COMPANY 
WILMINGTON, DELAWARE 
Output 1,250,000 skins monthly 


‘‘F, B & C.’’ — Fits on the foot 
like a glove on the hand 


WASHABLE 
4, FB&c” S 


‘ 
. 


Reg.U.S Pat.Off. 


Grane 
" NO, ‘a 
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OCHESTER SHOE STYLE SHOW 





We cordially invite you to inspect | 
our display at the 











Rochester 
Shoe Style 
Show 









July 7 to 12, 1919 





Room 604, Powers Hotel | 









OVUM 


C. P. Ford & Co. 


Rochester, N. Y. 
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New York Office—127 Duane St. | 
E. H. TALBOT 































Rochester Welcomes You---So Come! 


A Showing of Styles and a Great Convention Combined 


Two big features make Rochester a happy place to visit this mid-season—style 
in abundance and convention sessions to help you merchandise your purchases 
profitably—so how can you afford to miss Rochester July 7-12, 1919. A welcome 
is extended to all merchants to gather for profit and for pleasure, for information 


and for inspiration. 


HE Shoe Style Show which is a semi-annual 
T feature of the Rochester market is this year 

made more interesting to the craft by the fact 
that the New York State Retail Shoe Dealers’ 
Association will be in attendance during the first 
three days of Style Show week. 

Rochester is a natural center for merchants to 
visit who come from the South and West to the 
Eastern shoe markets in mid-season. In view of the 
fact that the Rochester Show is one week in advance 
of the Boston Shoe Style Show there is every indica- 
tion that many buyers will take stop-over privileges 
through Rochester and will there have an oppor- 
tunity to attend the merchants’ convention, where the 
latest survey of trade conditions can be obtained at 
first hand. 

What Rochester Offers 


The doors of Rochester, one of the great shoe style 
centers for women’s shoes of the world, are open wide 
to the visitors who will come to attend the convention 
of the New York State Retail Shoe Dealers’ Associa- 
tion, July 7, 8 and 9. 

All the shoe interests, the manufacturer, the jobber, 
the retailer and the traveling men are united in their 


intention of extending to you the heartiest possible 
welcome. Proving that the slogan—‘Rochester- 
Made Means Quality’’—can be extended to hospital- 
ity as well as to manufactured products. 

All that the city offers in the way of accommoda- 
tions, entertainment, and information in shoe craft 
have been enlisted in an effort to make this first con- 
vention of the New York State Association an oc- 
casion well worthy of the Empire State organization. 

The value of the N. S. R. A. having been so con- 
spicuously demonstrated during the war, it was 
readily seen that state interests would be benefitted 
by a state organization. The problems of peace are 
as great as those of war. The latter were solved 
largely through co-operation, and to similar co- 
operation do we look for our present day solutions. 
So the opportunities such as offered by this con- 
vention should not be overlooked. 

Topics of vital interest to your business will be 
discussed by men nationally recognized as authorities 
and round table talks will be led by leading retail 
merchants. 


As to entertainment, a program has been outlined 
(Continued on page 72) 








OCHESTER 


On Exhibition 


Women’s Shoes Space No, 


eee 
Piehler Shoe Co. . ........~. «616 
‘The W. ©. TuttlieCo.....:..5.. 7 
ee . wk ee wm 530 
John Kelly, Inc. oe eA 
E. P. Reed & Co. . . , 
Moore-Shafer Shoe _ ae 
ig Menihan Co. . . Br Sen -600- 602 
PRPod @Co......:i..... C6 
W. em €empGe. .. cia en ss. s SS 
Burrows Shoe Co. ........ . 650 
Sherwood Shoe Co.......... 654 
Beem ome ee «wk kt es ts SE 
Dugan & Hudson Co... .... . . 657 
Joy, Clark & Nier Co., Inc. . . . . . 552 
J. Heilbrunn & Sons ........ 549 
Westcott-Whitmore Co... .... . 526 
Dunn & McCarthy . . . 639-643 
McElwain, Hutchinson & Winch. . . 656 
P. W. Minor & Son... . .. « « G2 
Cleveland Shoe Mfg. Co. ..... . 640 
McElwain, Morse & — ... . 63446 
Standard Felt ce. . < < ple ct 5 
Daniel Green Felt Shoe C ie oats bee 
Schuman Shoe Co. .. . . & A ea 


Men’s Shoes 


Hurley Shoe Co. . . a 
Boyden Shoe Mfg. Ce ...-knn 2 
J. W. Carter & Co... ....... 628 
Florsheim Shoe Co... ...... . 648 
Dee cc wees eee Se 
Chee A. ee Ge. csi lk e 
L. P. Ross Co... .. 530 


Misses’ and Children’s Shoes 


A. S. Kreider Shoe Co. . . . . 626 
Hagerstown Shoe and Legging ( Co., Inc. 522 
Truitt Bros., Inc.. . . . . 550 
Williams, Hoyt & Co... ...... 502 
J.J. McMaster .......... 528 
Goodger, Milow ......... . 538 
Ae ff eae 
Piehler Shoe Co. . . . ...... . «616 
George J. Wilson. ........ 2. «SSS 
Dugan & Hudson Co. ae 657 
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HOE : STYLE: S HOW 


at Powers Hotel 


John J. Kalb & Sons 
Joseph Schreier 
W. Hahn Co. 


Jos. Heilbrunn & Sons 


Leather 
Castle Kid Co. . . . ; 
New Castle Leather Co a. 
Pfister & Vogel Co. 
Ohio Leather Co. . . 
F. Blumenthal Co. . 
Trostel Leather Co. 
F. Hecht & Co. 
Charles M. Lane . 
C. D. Brown. . 
G. Levor & Co.. 


Rubbers 
United States Rubber Co. 


Cloth 
Worumbo Co. . . 
Seamans & Cobb Co. 
H. Gitterman & Co. 


Lasts 
Rochester Last Works 
Empire Last Works . 
Stewart & Potter Co. . 
Dayton Last Works 


Display Fixtures 
Huebner Fixture Co. ; 
Klee Display Fixtures Co. 


Business Papers 
The ‘‘Boot and Shoe Recorder”. 
The Shoe Retailer and The Shoe and 
Leather Reporter . 


Manufacturers’ ion 
J. G. Travers Co. <i Poa ee 


Heels 
1H. Moore Heel Co. ....... 
Ls nn Wood Heel Co. . . . . 569 
Goodyear Tire & Rubber x. 668 
J. Donallen Co. . .., aoe 
Everett & Barron Co. (fibre soles) .» 
Excel Shoe Form Co. . . . _ . 666 


From These Lines a abies Store Stock Is Obtainable 
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OFFICIAL PROGRAMME 


Seventh Semi-Annual 





ROCHESTER SHOE STYLE SHOW 


Opening Day On Monday, July 7 
9.00 A. M.—Registration and reception. 
10.00 A. M.—Welcoming Address by the president of the Rochester haseutiithan of Traveling 


Shoe Salesmen. 
Style Show declared officially open by chairman, Clarke B. Rowley. 
. M—Luncheon in the Hunting Room. 
. M.—Sight-seeing trip through Rochester’s parks for visiting ladies. 
. M.—Theatre party for visiting ladies. 


510 1 SO I 


On Tuesday, July 8 


. M.—Registration and reception. 
. M.—Luncheon and business meeting of the R. A. T. S. S. in Grill Room. 
. M.—Moonlight excursion and jazz party on Lake Ontario. 


On Wednesday, July 9 


A. M.—Registration and reception. 
. M.—Luncheon in Grill Room. 
. M.—Special exhibition for visitors attending the convention of the New York State 
Retail Shoe Dealers’ Association. 
. M.—Auto trip and picnic at Manitau Beach for New York State Retailers. 


On Thursday, July 10 


A. M.—Registration and reception. 
. M.—Luncheon in the Hunting Room. 
. M.—Special exhibition of advance styles by Last Manufacturers and Tanners. 


. M.—Registration and reception. 
. M.—Luncheon and meeting in the Grill Room under the auspices of the Rochester 
Retail Shoe Dealers’ Association. 
P. M.—Inspection of Exhibits by members of the Rochester trade. 


On Saturday, July 12 


. M.—Registration and reception. 

. M.—Meeting of Style Show Committee. 
. M.—Luncheon in the Hunting Room. 

. M.—Closing of Exhibits. 
. M.—Annual picnic and outing of the Rochester Association of Traveling Shoe Salesmen 


at Manitau Beach. 


A Wonderful List of Events in Which to Participate 
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ROCHESTER SHOE STYLE SHOW | , 





eee seers ae 


The merchant who does not attend the mid-season market events 
is losing the best opportunity of the year in seeing new numbers, 
gelling new ideas, checking up on delivery dates and making sure 


his profits for next Fall. 


which is in keeping with the season and there is no 
doubt in the minds of the committee but that it will 
meet with your heartiest approval. Rochester is 
justly proud of the way it has entertained previous 
conventions and the shoe men are all determined that 
this one shall be a worthy successor. 


Seeing Styles at Show 


In addition to the benefits to be derived from the 
convention of the New York State Retail Shoe 
Dealers’ Association, there will be the opportunity to 
see the exhibits of the Rochester Shoe Style Show to 
be held at the Powers Hotel, July 7-12. 


Shoe Travelers Sponsor Style Show 


This display, which is the seventh semi-annual 
show to be held under the auspices of the Rochester 
Association of Traveling Shoe Salesmen, will occupy 
two entire floors and reservations have already been 
made for seventy-one exhibitors. The efforts of the 
R. A. T. S. S. have made this show increasingly popu- 
lar and important. Merchants from all parts of the 
country have found it of service in keeping abreast 
with the latest styles. 


Each Room a Style Show 
The plan of having each exhibit in a separate room 
proved so successful in January that it will be re- 
peated at this show. This was found to give not 
only greater opportunity for displaying the goods, 
but also added to the convenience of the visitors in 


inspecting and selecting. 
Many New Exhibitors 
There has been such an increase in the number of 
exhibitors that two entire floors of the Powers Hotel 
have already been reserved and indications are that 
more room will be needed. 


Style Show Committee Men 


The Executive Committee of the Style Show is com- 
posed of Clarke B. Rowley, Sherwood Shoe Company, 


chairman; Roy F. Schneider, John Kelly, Inc., 
treasurer; Clinton L. Clark, C. P. Ford & Co.; 
Ralph Clauser, Wright & Peters Co.; Frank W. Rice, 
Utz & Dunn Co.; Charles W. Hellmer, Rochester 
Last Works; T. C. Dieter, Joy, Clark & Nier, Inc.; 
Raymond W. Statt, Williams, Hoyt & Co.; Eugene 
E. Connor, E. P. Reed & Co.; W. J. Moylan, The 
Menihan Company; David D. Oster, W. B. Coon 
Company. 

Sub-committees—Erhibits and Rooms—Frank W. 
Rice, Roy F. Schneider, Eugene E. Connor, David-D. 
Oster, Clarke B. Rowley. 

Publicity—Clinton L. Clark, T. C. Dieter, C. H. 
Helmer, W. J. Moylan, David D. Oster, Clarke B. 


Rowley. 
Entertainment—Asa J. Peck, David D. Oster, Clarke 


B. Rowley. 

Decorations—Raymond W. Statt, Ralph Clauser, 
David D. Oster, Clarke B. Rowley. 

Executive Secretary—Fred B. Robinson. 


BIG CONVENTION OF MERCHANTS 
In Rochester, July 7, 8, 9, at Powers Hotel 

Present indications are that from four to five 
hundred shoe dealers will attend the New York State 
Shoe Dealers’ Association. The success of the con- 
vention is assured. Remember, you do not have to 
be a member of the New York State Association to 
attend the convention and to participate in the 
Round Table Discussions and enjoy the entertain- 
ment provided. 

The tentative program includes discussions of the 
following topics with men of national reputation as 
leaders: “Stock Turnovers—How Often?” “How 
I Pick Novelties,” ‘“‘Cash vs. Credit,” “What Small 
and Large Dealers Have in Common,” “Bread and — 
Butter Shoes—Why,” “Remunerating Sales People 
Other Than on a Salary Basis,’ ““The Leather Situa- 
tion,” “Where Will Prices Stop,” “Salesmanship,” 
“Profit Possibilities of the Repair Department,” 
“Pitfalls to Avoid in Buying Shoes,” “Shall We 
Encourage Button Shoes?” 
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The Bates Shoe Today 


OR its excellence of quality as a mod- 
5 erate-price shoe and for its profit-pro- 

ducing influence in the, stores of Bates 
Dealers in all parts of the country, the 
Bates Shoe of today holds a highly favorable 
position in the trade. 


These two features are provable. They are 
demonstrated by the make-up of the shoes 
themselves as they come from the shipping 
cases; by the steady growth of our factory 
output, and by the constant widening of 
the chain of Bates Dealers’ stores. 


o-O 


Bates Shoes at the 
hou in Room No. 622. 
our time to see them 


will be in charge of 


0-0-0-0-0-0-0-0-0-0 
0-0-0-0-0-0-0-0-0-0-0-0-0 


A. J. BATES COMPANY 


Central Distributing House 
328 WEST MONROE ST., CHICAGO, ILLINOIS 
General Offices, WEBSTER, MASS. 
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Those Better | y; | 


Shogy A 


have an ori sinalsty and exclusiveness 
that sets them entirely apart from 


the commonplace 2 


Will be, shown. at Room 554 Powers 


week. 


John, Kelly, Inc. — Rochester, N.Y. 























ey 












‘¢Style Shoes Quality’”’ 


will be shown at Room 500, Powers Hotel, Rochester, during the 
ROCHESTER SHOE STYLE SHOW 
















TZ & DUNN’S footwear 
fashions are as tempting 
to the eye as they are pleasing 
to wear and satisfactory to sell. 
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THE BOOT ILLUSTRATED is our 
No. 242 C (not in stock), a hand- 
some Cruiser gray kid whole foxed 
84-inch button pattern in turn, 
18 white pearl buttons, white box 
stitching, 4-inch vamp with covered 
full Louis heel, with plate. On the 
Pasadena last. 















UTZ & DUNN CO. 
Rochester, N. Y. 


NEW YORK CITY: Bush Bldg., 130 West 42d Street, 
S. A. McOmber. 

LOS ANGELES : 718 Story Bidg., G. C. McAtee. 

DENVER : 218 Charles Bidg., Tiger & McNutt. 
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PloMate 














TYLE-DESIRABILITY is 

backed up by quality-as- 
surance in the PLA-MATE 
line of shoes for children, as 
shown in the attractive, well- 
selected display which will be 
given of PLA-MATES at the 


ROCHESTER SHOE 
STYLE SHOW 


July 7 to 12 Inclusive 
Room 502 


Also on show: our low heel 
line for young ladies. 






Agency for 


Pla-Mate 7 
Sh : 





Copyright, 1911 


Williams, Hoyt & Co. 
Rochester, N. Y. 


Williams, Hoyt & Co. 
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TOLL EO LL LPLU LULL OHHH LULU UL LL ae 


“The Welt Stitchdown That Has Made Good’’ 


( ARRIED in Stock in Button and Lace. Sizes 
5 to 8 and 8% to 11 in Brown, Tan Lotus 


and Gun Metal. 


No nails—no tacks—smooth tread, a shoe 
of splendid style and of long service. 


OTe eniiiieniiiiiiiiienit (4 


Will be displayed at the Rochester Shoe Style Show, Room 550. 
Powers Hotel, July 7-12. 


You will be welcomed by our Mr. Jesse E. Truitt and Mr. 
J. F. Clark. 


TRUITT BROS., Inc., Manufacturers Binghamton, N. Y. 
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Make your headquarters while visiting the 


Rochester Shoe Style Show 


at the 


Powers Hotel 


Staying at the Powers is second nature 
to the man connected with the shoe and 
kindred industries. 


He is sure of a cordial welcome, comfort- 
able room, the best of food and entertain- 
ment and—what he appreciates so much 
—meeting old friends about the hotel. 


If you haven’t already done so let us 
know when you are coming—we will 
reserve a room and meet you at the train. 


ites :; , POWERS HOTEL CORPORATION 
ABSOLUTELY FIREPROOF JACOB MESSNER, Manager 


bah eeeehebbbb ehh LLL iii iiiiiiiiiiiitiiitiiititiiih 
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IN STOCK—NOW! 









No. 213 





12-8 Heel, Welt. 













No. 222 Price $6.50 : p 
White Washable Kid Oxford, New York 4 ca 
a. 17-8 Wood Louis Heel with Plate, \ SS oN 

elt. — SS 










Price $4.60 
Pedestrian Last, 


No. 394 
White Reignskin Boot, 
12-8 Heel, Welt. 






No. 218 





















No. 225 Price $5.35 


Black Satin Oxford, 5th Ave. Last, Wood 
Louis Heel with Plate, Turn. 


No. 227. Price $5.35 


Black Satin Oxford, 5th Ave. Last, Wood 
Louis Heel with Plate, Welt. 











White Canvas Oxford, 






Price $4.00 
Pedestrian Last, 










rice $5.00 
Patent Colt Pump, 17-8 Wood ‘ode Heel 
with Plate, Turn. 



















oO. 223 Price $5.00 
Black Glazed Kid Colonial, 5th Ave. Last, 
17-8 Leather Louis Heel with Platé, Welt. 





No. 2 Price $4.60 
wa Side Oxford, Chicago Last, 12-8 Heel, 
elt 





No 


Price $1.60 





Gun "Metal Oxford, Pedestrian Last, 12-8 
Heel, Welt. 











Price $4.75 
Black "Glazed Kid Oxford, Rochester Last, 
14-8 Cuban Heel, Welt. 





Price $4.75 
17-8 


No. 216 
Patent Colt Oxford, Chicago Last, 
Leather Louis Heel with Plate, Welt. 


ROCHESTER SHOE STYLE SHOW 


JULY 7 to 12, 1919 


| OUR EXHIBIT ROOM 552 
POWERS HOTEL 


AA, 4 to 8; A, 3 to 8; B, 3 to 8; C and D, 2% to 8. 


- 226 Price $5.00 
other Colt Colonial, Chicago Last, 17-8 
Leather Louis Heel with Plate, Welt. 















Terms: Net 30 Days. Sizes: 


JOY, CLARK & NIER, Inc. 


ROCHESTER, N. Y. 
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cAt the 


‘Rochester 
Shoe Style 
Show 





July 7 to 12 


Powers Hotel 
Room 571 








MOORE- SHAFER » SHOE » MFG 7 CO 
BROCKPORT/N-Y + U/S-A 
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A Display 


Of the 
Arts and Craftsmanship | 
Of the 
Shoe, Leather and | 
Allied Industries 


Before 











Visiting Buyers, Merchants, and Men 
of many Industrial Activities eager 
to profit by a survey of styles and 
materials centrally gathered 
together during the Big 
Boston Market Season 















































Watch for the 
Beaded Tip Girl 


at the Style Show 


THE NAME “BEADED TIP” HAS STOOD FOR AMERICA’S SU- 
PREME SHOE LACE FOR THESE MANY YEARS—AND RIGHTLY 
SO, FOR “BEADED TIP” LACES ARE MADE WITH TIPS THAT 
WON’T PULL OFF, AND FROM THE CHOICEST COMBED LONG 
STAPLE COTTON DYED WITH FAST COLORS. 

“BEADED TIP” LACES AND RUBBER HEELS WILL 

BE ON DISPLAY AT THE BOSTON STYLE SHOW, 

BOOTH NO. 8, WITH MR. RAY IN CHARGE. 


United Lace & Braid Mfg. Co. 
PROVIDENCE, R. I. 
Use the “Beaded Tip” Rubber Heel—the Heel with the New Idea 

















FASHION NOTES 


HORTER skirts will be worn for Fall, which calls 
for footwear that will blend with the costume. 
Color harmony of gown and shoe will be the vogue. 


“F, B & C.’”’ Kid is obtainable in the widest range of har- 
monizing colors. The trade marks shown on this page are 
the recognized standards of the best there is in kidskin. 


F. BLUMENTHAL COMPANY 


WILMINGTON, DELAWARE 
Output 1,250,000 skins monthly 


“F, B & C.’’ — Fits on the foot 
like a glove on the hand 


WASHABLE 
yy “FBac” «S 


“— 
.e 


Reg.U.S Pat.Off. 
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Booths 63 and 64 Boston Shoe Style Show 


Nothing shows quality in a shoe like fine 
upper leather. ; 


If you would impress your customers with the 
7 of your shoes, be sure to insist on the 
use of 


NAVONOD 
LEATHERS 


CALF — KID — SIDE 
Made on a Quality First Policy 


Monovan::Brothers 
44-46 SOUTH ST.,BOSTON, MASS.USA. 


Cable~Address - - - - NAVONOD. 
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THOUGHT — 


10 GLOVE GRIP SHOES 
FOR MEN AND 8 FOR 
WOMEN READY TO2 
SHIP ~ SEND FOR © 
SAMPLES OF INe ¢ 
STOCK STYLES e¢ 
CATALOGUE ON 
REQUEST. 


Aa Vd (0) BD): (0) om @) 


NORTH ABINGTON, MASS. 


“GLOVE GRIP”? SHOES WILL BE SHOWN AT THE BOSTON STYLE SHOW, BOOTH NUMBER 72. 

















©. 
> 








NG 























‘a a 
ae es 
age Se 
ea 
ao s 
: 
a 
| 























What is the Walk-Cnoff Process 


It is an entirely new idea in the manufacture of shoes, invented by us and 


covered by our patents. 
By means of it a shoe is produced which has the delicacy of a turn and 


the sturdiness of a welt. 
Walk Croft process shoes have rigid shanks, splendid flexibility, and smooth, 


They are made with no tacks in the forepart. 





comfortable bottoms. 
See the Walk Croft exhibit at the Boston style show, Booth No. 90 
y BOSTON OFFICE 


FACTORY BANCROFT WALKER COMPAN Rooms 404-5 


HAVERHILL, 
MAKERS OF SMART SHOES FOR WOMEN 


MASS. 
“Walk-Croft” prices and styles are especially interesting to large dealers and department store buyers. Sold unbranded if desired. 
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Irs DEPENDABILITY IS 
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TAIL HANDLERS. 
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SHOE QUALITY THAT 
SPEAKS CONVINCINGLY 
FOR ITSELF iS THE STAND- 
ARD OF MERIT WHICH 

SO 


THE WaTSON SHOE <« 
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Director-Manager 
Musical Director 
Stage Director 
Asst. Stage Director 
Publicity Manager 
Asst. Manager 
Properties 
Electrician 

Scenic Artist 

Head Fitter 
Matron 


Show 


William H. Walsh 
Marian F. Ellis 
William H. Walsh 
Bernard J. Rogers 
Harry F. Malloy 
George R. Walmsley 
Walter W. Battis 
John W. Campbell 
Radmore Lavelle 
Harry Israel 
Margaret Dowling 


Models from the Garden of Styles on the Victory Runway 


.Eloise Sutherland 
Irma Israel 

Mae McManus 
Florence Phelps 
Louise McCusker 
Gladys Gorman 
Helen Dates 
Mabel Kenney 
Ester Cambell 
Augusta Connelly 


Harry Richardson 
John Young 


Marie Clifton 
Marguerite Fay 
Louise Cardone 
Florenee Cross 
May Nickerson 
Cynthia Putnam 
Estelle Monroe 
Marie Sawyer 
Anita Carlton 
Marguerite Leon 


Models of Men’s Shoe Styles 


Oscar Osborne 
Henry Morse 


Jesse Gorman 
Minnie Houghton 
Vivian Marose 
Gladys Quinlan 
Betsy Collins 
Clarice Rogers 
Edna Claske 
Virginia Fitzpatrick 
Mabel Vourgalt 


Paul Taylor 
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Thomson-Crooker Shoe Co., Roxbury. 


The Lynch Shoe Co., Lynn........... 


P. J. Harney Shoe Co., Lynn. ; 
Preston B. Keith Shoe Co., Dons kton. . 


Gregory & Read Co., Lynn...... . 


Knights-Allen Co., Haverhill.. 


P. Cogan & Son, Stoneham. . 
Globe Shoe Company, Che lea: 


Rickard Shoe Co., Haverhill... .. . 








Styles 
Booths and on Fashion 


Bliss & Perry Company, Newburyport. ... . 
Emery-Marshall Co., Haverhill. ....... 
Kimball & Sherman Co., Haverhill... .. . . 
M. N. Arnold Co., No. Abington......... 


Williams, Kneeland Co., So. Braintree ..... 
Mitchell-Caunt Co., Lynn .............. 
Watson Shoe Co., Lynn............... 


Fiske Shoe & Leather Co., Boston...... , 


Hennessey, Maxwell & Hennessey Shoe Ca. 
Parker, Holmes & Co., Boston.............. 
George E. Coffin Shoe Co., Lynn........... 


Bancroft, Walker Co., Haverhill. ... . 


Nathan D. Dodge Shoe Co., Newburyport. 

Hopkins & Ellis, Haverhill............. 
Burdett Shoe Company, Lynn.......... 
Engel Shoe Co., Everett................... 
Norman & Bennett, Inc., Boston ........ 
L. B. Dudley & Co., Boston............ 
Plant Brothers & Co., Manchester, N. H 
Churchill & Alden Co., Brockton................. 
Ellis, Eddy Company, Haverhill......... 


LeBosquet-Moore Company, Hav erhill. 
Allen-Foster-Bridgeo & Co., Lynn....... 
Herman E. Lewis, Haverhill.............. 
H. & J. Shoe Company, South Boston... 
Charlies K. Fox, Inc., Haverhill.....................-. 


on Display in Exhibit 


Runway 
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Leather on Display and 
Findings, Supplies 
and Service 





LEATHER EXHIBITORS Exhibit No. 
hg, I ic nanan seine cade when nawe eae aeeeS 54 
Standard Kid Manufacturing Company, Boston, Mass................. 0600-05050 02005 43 
Hunt-Rankin Leather Company, Boston, Mass..................... 0c ccc e cece eens 53 
ie. Ty, Bees ee © ees, TI, TO. ccc c scent ase eens cdbrenes A6 
a Sn a oy aed De Ae eee RAR OP AOUA We ehed oe 52 
New Caostie Leativer Commpemy, Tnsbom, Biaes...... 5 cc ccc eee ee nes 17 
Quaker City Morocco Company, Philadelphia, Pa.................... 2... cece eee eee. 51 
So kine a csewe ein seen peu SEEGER eAS ORAS 48 
ne i ose ne Rods eee e Sha R EE Oe RHO dee eR Ee Rea 50 
Re i bee ddd a eee OEE REM OEE OKA oR ee wR, A9 
a yo ns aia gah kig He S Ho re din ae BRE we wR 31 
ee, ee hasta doceeedackndeeaes ene edeemeawann 30 
pO a Ne re ee ne ee ner rete oe 21 
Pfister & Vogel Co., Boston, | SS ee jead inna SIR G addi Reon eee 29 
H.S. & M. W. Snyder, Inc., Boston, Mass......... 5 /aekie Seated wine oelp bsg. apa eta yee dena 22-23 
Richard Young Company, | lili TE ART AEE Tae 28 
Monarch Leather Company, Boston, RIE SPR rina KRIS. eet 27 
hs, ee I te go wings hae Peed hee RSARES + OEEADAREL ROR REE RS FOS 24 
iO I I a a gc ow bas os 4 kde ee wee CK KOREA RR OME RE 25 
a i se if kp hho baa ee Gnd eWs Cadms Demeanied Me meES 26 
Wn es I I SI, TUNG, BOONE. «2.5.05. nos ea ee sees edsewes ese arene He 
eS i ee ESS awa Reh Ma eae Ray 62 
POnnemaaenraiy TR, R  acs & be dw Rea aba ba Sagl alsa dete ates ola algae eras 63-64. 
Ps ie ariel deed ps bedsavednees ohn ceenees A 

FINDINGS EXHIBITORS 
Beckwith Bex Tee Company, Boubam, Bias... .. 55. ee sec cecnewes 59-60 
Reece Button-Hole Machine Company, Boston, Mass..................000. 0000 cee eens 65 
ee, Se oe is vee pede sso aes deees sweetie we anediy 1 
ee ee I, I, niece a cecdnscceessaas etesugionaw eee 42 
United Lace & Braid Company, Providence, R. I................... ccc cece eee eee eee 8 
Ned a cb bib alds XAG ee RE Ade ee 9-10 
ey Sn I kad dase aes saadebssbaWwedetecanesde deal 11 
4. Spaulding & Soma Co., Nosth Rochester, N. H.. ....... 0. ccc ecw ceca 12-13 
O. A. Miller Treeing Machine CN, oS each is whe k ine eb ede hander 14 
DN SEE EES LEE POEL OE LITT TT OCT ELLE T COT TTT 20 
Cambridge Rubber Company, LET CCE T EEO OIE TOPE TERT RT Pe Te 32 
Kescot Manufacturing Company, Providence, R. I..................... 0.0 eee e eee eee 7 

SPECIAL EXHIBITORS 

Walker Stetson Company, Boston, Mass., _—- DSU cee Md Menaig s oud eee aa Caw Rana 56 
W. W. Winship, Shoe Trunks, Boston, Mass.. PSST TC ETT EOE eS. 
Tolman Print, Inc., Shoe Labels, Boston, Mass.. sities Meade ticeig/d hans. ge ie eee 68 
The Cutler Public ations, Boston, Mass., Shoe EOE IN GENS 57 
ee ne Ge ee I, III, SII so oo Ho oo os oop o cals ancewanlnse crude eieua 5 
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Order of Display 
On the Fashion Runway 


Keep this Schedule as a Program of Style Features 


The models will appear on the runway, two to an exhibitor, 
representing manufacturers in the following order: 





BLISS & PERRY COMPANY, Newburyport, showing women’s fine and medium turns. 

EMERY & MARSHALL CO., Haverhill, displaying women’s fine and medium welts and turns. 

RICHARD YOUNG COMPANY, Boston. 

THOMSON-CROOKER SHOE COMPANY, Roxbury, exhibiting women’s fine welts and McKays. 

WATSON SHOE COMPANY, Lynn, women’s fine welts. 

NEW CASTLE LEATHER COMPANY, Boston, showing shoes from their colored kid. 

CUSHMAN & HEBERT, Haverhill, displaying flexible McKays for women. 

WILLIAMS-KNEELAND COMPANY, South Braintree, men’s and women’s fine welts. 

F. BLUMENTHAL COMPANY of Massachusetts, shoes made from the famous Blumenthal 
leathers. 

KIMBALL & SHERMAN COMPANY, Haverhill, women’s fine turns. 

OHIO LEATHER COMPANY, Boston, shoes from Luxor Calf. 

HENRY GITTERMAN & COMPANY, Boston, shoe goods. 

GEORGE E. COFFIN SHOE COMPANY, Lynn, showing women’s fine welts and turns. 

PFISTER & VOGEL COMPANY, Boston, showing shoes from Lotus calf. 

HENNESSEY, MAXWELL & HENNESSEY SHOE COMPANY, Lynn, fine welt shoes for 
women. 

GREGORY & READ COMPANY, Lynn, women’s fine McKays. 

TOLMAN-DOW COMPANY, Boston, shoes from Starbuck colored side and white leather. 

HERMAN E. LEWIS, Haverhill, showing women’s fine and medium turns and slippers. 

L. BEEBE & SONS, Boston, shoes from Vici Kid colored leather. 

CHARLES K. FOX, Inc., Haverhill, showing women’s medium grade turn sole and welt shoe, low 
shoe specialties. 

BARNET LEATHER COMPANY, Boston, shoes from O. K. Calf and Devon colored calf. 

CHURCHILL & ALDEN COMPANY, Brockton, showing men’s fine and medium welts. 

NATHAN D. DODGE SHOE COMPANY, Newburyport, women’s fine turn shoes and slippers. 

G. LEVOR & CO., INC., Gloversville, N. Y., showing shoes from Levor colored leathers. 

BANCROFT-WALKER COMPANY, Haverhill, exhibiting the famous Walk-Croft process shoes. 

P. J. HARNEY SHOE COMPANY, Lynn, showing fine welts for women. 

H. 8S. & M. W. SNYDER, Inc., Boston, displaying shoes from Snyder leathers. 

PLANT BROTHERS & COMPANY, Manchester, N. H., women’s medium McKays. 

HOPKINS & ELLIS, Haverhill, showing the “‘Haverhill Maid” fine and medium turns. 

THOS. A. KELLEY & CO., Lynn, shoes from Kelley Kid in colored leathers. 

M. N. ARNOLD SHOE COMPANY, North Abington, men’s fine. welts. 

LYNCH SHOE COMPANY, Lynn, women’s fine and medium welts. 

J. S. BARNETT & SONS, Boston, shoes from Barnett leathers. 

ELLIS, EDDY COMPANY, Haverhill, showing fine turn shoes for women. 
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Order of Display 
On the Fashion Runway 


(Continued) 


ALLEN-FOSTER-BRIDGEO COMPANY, Lynn, exhibiting women’s 


medium McKays. 
MONARCH LEATHER COMPANY, Boston, shoes from their colored 


calf. 
L. B. DUDLEY & COMPANY, Haverhill, misses’ and children’s 


medium turns. 


LE BOSQUET-MOORE COMPANY, Haverhill, showing women’s 
medium turns. 

MURPHY & HASKELL COMPANY, showing shoes from their Beaver 
Brand leathers. 

TWEEDIE BOOT-TOP COMPANY, St. Louis, Mo., showing Tweedie Boot tops. 

FARNSWORTH-HOYT CO., Boston, display shoe findings, including Red-Line-In. 

L. AGOOS & COMPANY, Boston, showing shoes made from Mosmos leathers. 

KNIGHTS-ALLEN COMPANY, Haverhill, exhibiting women’s fine and medium turns. 

FISKE SHOE & LEATHER COMPANY, Boston, displaying men’s fine welts. 

MITCHELL-CAUNT COMPANY, Lynn, women’s medium McKays. 

BEGGS & COBB, Inc., Boston, shoes from Bee and See patent buck Mahogany and black side leathers. 

PARKER, HOLMES & COMPANY, showing one of Boston’s leading jobbing lines. 

NORMAN & BENNETT, Inc., Boston, men’s, boys’, youths’, women’s and misses’ sporting shoes. 

DONOVAN BROTHERS, Boston, showing shoes made from NAVONOD leathers. 

RICKARD SHOE COMPANY, Haverhill, women’s fine and medium welts. 

H. & J. SHOE COMPANY, South Boston, women’s medium welts and McKays. 

QUAKER CITY MOROCCO COMPANY, Philadelphia, showing shoes from their black and brown kid. 

P. COGAN & SON, Stoneham, men’s, boys’, youths’ and little men’s medium welts and McKays. 

THE PRESTON B. KEITH SHOE COMPANY, Brockton, showing men’s and women’s fine and 


medium welts. 
HUNT-RANKIN LEATHER COMPANY, Boston, showing shoes from suede calf and colored and 


black calfskin. 

UNITED ‘LACE & BRAID COMPANY, Providence, R. I., “‘the Beaded Tip Girl.” 

CAMBRIDGE RUBBER COMPANY, Cambridge, showing their new line of rubber soled footwear. 

H. F. SOMMER & COMPANY, Boston, showing shoes from their colored and black side and patent 
leather. 

FOSTER RUBBER COMPANY, Boston, shoes with Foster Rubber Heels. 

BURDETT SHOE COMPANY, Lynn, women’s, misses’ and children’s welts and turns and infants’ 
soft soled. 

DONNELL, CARMEN & MUDGE, Boston, shoes lined with their leather linings. 

Ss. L. AGOOS TANNING COMPANY, Boston, showing shoes made from their Bell Brand leathers. 

TOLMAN PRINT, Inc., Boston, the ‘“‘Tolman Jockey Girl.” 

KESCOT MANUFACTURING.COMPANY, Providence, R. I., showing Kescot designs in shoe orna- 
ments for Fall and Winter. 

O. A. MILLER TREEING MACHINE COMPANY, Brockton, showing Cordo-Hyde laces. 

THE STANDARD KID MANUFACTURING COMPANY, Boston, showing shoes from their black 


and colored kid leathers. 
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turers of New England will have exhibits in 

the Fourth Boston Style Show which opens 
in Symphony Hall, Monday, July 14. The show 
will continue through four days. 

This week most of the exhibitors had completed 
the copies of advance Fall and Winter styles which 
are to be worn by the living models and kept dis- 
played in the booths. Buyers also are taking a keen 
interest in the forthcoming event. Reports gathered 
about the wholesale district this week indicate that 
there will be more out of town buyers in Boston 
during style show week than at any one time in 
previous seasons. 

There will be thirty living models. William H. 
Walsh, manager of the show, personally vouches for 
it that they are all young and beautiful. In addition 
there will be a “queen of the models” selected in a 
contest conducted by a Boston newspaper for the 
perfection of her feet and other physical qualifications. 

Although the show is primarily for shoe styles, 
advance modes in gowns, hats and furs will be worn 
by the models to properly set off the coming season’s 
footwear. It was decided by the show directors that 
the shoes could not be seen to best advantage except 
with the other apparel to be worn with them. 


QO: hundred or more leading shoe manufac- 





All Costumes—Appropriate Shoes 


Shoes for every activity and sport in which women 
engage will be displayed by the models in appropriate 
costume. There will be an aviation girl with shoes 
designed for air traveling. A model in golfing 
costume will wear the latest type of boots for that 
sport. Others will be: the tennis girl, the horse- 
woman, the bathing girl and a winter girl with 
skating shoes. A Red Cross nurse will show a certain 
brand of nurse shoes. 

The show will open at 10 o’clock on the morning of 
July 14. About the auditorium of Symphony Hall 


there will be exhibits in shoes, leather and specialties. 
Practically all display space has already been taken 
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Each Day’s Fashion Features 


Special Events by Manufacturers, Salesmen, 
Merchants and Tanners 


up. Each dealer will have a booth, separated from its 
neighbors by curtains. 


Cool Hall for the Show 


Blue and white is to be the color scheme of the 
decorations. This was recommended by artists as 
the coolest combination of tints known. Curtains 
and draperies will be of light blue, while posts and 
woodwork will be painted white. The stage and 
walls of the hall will be banked with ferns, palms and 
box trees. 

The Fashion Runway 

From the stage a runway, five feet wide, will extend 
to the center of the hall. With an orchestra accom- 
panying, two models will cross the stage and walk out 
the runway. At the end will be two revolving 
pedestals. On these the models will stand and be 
turned around slowly so that the visitors may see the 
shoes from every angle. The two models will then 
return to the stage and will be followed by two others 
wearing the shoes of another manufacturer. 

Each exhibitor will have two of his styles worn by 
the living models on the runway. ‘While his shoes 
are on display, the manufacturer’s name with re- 
marks about the shoe will be projected on a screen 17 
feet square on the stage. 

Symphony Hall is declared to be the coolest place 
in Boston but the style show directors have taken 
steps to improve it in that respect. Additional 
electric fans are being installed. Iced water and cold 
soft drinks will be on hand at all times during the 
exhibition. 


An Organ Recital Daily 


“very afternoon of the style show there will be an 
organ recital at 2.30 followed by three rolls of motion 
pictures showing the progress made in shoe manu- 
facture. The pictures will take up the shoe industry 
from the time when it consisted entirely of sandals, 
through the various stages when one man made an 
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Each Day’s Fashion Features 


entire shoe down to the present when a workman in be provided for the 
a shoe factory rarely makes more than one operation . travelers and any of 
and then passes the shoe on for further steps toward their customers. 


its completion. 


The living model exhibit will be given at 8.30 every Merchants’ Day, 





night. An orchestra will play before, during and July 16 
following this part of the show. _ Wednesday, July 16, 
will be Merchants’ Day with the Massachusetts Shoe 
Monday, July 14—Manufacturers’ Day Retailers’ Association in charge. A big representa- 


Monday, July 14, will be Manufacturers’ Day, tion of New England sheo merchants is expected for 
with special exhibits by the manufacturers. Con- that day. The merchants will have charge of the 
gressman John F. Fitzgerald, former mayor of Boston, smoking room Wednesday. 
will make a brief address at 8 P. M. on the future of 


the shoe industry in New England. On this evening Tanners’ Day, July 17 
the smoking rooms will be turned over to the manu- Thursday, the last day of the show, will be Tanners’ 
facturers for the entertainment of their friends. Day. Motion pictures of special interest to tanners will 
ee be shown during the afternoon. At night tanners will 
Travelers in Charge Tuesday introduce on the models, several new shades of leather 
The shoe travelers will be in charge Tuesday, the that are expected to be popular this Fall and Winter. 
second day. The Boston Shoe Travelers’ Club will Admission to Symphony Hall during the show will 
have an outing at Nantasket Beach this day and on be by card only. Thirty-two thousand tickets have 
their return to the city they will be guests of the been printed and placed in the hands of wholesale and 

style show management. Special entertainment will retail dealers for distribution. 

















SYMPHONY HALL—Headquarters for Style Show 
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‘The One and Only Leather that can bear 


this name, that means “I conquer” 


Shown by 
LUCIUS BEEBE and SONS 


Boston, Mass. 


at Booth 54, Boston Shoe Style Show 


Symphony Hall 
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by) (astle Havana Broun fashion Plate 


EW Castle Leather Company Havana Brown Kid, 8-Inch 
Lace Boot, Circular Vamp, Full Quarter, Imitation Turn 
Welt Sole, 17-8 Covered Louis Heel. 


Made and Exhibited by 


S. WEIL & CO., :: Brooklyn, N. Y. 


Judge It by Its llsers”’ 
New Castle Leather Company 


NEW YORK 


Boston Montreal,Can. Chicago 
and the Principal Leather and Shoe Centres Lverywhere 
Factory, Wilmington,Del. 








QQ, 






QD 


AnD, 





DQ) 









DZ 






















































































eee 
ET, ewe 













MADE IN THE THREE 
UNIVERSAL-FOOT 
TYPES 
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AMERICA’S MOST TALKED OF 
SHOE TO BE SHOWN AT THE 
BOSTON STYLE SHOW 


Science has conclusively 
proved that there are three nor- 
mal types of feet, Outflare, 
Straight and Inflare. Trupedic 
shoes are made in these three 
universal ‘foot types. 











The Trupedic is a specialty. 
It cannot possibly conflict with 
any line of shoes which you are 
now carrying as it is absolutely 
different. 


Just because we make other 
shoes than the Trupedic, do not 
make the big mistake of con- 
sidering the Trupedic merely 
one of a line of shoes. It is com- 
plete in itself. It is not a sub- 
stitute style of any other make 
of shoes. It is non-competitive. 
It meets the hitherto unfilled de- 
mand for a sane, anatomical 
shoe, built on scientific princi- 
ples, yet without that objection- 
able freak shoe look. Truly— 





Trupedic shoes are not designed to supplant any 
shoes which we make or which you may carry. They are 
made to appeal to an entirely different clientele of cus- 
tomers to whom style in the generally accepted meaning 
of the word is less important than healthy, comfortable 
feet. The trade of these men is worth cultivating, for 
once satisfied they will be your customers for life, and 
other men will follow their footsteps to your store. 


Trupedic shoes are a proved success, not an experi- 
ment. 






.. Shoes 

Tes Pee of feet: ; iain 
Trupedic shoes are carried in stock. If you are plan- 
ning to be present at the Style Show be sure and look us 


up. If not, let us send you a catalog. 


|CHURCHILL & ALDEN CO. 


CAMPELLO (BROCKTON) MASS. 
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**Bell Brand Leathers 
are Belwethers’’ 





F you would see that perfection in side 
| leather you have hoped for do not: miss 

our display of BELL BRAND SIDE 
LEATHER at the Boston Shoe Style Show. 











‘ No side leather ever produced has the fine calf 


appearance and “feel” of BELL BRAND SIDES. 
It offers new opportunities to shoe manufac- 
turer and dealer alike. 


On Display at Space 46 
Boston Shoe Style Show 


S. L. Agoos Tanning Co. 


Specialists in Fine Veal and Side Leathers 
145 South St. $3 Boston, Mass. 


Tanneries at Peabody, Mass. 
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THE GIRL WHO PLAYS A SOCIAL ROLE, WHO 
HAS HER SHARE OF DANCES AND ENJOY- 
MENT, KNOWS THE VALUE OF BEING SMARTLY 
SHOD. 

FOX OXFORDS, PUMPS, AND SLIPPERS GIVE 


THE PRESTIGE OF SMARTNESS TO THEIR 
WEARERS. DEALERS KNOW—AND THEIR NUM- 


BER IS INCREASING— THAT FOX DESIGNS AND 
PATTERNS COMPEL BUYINS INTEREST. AND 
INTEREST IS ACCELERATED INTO PURCHASE 
THROUGH FOX FOOTERY PRICES. 


UNCOMMON IN QUALITY, BUT UNIVERSAL IN 
APPEAL, FOX FOOTERY ENDEARS ITSELF TO 
THE FEMININE MIND. 


FOR INDOOR OR OUTDOOR WEAR, IN BRIGHT 
AND CONSERVATIVE COLORS, DEALERS WILL 
FIND FOX FOOTERY PARAMOUNT IN SALES 
AND ATTRACTION. 

SEE FOX FOOTERY AT 

THE STYLE SHOW, 

BOOTH NO. 2 


CHARLES K. FOX, Inc. 


Haverhill, - - - Mass. 


CHICAGO: Great Northern Bidg. 
BOSTON: 54 Lincoln Street 
NEW YORK: Marbridge Bidg., Broadwav 
ano 34th St., Room 632 
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’ See This Shoe at 
( the Boston Style Show 
) Booth 74 
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Patent Seamless Turn Pump with four inch vamp. 
Carries Number 64 Full Louis Celluloid Heel. Made 
on our new 77 last. 


Retails at $9.00 





EMERY & MARSHALL CO. 


HAVERHILL, MASS. 


CHARLES L. MARKS J. B. LAUGHLIN WARREN H. TUCKER LARRIE H. SASS 
a City pai gg my Le Throughout the Middle West In New England. On the Pacific Coast 
pla ot ae Rage =e Office at 183 Essex St., Boston 


OS) 29299998) 999T93T33933353F3333SESS05 


1008 Marbridge Building 
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FE, will welcome most cordially all visitors to 
our booth—WNo. 28. 


BOSTON SHOE STYLE SHOW 
July 14-15-16-17. 


The following RYCO specialties will be on display: 


RYCO Kangaroo RYCO Calfskins 


COLORS, BLACK and _ COLORS, BLACK and SUEDES 








RYCO Horsehides RYKID 
MAT and GLAZED BLACK MCABRETTAS) 





RYCO Genuine Buck 


BLACK, WHITE, COLORS 


RYCHROME Kidd 


MAT and GLAZED (SHEEP CABRETTAS) 


RYCO Sheepskins and Skivers 


ALL — and FINISHES 







RICHARD YOUNG COMPANY 
NEW YORK 


BOSTON CHICAGO CINCINNATI 
54 SOUTH ST. 170 NORTH FRANKLIN ST. 803 SYCAMORE ST. 
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Correct Do dge- 


For All Occasions 


IN STOCK 







TURN LOW SHOES 
WE apply all our time 


and energy to the manu- 
facture of turn low shoes. 
The increasing demand for our 
product is strong evidence 
that the above policy is pro- 
ducing shoes of high quality 
at the right price. 


Visiting buyers will want to in- 
spect our line at the Boston Shoe 
Style Show. 


NATHAN D. DODGE 
SHOE CO. 


NEWBURYPORT, MASS. 
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Patented 


Process Patent 
Jan. 12, 1915 


Aug. 19, 1913 





Patented 
Jan. 12, 1915 


VULCO-UNIT 


Box TOE 
A Good-Will Builder 


IVES longer life to the shoe by preserving the shape of the 
last. Absolutely impervious to perspiration or water, and 
will stand up under the most severe wearing conditions. 

It is the acknowledged standard of box toe quality everywhere. It 

is the box toe your customers will appreciate. 






Sie yy rel 


Specify “Vulco-Unit’? Box Toes in all Your Orders 


BECKWITH Box TOE Co. 


G. W. KIBBY & CO. GEO. A. SPRINGMEIER 
Chicago, Ill. St. Louis, Mo. — AGENTS — Cincinnati, Ohio 
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/ DONNELL,CARMAN, & MUDGE INC. 
19 SOUTH STREET, BOSTON, MASS,USA. 
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Visit our booth at the Boston Style Show, Booth No. 30, where complete samples of our line may be seen. 
Morton and Sons, Ltd., Leicester, England, distributors for Great Britain. 
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P. J. HARNEY SHOE COMPANY 
OF 
LYNN, MASSACHUSETTS 
INVITE YOU 
TO 
VISIT THEIR EXHIBIT 
AT THE 


BOSTON SHOE STYLE SHOW 
JwaV¥ 14 TO 17 

aa 

MR. HARLAND P. LEIGHTON 


WILL BE 
IN ATTENDANCE 













C The Shoes You Order 
Are the Shoes You Get” 
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-PJ.HARNEY SHOE CO. 


Factory and General Offices 
LYNN SSACHUSETTS 


IN STOCK DEPARTMENT ——~78 LINCOLN STREET, BOSTON 
BOSTON OFFICE, 183 ESSEX STREET : 
COAST DISTRIBUTORS H.S.BELL & COMPANY, LOS ANGELES 
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Exhibiting at the 
Boston Style 
== Show, next sea- 


son’s most de- 


— strable models in oa 


better grade turns 


exclusively. 
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Hunt- Rankin 
Leather Co. 


Manufacturers 


Fine Calf Leathers 


106 Beach St., Boston, Mass. 


Factories, Peabody, Mass. 
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Booth 53 
SYMPHONY AALL 


Boston Shoe 
Style Show 
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~ You will see 
this boot at the 
Boston Style 
Show — 














_Space 67 
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—a line that is recognized as a worthy leader in 


| T is one of the A. F. B. line of women’s McKays 
stylish but popular priced footwear. 


Ce oe oe ae oe ae oe oe 
IIc Ic |) ie) ee ie 


Every shoe displayed is well worth your earnest 
; attention, for A. F. B. McKays are made by 
‘ specialists who work with the thought ever in 
; mind of satisfying the customer who insists on 
style and service at reasonable cost. 


ALLEN-FOSTER-BRIDGEO CO., Lynn, Mass. 
Boston Office, 207 Essex Street : 
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HAPPINESS IN POSSESSION 
HAPPINESS IN OCCUPATION 


Meet Us At 
The Boston Style Show 
Booth 73 


KIMBALL & SHERMAN COMPANY 
HAVERHILL, MASS., U. S. A. 


BOSTON OFFICE: ROOM 701 RICE BUILDING 
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CHANGING OF BUCKLES IS MADE EASY 
BY THE «DALCO” DEVICE 


Most practical way for attaching all buckles to shoes. Suc- 
cessfully used by both dealer and consumer. Selling at home 
and abroad. Keeps buckles close to throat of shoe, upright 
and rigid. Substantially made. Quickly applied. Buckles 
easily changed. 

















HAPPY WITH THE 
“DALCO” DEVICE 






**Dalco” device will be shown on shoe 
eames ye aM A ae at Boston Style 
Show. Look 







Nemtal  DALRYMPLE-PULSIFER CO. 
with the. 88 Washington St., Haverhill, Mass. 


foot 





Patented 
Feb. 23, 
1913 
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| WE'LL BE THERE 
¥ LOOK US UP j 
{ BOOTH 91 
| BOSTON STYLE SHOW 
| 
J. WALLACE ALLEN 
| 
J. H. BROWN Y 
\ 
Showing the “SELLF AST” Syles in the ’ 
j Line ‘Put Together a Little Better.” \ 
Y | 
| KNIGHTS-ALLEN CO., Inc. | 
| HAVERHILL,, MASS. ! 
BOSTON OFFICE - - 207 ESSEX STREET | 
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LOOKING AHEAD! 
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ONE OF OUR 1920 DEVELOPMENTS 
IS THE NEW “NANCY” PUMP LAST 
SHOWN ABOVE 


ON DISPLAY AT THE BOSTON 
STYLE SHOW - BOOTH NO. 40 
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Booth 


At Booth 82! 


Boston Shoe Style Show 


That is where the M-C. 
McKay line for women 
will be shown. 






It is the snappiest line 
ever—all good Lynn 
shoemaking—every 
shoe stylish, durable, 
SALABLE. 


Make a mental note 
of our space number. It is 
eighty-two — the space you 
should make your objective 


point. 


Booth : Booth 


FACTORIES - LYNN, MASS. BOSTON OFFICE+72 LINCOLN ST. 


Made in Lynn 

















N Lakeland, Fla., the Ford Shoe Com- 
I pany uses Nedlin Soles on about fifty 
per cent of their shoes and find that they 


_ give better service than leather. 


And their customers, who consider them- 
selves hard to fit and have their shoes made 
to order, invariably specify Nedlin Soles. 


—and Winefoot Heels. 


Men’s business shoes, 
women’s walking shoes, 
boys’ shoes, and shoes for 
growing girls and the 
smaller children give that 
wear that all service shoes 
are meant to give when 
they are bottomed with 
NeGlin Soles. 






































The Nedlin Sole makes a 
light, flexible, comfortable 
shoe. It is a durable, 
waterproof sole that does 
not slip on cement side- 
walks. Salesmen, who point 
out these advantages have 
no trouble selling Nedlin- 
soled shoes. 


eolin Soles 


Trade Mark Keg. U. S. Pat. Off. 


Nedlin Soles are made by The Goodyear Tire & Rubber Co., 
Akron, Ohio, makers of Wingfoot Heels —heels so good 
that only 1 pair in 352,000 is returned for adjustment, though 
they are guaranteed to outlast all other heels, rubber or leather. 
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in the world!! 


(sizes and half-sizes) at $6.50 net 30 days. 
(SOLID LEATHER ALL THRU) 





(Exclusive Selling Agents for New England) ~— 


PORTLAND, MAINE 


Boston Office: 428-430 Albany Building 
ONE S HOE—O NE LEAT HER—O NE LAST—O NE. PRICE! 








“Foot-Fitters” are made 
inthe Most Highly Specialized 


and. Fastest Growing shoe _ factory 


HEAVY GRAIN SOLE LEATHER INNER-SOLES, COUNTERS AND TOE 
BOXES! Whole lift, Grain Oak Leather Heels! “EDMO” Calfskin inside counter 
pockets, heel stays and inside vamp reinforcements! Extra quality lining which 
will wear for the life of the shoe! Guaranteed immediate delivery AA to EE, 5 to 12 


—A. H. BERRY SHOE COMPAN Y— 
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We Invite All Shoe 


Merchants to 
Visit the 


CHICAGO NATIONAL 
SHOE EXPOSITION 


JULY 7th to 11th 


Visit Our Showroom 


June 28, 1919 
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SMITH-WALLACE SHOE CO 
NOVELTY SHOE CO. 
GEORGE E. HARRISON SHOE CO. 
HARPER & KIRSCHTEN SHOE CO. 
SINSHEIMER BROS. & CO. 
J. W. CARTER CHICAGO Co. 
NO-AKE SHOE CO. 
HENRY KLEINE & CO. 
THE STANWEAR SHOE CO. 
HARRY M. HUSK SHOE CO. 
R. P. SMITH & SONS CO. 
THE A. S. KREIDER CO. 
THE AMERICAN SHOE 

POLISH CO. 
S. FREEHLING & SON 
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HE difference is instantly ap- 


parent. In looks and feel the 
quality of CASKO SHOE FABRICS is . 
at once apparent to any shoe man. And they 
are just as RELIABLE as they are good looking. 


Every kind of cloth for the outside of a shoe is in the 
CASKO line. 


CORKSCREW CLOTHS 
We Will Cotton or Worsted nae 


Gladly SILKS AND SATINS _ Manufacturer - 


Send You _For Pumps or Fancy Tops Con Secure 
Complete Casko Fabrics 


ae All Staple Colors or to Match Any ele 
Leather. 














CASKO SHOE FABRICS CORPORATION 


Manufacturers and Distributors 


S. W. Corner Fourth and Arch Streets 
PHILADELPHIA, U. S. A. 


St. Louis 


New York Chicago Boston 
A. J. HAAS J. K. REYNOLDS CO. A. W. BLISS H. C. KORNDOERFER & CO. 


10 Spruce Street 221 W. Lake St. 106 Beach Street Leather Trades Building 


Rochester H. J. FRALEY Cincinnati 
W. A. BENNETT, JR. . 


GEORGE G. SMITH Pennsylvania 
4 Church Street Representative 1015 Second National Bank Bidg. 











Our Ritz Lace 
Patent vamp, glazed 
kid quarter, black suede 
calf inlay. Turn sole— 
18-8 celluloid wood heel 


SHOES) 


are stylish-very stylish 





Our Ritz Lace 
Here’s another new one from 
The H. & M. LINE 
and it’s a beauty, too. 
Stylish, very stylish; fitting 
qualities are perfect; materials 
the best obtainable; workman- 
ship in keeping with our well 
established reputation and 
priced properly. 
This is just another illustration 
of the appeal in H. & M. Shoes. 


Salesman or Samples on Request 
Slol ming KeCNZe 
Attistic Stakers 

SHOE 


Cincinnall 


"WELTS AND TURNS EXCLUSIVELY 





BOOT AND SHOE RECORDER June 28, 1919 


QUALITY, 
FIRST 


pelle From our Western ranches as well as from Europe, 

MILWAUKEE : > ; 
Asia, Australia and South America come the skins 
and hides for our ‘‘Quality First’’ tanneries. 


And, as the hides are purchased in all parts of the 
world, so is Milwaukee “Quality First’’ leather sold 
in all parts of the world. Qur tanners maintain selling 
agencies in practically every civilized country. 


Our tanneries constitute one of Milwaukee’s largest 


industries. There is probably no form of leather that 
is not made (and exceptionally well made) in Milwaukee. 


Milwaukee Shoe Sales Association 


BRADLEY & METCALF CO. 
EDMONDS SHOE GO. 
HARSH & CHAPLINE SHOE CO. 
F. MAYER BOOT AND SHOE CO. 
MENZIES SHOE CO. 
OGDEN SHOE CO. 
PFISTER & VOGEL LEATHER CO. 
RAND ALBERT H. WEINBRENNER CO. 
.% WEYENBERG SHOE MFG. CO. 
ae ALBERT TROSTEL & SONS CO. 
%, => x rs 
CHAPLIN’ : Albert H. Weinbrenner Co. 


. 
d 
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QUAL'Ty4 
FIRST, 


Ayr 
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MILWAUKEE 











The entire world is taking notice 
of the conspicuous values and great variety 
of Milwaukee “Quality First’’ footwear! We're 
now placing at your disposal Greater Stocks with 
Better Quality and More Style than ever before; 
the best in the world at our prices. 


Our Spring and Summer lines 
bring surer, stronger proof of the leadership 
of Milwaukee ‘‘Quality First’’ shoes—the Author- 
ity of their style—and that Supreme Quality 





which results only.from a Clear, Experienced 
Knowledge of Shoemaking and a Firm Deter- 
mination to follow the Best Dictates of that 


knowledge. 
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~ What Do You 
Tell Them? 


P&V 
High Grade - 
Leathers 





‘When your customers seem in doubt as to the value 


of the shoes you are trying to sell them, when the 
price seems high and they wonder if the shoes will 
give satisfaction, what do you tell them? The sale 
hangs in the balance and it is strictly up to you. 

* * * * 


No customer can help but appreciate knowing what 
material is being used in the shoe he is about to pur- 
chase. The confidence he already has in your store 
will be automatically increased if you can tell him 
that in the shoes you are selling you have taken 
every precaution to secure the best leathers. 

* * * * 


P & V High Grade Leathers will give your shoes the 
highest quality authority. 

* * * * 
No leathers are produced under more exacting 
standards. ‘Three generations have been working 
on P & V Leathers, which are today as good as any 
leathers made and better than most leathers. Any 
P & V Leather is good leather, the leader of its class, 
and will give character and style to your shoes. 

* * *. * 


Give your customers confidence in your shoes. by 
specifying P & V Leathers in your orders. 





Pfister & Vogel Leather Company 


Milwaukee, Wisconsin 
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Chocolate Milwaukee Calf, Welt, 
Oak Sole, Munson Last, Work Shoe 


In Stock— Sizes 6 to 11—E Width 


Chocolate Elk § 


In Stock—6 to 11, D-E 


On the floor — 
Get your pencil — 


Note the sizes you want of these unusual shoes 
at their remarkable prices. 


They will stimulate that service shoe stock of 
yours right now. 


And for the highest quality Munson last service 
shoes on the market connect up with our num- 
bers 3786 Menz “Ease” Resist-Tan (retan) 
leather and 3742 Menz “Ease” celebrated elk. 
No. 3786, $4.60; 3742, $4.75. 
































THE MENZIES SHOE CO., Milwaukee, Wis. 























































































































































































































Those ‘THelptul ‘Hollows 


yt HE normal human foot has the arched instep 
for ease and lightness in walking. So in this 
rubber heel Firestone desiZners have patterned after 
nature; note that hollow in the center, an air cham- 
ber, to absorb jolts and shocks of contact. 

This has been called the “fatizue-proof” heel; the restful, natural 


hollow takes the jolt off the spine, a special Firestone feature 
which has saved many a headache. 


The Non-Skid is another “fatigue-proof” feature because it 
relieves the tension of insecure footin3, on dangerous places. 


Your Repair Department will find these heels easy to apply be- 
cause of the flanged outer edges. Less cementing, necessary; a 
few nails do the work. Write for prices and details. 


FIRESTONE TIRE AND RUBBER COMPANY 
FIRESTONE PARK AKRON, OHIO 


resione— 


Non-Skid Rubber Heels 
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PATENT 
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SIDE LEATHER 





For Twenty-Five Years . The 
Superlative Quality Patent Leather 








PARAMOUNT SIDE LEATHERS 
in Black and Colors 
SMOOTH BOARDED BUCK 





Faaperidt OSS Company 


Boston, Mass. 
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Model No.0138. Colored 
Kangaroo Bal. A dressy 


type of 


shoe on our 


“Dream” last. 
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ET your trade off the low 

price idea and onto a qual- 
ity basis. 
You then have a class of cus- 
tomers that will stay with you. 
The “Price Trade” can be 
relied on no more than transient 
trade. MAYER HONOR- 
BILT SHOES build permanent 


business. 


F. Mayer Boot & Shoe Co. 
Milwaukee, Wis. 
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DIRECTORY 


OF 


Wholesale Shoe Dealers, 
































Wholesale Findings, 
Department 


Stores 


Part I—Shoe Wholesalers 


A list of shoe Jobbers with names and addresses of 
firms handling general lines, specialty lines, job lots, 
commission manufacturing agents, etc. 


Part II— Wholesale Findings 


A list of wholesale dealers in Shoe Findings, Shoe Store 
Supplies and Leather. 


Part III— Department Stores 
A list of Department Stores selling shoes, including 









































the Large General Stores. 

Gives names and addresses of firms and names of Shoe 
Buyers in nearly all cases. 

Three parts bound in flexible red leather to fit vest 
pocket. About 200 pages. Price $2.00 postpaid. 





American Shoemaking Publishing Co. 
683 Atlantic Avenue, Boston, Mass. 
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There is Always a 
Demand 


for footwear of the character of 








66 : es 4 
: y= EK 4 Our complete lines are displayed at 


the Hotel Essex, Boston, Mass., un- 


FOOT: PALS til July 7th. 


9 NS ae 
P ALS & Jom meanest, lhey include our felt and novelty 


UOT WERE SS slippers and also our famous E-Z 
Walk Arch Supports. 








The E-Z Walk Mfg. Co. 


Incorporated 


62-70 West 14th Street New York City 








No. 940 








FOR THAT MID-SUMMER SALE 


Business is Good? We Know That. 
Keep Banging Away! 


Mary Janes IN-STOCK Mary Janes 





————— a a ae ae ae ee ae ae oem 
Tale a aa a ae ae ae a 


Barefoot Sandal Time 
IS HERE— 











Our lines range from the low priced side 
leather’ stitchdowns to highest grade 


Lotus Calf Goodyear Welts. They in- 
clude all ac- 


cepted styles 
in Sandals 
and play Ox- 
fords. Stocks 
are complete 
in all grades 
and ready for instant shipment and the 


priceisright. Tell us your requirements 
White Canvas—Mary Jane 


—we can meet them. 667. Sizes 2-5, No Heel. .$0.70 
668. Sizes 3- -8, Spring Heel .80 


; , HENRY KLEINE & CO. 
Laing, Harrar & Chamberlin ssn’ Lake eee 
43 North 3rd St., Philadelphia CHICAGO, ILL. 


Spring Heels 
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PATENT LEATHER 


Vamp, Kid Quarter, Turn 
Soles 


496. Sizes 3-8 $0. 
495. Sizes 3-8, All Dull Kid 


9 
494. Sizes 3-8, All Tan Kid s 
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Sell. Themselves 
Stock Keds | H mee prices don’t hit Keds. They're 


not only immune from the cus- 
FULLY tomer’s argument of. “too expensive, ” 

but they are the comfortable, stylish, every- 
Be sure you where and at-all-times serviceable Summer- 
time shoe—with all the trimness, smartness 
have ENOUGH and social equality of other kinds of high 
grade footwear. 











But this space is not taken to tell you of 
Keds’ selling points. Keds Sales—greater 
and greater every year—are sufficient on 
that point. But to say, in time, that the 
least doubt in your mind as to whether you 
are fully covered in all your Ked styles may 
mean lost sales later on. 


Do not take the chance of “going short’’ on 
a line so tremendously popular and active as 


Keds. ° 


Large and Well Assorted Stocks Carried by the Prin- 
cipal Wholesalers and Rubber Stores Everywhere 


United States Rubber Company 


New York 
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BOOTS AND SHOES 


Makers Get 54 Hours’ Pay for 48 
Hours’ Work 


The manufacturers of rubber foot- 
wear are not receiving many new orders 
just now, nor are they specially anxious 
for any, having already booked up to 
full production way into the Fall. The 
shortening of the working week from 
54 to 48 hours, with no decrease of pay, 
which has already gone into effect in 
many of the rubber factories, may result 
in some delay in filling orders now on 
hand, for although there are some who 
claim that this shortening of hours will 
not decrease the total output, there are 
others who doubt the universality of 
disposition on the part of employes 
to work enough harder and faster to 
produce 54 hours’ product in 48 hours. 
And if it is proven that this move, on 
the part of the manufacturers, increases 
the cost of production, customers will 
be wondering how long present prices 
will continue. All this may seem like 
borrowing trouble when the majority 
of dealers have their orders already 
booked, but there are a goodly pro- 
portion of the smaller retail dealers who 
habitually buy rubbers only when they 
need them, and these dealers would be 
sorry to see prices advance between 
seasons, and be late in securing de- 
liveries besides. However, this all de- 
pends on several “ifs,” and this is too 
hot weather to worry. 


TENNIS LINES . 


Demand Steady for All Qualities 
and Grades 


In spite of the fact that the season for 
retail tennis sales is only just attaining 
its stride, .the factories are still running 
to nearly or quite full capacity on these 
lines. 

The call for such goods follows 
the general tendency of the times in 
proportionally larger demand for better 
quality goods, even at higher retail 
prices, or because of them. The com- 
mon, ordinary “sneaker” is in good 
call, but in proportion to the total sales 
of tennis goods its percentage is not so 
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The Rubb er Realm 
Market Review of Rubber 
Footwear, Supplies and Prices 
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large, not because the sales are nu- 
merically less, but because the big in- 
crease in canvas, rubber sole shoes has 
been in the finer lines which have been 
improved and perfected in the last few 
seasons. 

CRUDE RUBBER 


Prices Fluctuating with Daily 
Demand 


The fluctuations in the crude rubber 
market the past week or two were 
caused by the large arrivals adding to 
full stocks on hand, which brought pres- 
sure to bear down prices, until smoked 
sheets touched 38c. Dealers who had 
contracts for delivery who found them- 
selves short for immediate or near 
future fulfillment promptly stocked up 
at the reduced quotations to such an 
extent that prices advanced again, 
though at present writing plantations 


have not fully recovered to prices 


quoted in our last report. The shorts 
having covered themselves, demand is 
quiet again, after a fairly lively amount 
of trading. The tone of the market is 
quite firm, however, and any renewal of 
activity is likely to result in a recovery 
to quotations of some weeks ago. The 
demand for forward is firm, with first 
latex held at 414c for July-September 
arrival; 43c for October-December; 
44léc for January-June, and 42)4c for 
all next year. The demand for para 
grades continues moderate, with up- 
river fine, spot, held at 5544c. No 
marked demand for centrals or Mexi- 
cans. 
We quote spot prices: 


Upriver fine para. .- 
Islands fine 
Upriver coarse 
Islands coarse 
Caucho ball upper 
Caucho ball lower 


First latex pale crepe 

Smoked sheets 

Brown Crepe 

Centrals and Mexicans. . 
Guayule' (20 per cent snlieess). 
Guayule washed and dried 
African. Massai 
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SCRAP RUBBER 


Trade Continues Dull, with Prices 
Scarcely Sustained 


There is no improvement in sight in 
the scrap rubber market, nor can any 
be hoped for as long as crude rubber 
continues at present low quotations. 
Dealers are loaded up with rubber shoes 
and tires, bought at higher prices than 
they are offering to sell for today. Col- 
lectors are in a somewhat similar pre- 
dicament, many of them having held 
back large stocks, in hopes of realizing 
good profit, reasoning that as last 
Winter was an open one, scrap boots 
and shoes would be scarce this Spring, 
and therefore would bring higher prices. 
The reasoning was good, and they would 
have realized high prices, had crude 
rubber held up to last year’s quotations. 
As it is neither collectors nor dealers are 
anxious to buy, and retail shoe men are 
not likely to realize prices sufficiently 
high for their stocks of scrap to pay for 
the bother of handling. 

We repeat quotations of a week ago, 
these being prices dealers are offering 
collectors. 

Scrap boots and shoes: $7.20 to 
$7.35 in Boston; $7.10 to $7.25 in New 
York; $7.05 to $7.20 in Philadelphia, 
and $6.95 to $7.10 in Chicago. 

Trimmed arctics: $5.25 to $5.75 in 
Boston; $5.00 to $5.50 in other markets. 

Untrimmed arctics: $4.50 to $4.75 in 
Boston; $4.25 to $4.75 in other markets. 


RUBBER NOTES 
Items of Interest in the Trade 


The first outing of the Rubber 
Association of America, since 1916, was 
held at the Sea View Golf Club Grounds, 
said to be the finest in America, last 
Tuesday, and was largely attended, 
many prominent rubber men from New 
England and Western points par- 
ticipating. A large delegation came 
from Akron, the “Rubber City of Ohio,”’ 
as well as members of the industry from 
more distant points. A full account will 
be given in next week’s ‘Boot and Shoe 
Recorder.” 
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ARMORTRED 


The Best by Every Test 
Made in New England 


oF 119 AY, 











HOME OF QUABAUG RUBBER CO., NO. BROOKFIELD, MASS. 
(Pronounced Kwabog) 


T. G. RICHARDS 


H. T: MASON 
Pres. and Factory Mgr. 


Treas. and Sales Mgr. 


QUABAUG RUBBER COMPANY 


NO. BROOKFIELD, MASS. 
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Patrick Henry’s Famous address - 
Give me Liberty or give me death!” 
23 Revolutionary covention 


1775 





Billik 
HE founders of our Republic were practical men of refinement 
and high ideals. One of these, Patrick Henry, uttered that 
famous phrase: ‘‘Give me Liberty, or give me death!” 
The Makers of Billikens, following these same ideas, 
have, in the Billiken, provided a shoe giving ‘‘Free- 
dom for every little foot, and equal rights for every 
little toe.’’ 
Buy Billikens, and Revolutionize your Children’s 
Shoe Department. 


MSElroy Sloan 


Saint Louis 
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Cherry Calf Varsity Bal 


Dart Last 


(The New Extreme Narrow Toe) 


Price $7:25 


IN STOCK FOR AUGUST Ist DELIVERY 
AA,7 toll 


C, 5% to 11 
D.5 toll 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORE: 651 Marbridge Building CHICAGO: 1415 Great Northern Building 
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NEW PROUES SHOE 





TITCHED 


DOUBLE San 





GOODYEA "oar WELT 





SOMETHIN G NEW 


B.S. RAMSEY CO. 


967 ATLANTIC AVENUE 
BROOKLYN, N. Y. 
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145 DUANE STREET, 
NEW YORK CITY. 


Factories: BROOKLYN, N. Y., and HAVERHILL, MASS. 


ONE GOOD “TURN” DESERVES ANOTHER 

















OUR NEW FACTORY—HAVERHILL, MASS. 


THE UNIVERSAL SUCCESS OF THE DUANE SHOE DE LUXE (BROOKLYN 
MADE) HAS BEEN SO PRONOUNCED AS TO GIVE BIRTH TO A NEW IDEAL — 
TO MANUFACTURE THE FINEST HAND TURNED FOOTWEAR AT POPULAR 
PRICES. THIS IDEAL IS TO FIND AMPLE EXPRESSION IN THE 


DUANE SHOE PAR EXCELLENCE 


WHICH WILL BE MADE IN OUR FACTORY AT HAVERHILL, MASS. 


IN STOCK ex JULY 20th 
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LYNN STYLES 
And Circumstances of Trade 


Lynn’s shoe trade turns the corner of 

_ the year, going strong and in condition 
to go to a winning finish for the year. 
Styles show few changes. The present 
season is the best ever for oxfords and 
pumps. It will so continue in 1920. At 
least, the Allied Style Council has given 
that decree. Leathers will stay about 
as they are, and so will lasts and pat- 
terns. The ideal Lynn shoe of today 
combine the qualities of use and beauty. 

Styles being standardized to a reason- 
able degree and in a voluntary manner, 
Lynn manufacturers are now free to 
put .their very best efforts into the 
development of their manufacturing and 
their merchandising policies. Conse- 
quently an introduction of new ma- 
chinery into factories, and the larger 
and more skillful use of publicity and 
salesmanship for the promotion of the 
distribution of shoes. 

Among the features of Lynn’s shoe 
industry at this turning point of the 
year are the further specializations in 
particular lines of shoes, the use of 
machinery that is electrically driven and 
heated, the building up of publicity 
plans, and the strengthening of finances. 


‘PROMPT DELIVERIES 
The Question of the Hour 


The manufacturer who can deliver 
shoes as ordered is the man who is 
building up his business strongly and 
securely these days. Lynners had a 
view of this fact from a new angle these 
past few days. A foreign buyer came 
here. First question asked was not 
‘“‘what styles have you,” but “what is 
your record for delivering shoes as 
ordered? What is the financial strength 
of your business? Will it endure?” 

It looks as if freak styles, speed up 
processes and business stimulators are 
done for. There’s a voluntary prohibi- 
tion on styles that intoxicate for the 


, 


N ews in Sees Markets 


and Merchandising, 
ments in America’s Shoe Centers 
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moment and leave a bad taste the morn- 
ing after. Business in Lynn will be 
based on the principle that the shoe is 
the most important article in women’s 
apparel, and being so, it cannot be too 
well and thoroughly made. 


BEST SOLES $1.25°A PAIR 
Highest Price Known in History 


“Ninety cents is the price we are 
asked to pay for oak sole leather,’’ re- 
marks a Lynn sole cutter. “On that 
basis we will have to ask from $1.10 to 
$1.25 for our best No. 10 iron soles for 
men’s shoes. For No. 9 and No. 10 
soles suitable for women’s shoes we will 
have to ask from 70 to 75 cents, and for 
No. 7, 8 and 9 iron soles we will have to 
ask from 60 to 65 cents. 

‘These prices are the highest we ever 
have known, or heard about. We wish 
they were lower. * 


PUMPS A FALL FEATURE 
News on Soles and Heels 
A Lynn firm, making a popular style 
line of shoes, will make a feature of 
pumps for Fall. It has added to its 
sample line some new pumps so designed 
that they may be worn nicely with spats. 
A feature on one Lynn line of shoes 
is thicker edges on the soles of shoes for 
Fall. The shanks are slim and the heels 
are high, but the edges of the forepart 
have a thickness that will look com- 
fortable when cool weather comes again. 
Something new is the half size on 
heels of shoes. For instance, a manu- 
facturer is showing Baby Louis heels 


Develop-~ 
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1244-8 high, and 1314-8 high, as well 
as 13-8 and 14-8 high. A half a size 
on the height of a heel is but one- 
sixteenth of an inch. That’s a trifle. 
But trifles are the stuff of which style 
is made. 

A new high heel, of the Louis size, has 
a neck so slender that it measures but 
half an inch across the breast. 


CONCERTS AT “THE SHOE”’ 
And Other Interesting News 


Employes of the United Shoe Ma- 
chinery Company at Beverly have a 
concert each Monday, Wednesday and 
Friday noon, on the lawn before the 
factory. The band plays, and the 
entire gathering joins in popular songs. 
Mr. Moran, who recently returned from 
France, is in charge of the music. 

J. I. Melanson & Bro. will begin July 
1 to make welt shoes exclusively. It 
will produce 4000 pairs a day of high- 
grade shoes for growing girls, misses and 
children. . 

O. H. Casavant, superintendent of the 
A. M. Creighton factories in Lynn, and 
Mrs. Casavant opened their new home 
in Melrose to friends last Thursday 
evening. About 100 Lynn shoe men, 
and their wives, enjoyed the occasion. 

Helburn, Thompson Leather Com- 
pany, Salem, has purchased the S. H. 
Shotwell & Sons tannery at Gloversville, 
N.Y., and will operate it in connection 
with their Salem factory. 

William B. Spence, of Bacheller & 
Spence, cut sole manufacturers, Lynn, 
is on a trip to England. 


Philadelphia 


TWENTY DOLLAR SHOES 
Not a Novelty for Fall Prices 


While it is a little early yet to talk 
about the prospects of Fall business in 
the retail trade, it is becoming more and 


more apparent that shortages are 
threatening the merchants. This means 
shortages in the lines and styles desired. 
It would seem that the merchant willing 
to accept goods not so closely in ac- 
cordance with the predicted public 
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1508 WASHINGTON AVE. 
8t. Lours,Me 


Novelties in Stock 
for At Once Shipment 








il6 Duane” _ men New Yorn. ” 





- 
The Line of 100 Styles 


of Comfort Shoes 
Juliets — Oxfords — Bals 
Tie ee 


es — 
Gored Front Se 


cesses— 
Women's Flexible Welts 
#63 McK: and Warm 
en’s Slippers. 
veanpent BROS., Inc, 
Boston, Mass, 
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Tober-Saifer Shoe Co. 


NOVELTY BOOTS 
AND OXFORDS 
IN STOCK. Ready to Ship 
Write for Catalog 


1312 Washington Avenue, St. Louis, Mo. 








The House of Service 
Novelty Footwear 


IN STOCK 
In Narrow Widths 


VINSONHALER SHOE CO. 
1211 Washington Ave., St. Louis 
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In Stock—White Buck 
Low Heel Oxford. In 
A, B,C and D Widths. 
Goodyear Welt, Medal- 
lion Tip. 
Also in_ Leather 
Louis Heel. 


Price, $4.25 
Eigner Shoe Co., 173 Summer St., Bos 





Mass. 
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QUESTIONS 
ANSWERED QUICKLY 


in **Where to Buy”? columns—a 
growing directory forall the trade, 
presenting answers briefly to cur- 
rent problems in merchandising. 
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demand will be able to get them without 
much difficulty. 

It looks, too, from what the retail men 
say about prices they have paid for their 
Fall stock that the public is going to pay 
about forty per cent more for its shoes 
this Fall than last—and it may consider 
itself lucky at that. Twenty-dollar 
shoes are not going to be so much of a 
novelty when the Summer is over. 
And yet, in contrast to this, the “‘three- 
nineties” are still with us. One large 
store marketed a vast number of these 
quite recently. 


FALL SHOES CONSERVATIVE 
Button Effects Will Be Popular 


A survey of the retail buying in 
general shows the stores of this city 
strongly conservative in their selections 
of styles for Fall trade. There have 
been some light colors bought, but not in 
any profusion. Everyone is agreed that 
the public, in women’s footwear par- 
ticularly, is going to demand quiet 
effects. 

Dark grays and blacks have been 
stocked in more than usual _pro- 
portion, and a round-up of retail opinion 
seems to be that the dark browns are 
going to give way somewhat to beavers. 
Buttons, it is figured, are going to be 
popular. 


FAVOR CLOTH TOPS 


For Women and Low Shoes for 
Men 


Among the suggestions which were 
made at the recent meeting of the Allied 
Council regarding a campaign to en- 
courage the buying of low shoes on the 
part of the public for Winter wear, 
retail merchants here feel that the 
solution of the leather shortage prob- 
lem lies rather in a combination of low 
shoes and cloth tops, with'the emphasis 
on the former for men and on the latter 
for women. 

It is hard to make Philadelphia men 
wear cloth tops, no matter how common 
they may be in New York. On the 
other hand, the progress that has been 
made in past seasons in popularizing the 
low shoe for Winter lends every en- 
couragement to the belief that much 
more can be done in this direction by 
systematic style emphasis. 

For women, however, it is felt that 
cloth tops are going to offer the best 
solution. Feminine styles in Phila- 
delphia lean to the tailor-made very 
strongly, and the corollary of this is 
tops. If kid is too expensive, and cloth 
tops are made with the quality which 
high prices have proved practicable, then 
the inclination is going to be toward 
the cloth tops, the merchants say. 
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NO PRICE RECESSIONS 


Italian Interests Active in Foreign 
Buying 

On every hand there is indication 
that no price recessions are possible so 
far ahead as can be seen. There is, 
however, every likelihood of a continual 
and indefinite rise in manufacturing 
costs. Manufacturers in this section 
generally are understood to be bought 
up well for their operations of 1920. 
That means more or less stability to 
their future prices except for the un- 
certainties of the labor factor. And the 
prices at which they have bought ab- 
solutely insure no retrograde movement. 

Foreign demands still continue to be a 
considerable factor in the local leather 
markets, and recently, it is understood, 
Italian interests have been pretty active 
here. 


CO-OPERATION. ON CLAIMS 


Lack of Same a Handicap to 
Merchants 

A number of retail merchants here 
recently have expressed regret that they 
have not been able to get more co- 
operation from wholesalers and manu- 
facturers in the matter of claims for 
goods lost or damaged in shipment. 
The handling of incoming shipments 
seems to be far from what it should be, 
and the independence of the transporta- 
tion companies following war conditions 
and changes due to government ad- 
ministration, coupled with lack of 
active help from shippers in such cases, 
constitutes a pretty severe handicap to 
the merchant and is not calculated to 
build good-will against the time when 
the market once again may be a buyers’ 
market. 


COLOR CARD IDEA 
Subject of Favorable Comment 


The action of one manufacturer in the 
adoption of the color card idea has been 
the subject of favorable comment in the 
trade here. Such a standardization of 
colors, buyers say, would simplify many 
of their problems, and enable them to 
co-operate much more effectively with 
the apparel trades in preparing for style 
trends. It would also tend to reduce . 
disagreements over specifications which 
sometimes arise in connection with 
goods shipped a considerable length of 
time after orders have been placed. 


AN IMPORTANT: PURCHASE 


Grieb Shoe Manufacturing Com-. 
pany Expands Business 

The announcement has been made 

that the Grieb Shoe Manufacturing 

Company of Philadelphia has purchased 

the plant of the Chandler Shoe Com- 
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pany of Vineland, N. J., which will when 
equipped be devoted to the manu- 
facture solely of children’s, misses’ and 
growing girls’ welts. The plant gives 
an available floor space of 45,000 feet 
and will give opportunities of a very 
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large daily output. This is simply an 
expansion of the business of the Grieb 
Shoe Manufacturing and will in no 
wise affect the other manufacturing 
enterprises of the company, which will 
be continued as heretofore. 


Buffalo, N.Y. 


WHITE FOOTWEAR BOOMING 


Buyers Replenishing Their 
Stocks 


A big boom in white footwear is a 
feature of the Buffalo shoe trade this 
week. There is a marked shortage in 
white and dark tan oxfords. The un- 
broken period of extremely hot weather 
in June has been responsible for the 
heavy demand for this merchandise and 
has resulted in the shortage. The 
saving in wearing white shoes in the 
Summer months and their good style 
have appealed to thousands of cus- 
tomers. Many who have never worn 
white footwear before have become 
confirmed devotees of thisline. Buffalo 
buyers have been compelled to rush to 
the Boston and New York markets to 
replenish their supply of tan and white 
oxfords. They say it took considerable 
searching to get enough goods to fill 
their demands. 


RETURNS FROM BOSTON 


Edward A. Eckles Back from Buying 
Trip 


Edward A. Eckles, manager of J. L. 
Hudson’ Company’s men’s wear store, 


has returned from a hurried trip to Bos- |: 


ton for men’s dark tan oxfords. He 
reports that he dug up enough to tide 
him over. 

“I found Boston swamped with shoe 
buyers from the North, South, East 
and West,”’ said Mr. Eckels. “It was 
a hard search to get the goods we 
wanted and we have received quick de- 
liveries. Our men’s oxfords sell at $10 
and $11. This is an age of good mer- 
chandise.”’ 


MEN’S TAN OXFORDS 
Very Much in Demand 


“Everybody is short on men’s dark 
tan oxfords,” said J. H. Williams, man- 
ager of the Douglas Shoe Store at Main 
and Eagle Streets. ‘“‘They sold so fast 
early in the season that now, there is a 
shortage in Buffalo. The demand for 
oxfords in May and June this year was 
the heaviest in the history of the city. 
Customers bought oxfords so early that 
now they will need two pairs before the 
warm weather ends.” 


SHORTAGE OF SALESMEN 
In Local Retail Stores 


“It is difficult to get experienced 
helpers in Buffalo shoe stores. A young 
man promised to be here at 8 o’clock 
Saturday morning, but he didn’t put in 
an appearance,” said a manager of a 
local shoe store. ‘‘He could have made 
a five dollar bill for his day’s work, but 
the pleasure that he could find at one 
of the nearby beaches probably proved 
too big an enticement to him. It 
wasn’t long ago that we could get all 
kinds of Saturday help for less money. 
If we break in a boy we have to start 
him at least $7 a week and then the 
most of them won’t stick. We used to 
get faithful, hardworking boys for $3.50 
a week and they soon advanced them- 
selves because they were willing to 
learn. / 

“In fact it is difficult to get ex- 
perienced men to work by the week in a 
local shoe store. During the war many 
shoe salesmen were attracted by the 
big wages offered in Buffalo factories. 
They went to the shops during the help 
shortage and many of them made good. 
As a result, they are hanging on to their 
factory jobs and are earning bigger 
money than they could get in a shoe 
store. It looks as if the industrial 
plants of the city will continue at high 
speed for some time, we will have to 
face the help situation as we find it— 
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and ‘grin and bear it. 


CHARLES NEARING IN NEW 
YORK 


Has Left the William Hengerer Co. 


Charles Neafing, who has success- 
fully managed the William Hengerer 
Company’s shoe department for the 
past five years, will shortly take a 
similar position with the McCreery 
Company’ of New York. The Hen- 
gerer Company’s shoe business enjoyed 
marked prosperity under Mr. Near- 
ing’s management. 


AN ATTRACTIVE WINDOW 


In Emerson Shoe Store 


Robert J. Burke, manager of the 
Emerson shoe store, will spend his 
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vacation in the East. Mr. Burke has 
an attractive “white window display” 
this week. The windows are well 
arranged and not crowded and the new 
glass and wood fixtures show off to 
good advantage. The light-colored fix- 
tures throughout this store were re- 
cently refinished in a beautiful, sub- 
dued dark shade. 

“The white stuff is selling good,” 
said Mr. Burke. “There is a shortage 
on men’s white oxfords.”’ 
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News Briefs 


Upward of 150 tanners of Salamanca, 
N. Y., have been put on an eight-hour- 
day schedule. They will receive the 
same wages they have been paid for a 
nine-hour-day schedule. 

The Buffalo Cut Sole Company was 
recently incorporated to manufacture 
cut soles. The capital stock is $25,000. 
The incorporators are: John K. Walk- 
er, W. H. Walker, Jr., and Edward F. 
Meister, all of Buffalo. 


Akron 


BOY SCOUTS WELFARE 
PROMOTED 


By Goodyear Tire and Rubber 
Company 


The Goodyear Tire and Rubber 
Company of Akron, Ohio, started on 
a 3,000-mile truck tour through nine 
states with a party of Akron boy scouts, 
leaving the city on June 26. 

This trip has been planned with the 
sole purpose in mind of promoting the 
welfare of the Boy Scouts of America. 
The route is through Niagara Falls, 
Syracuse, Utica, Albany, Lake George, 
Lake Champlain, White Mountains, 
Portland, Maine; Boston, Providence, 
New, Haven, West Point, Ithaca, Lake 


Chautauqua and Youngstown, back 
to Akron. 

A moving picture scenario has been 
written for the scouts and they will 
enact scenes for the camera man. 

Three large trucks carried the party. 
a fourth transported the baggage and 
camping outfits, while a fifth carried 
the field kitchen and the eats. 

The expedition, aside from furnish- 
ing a tour for the scouts, demon- 
strated the ease with which troops can 
be transported by truck from inland 
points to the coast. 

Messages from the governor and 
mayors in one state to similar officials 
in other states, were carried by the 
scouts. 


Cleveland 


PICNIC FOR SHOE TRAVELERS 


Headquarters Opened at Hotel 
Cleveland 


Cleveland shoe travelers are going to 
havea picnic this year. It’s been three 
years now since they enjoyed an outing 
and they never have forgotten the 
pleasure they had at the last picnic in 
Willoughbeach Park. There has been 
a good trade this year, everybody is in 
good humor, is ripe for a good time, and 
there is just naturally a sentiment in 
favor of going on a picnic. 

Plans for the picnic were arranged at 
a meeting of shoe travelers in the Cleve- 
land Hotel, Friday afternoon, June 20. 

Announcement was made last week 
that the travelers will open permanent 
headquarters in room 9060 Hotel 
Cleveland and the first gathering has 
already been held. In addition to ar- 
ranging for the annual picnic, the 
knights of the grip conducted a short 
business session. 

Manager Murphy of the Cleveland 
Hotel is making a special effort to cater 
to men in the shoe trade and E. F. 
Buzek, secretary, has asked that all 


men in the trade while in Cleveland 
patronize the hotel. The travelers’ 
headquarters in the hotel will be open 
to all visiting men in the trade, and 
there they may obtain the latest de- 
velopments in the industry, not only in 
Cleveland but throughout the State. 

Plans were considered at the Friday 
meeting for a banquet at which all men 
connected with the shoe industry will 
be guests. This function is to be ar- 
ranged to start off the new boot and 
shoe fraternity, which is being organ- 
ized and will have its headquarters in 
the Cleveland Hotel. 

Knights of the grip have been active 
in obtaining members, and Mr. Buzek 
reported that merchants in Canton, 
Akron, Massilon, Ashland, Ashtabula 
and Medina have signified their inten- 
tion to affiliate. 


SOLDIER | MERCHANTS RETURN 
Messrs. Briggs and Oldbach in City 


Frederick A. Briggs of Buffalo, who 
has been three years in the army and 
spent nine months overseas with the 
106th field artillery of Buffalo, is now 
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in Cleveland, a member of the city 
sales force of the William H. Walker & 
Co. 

Mr. Briggs says that he is glad to be 
back i the good old U. S. A., that he is 
pleased to have a job in Cleveland and 
as for selling shoes, he says it never was 
SO easy. 

E. A. Oldbach of this city is another 
soldier who has laid down his rifle, 
donned civilian clothes, taken up an 
order book and started out to hustle 
for shoe business. He was formerly 
with the McMaster’s line of children’s 
shoes, and he has been restored to the 
‘ position he vacated when he entered 
the Army. 


A WARM WAVE 
Big Demand for Low Shoes 


Cleveland has been sweltering the 
last two weeks in a hot wave that has 
sent out a new wave of white shoe buy- 
ing. The stores are all crowded daily 
and on last Saturday the volume of 
buying was never greater in Cleveland, 
according to opinions expressed by shoe 
store managers. 

There is an abnormal demand now 
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for low canvas shoes, and it is making 
merchants hustle to keep up. 


AN ATTRACTIVE WINDOW 
Stone Shoe Co. Has Fine Business 


Few shoe exhibits in Cleveland have 
attracted as much attention as that in 
the window of the Stone Shoe Company, 
316 Euclid Avenue, this city. “They 
came by air.’ That sign is displayed 
above the shoes and it tells the story of 
how the goods came to Cleveland. 
They were hauled to Cleveland by air- 
plane and this merchandise is the first 
ever to be brought to Cleveland through 
the air. 

The Stone Shoe Company, like all 
other retail shoe stores in this city, has 
been experiencing some mighty fine 
business. Suddenly a line of good 
shoes was needed and the company 
wired to The Edmonds Shoe Company 
at Milwaukee to “rush order by air- 
plane if possible.” 

The shoes came in several days ahead 
of the time usually required for such 
shipments. The airplane did it, and 
now Clevelanders are waiting for the 
advent of the airplane express. 


Louisville 


BUSINESS IS GOOD 


Immediate Demand for White 
Shoes 
After several weeks of inclement 
weather, conditions have improved 
wonderfully and business is coming good. 
Starting with the last week in May, 


weather conditions settled down, re-: 


sulting in white shoes, straw hats 
and Summer dresses coming out quickly. 
There has been an immediate demand 
for white shoes, which are selling 
nicely in canvas and kid, in both oxfords 
and pumps. The demand for men’s 
shoes has also been much better, with 
a larger demand for high shoes for men 
than usual. Army training is said to 
have resulted in many men deciding 
that high shoes are not uncomfortable 
in warm weather, and at the same time, 
better for the ankles. 


LOCAL SHOE MERCHANTS 
Meet and Elect Officers 


The Louisville Retail Shoe Associa- 
tion recently held a big beefsteak din- 
ner at Bruenn’s Park, followed by a 
business meeting at Hero’s shoe store. 
This was one of the most important 
meetings held in some months, as a new 
president had to be elected to succeed 
E. M. Cohen, who went to Harrisburg, 
Pa., a few weeks ago. Charles Siers- 


dorfer, the vice-president, refused to 
accept the office, which naturally fell 
to him, and furthermore, resigned the 
vice-presidency, due to lack of time to 
give it attention. The election resulted 
in Henry Mullins being elected presi- 
dent and B. H. Smith, vice-president. 


A SHORT SKETCH 
Of President Henry Mullins 


Henry Mullins, the new president of 
the association, was a charter member 
of the organization. Mr. Mullins for 
a number of years has conducted the 
Hub Shoe Store, at Third and Market 
Streets, where he has built up an excel- 
lent business, and secured considerable 
property. Mr. Mullins broke into the 
shoe business a few years ago in Port- 
land, a suburb of Louisville, prior to 
that time having been foreman of a 
large department in the plumbing 
manufacturing shops of Ahrens & Ott. 
He was a member of the first directorate 
of the local association, and a hard 
and conscientious worker. He is expect- 
ed to make an excellent officer for the 
association, as he is a firm believer 
in “‘work and more work,’’ and does 
not believe in half-way methods. Mr. 
Mullins has been an interesting charac- 
ter in Louisville for several years. 
He claims, and his claims are verified, 
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that he has trained more clerks into 
becoming good shoe men than any 
one other retail merchant in the city, 
and his former clerks are found in 
numerous stores. He also keeps close 
tab on what his competitors are ad- 
vertising and selling, through the 
newspapers and by making regular 
trips through the retail districts to 
give their show windows the once 
over. 


B. H. SMITH INTRODUCED 
Vice-President a New Comer 


B. H. Smith, the new vice-president 
of the association, is one of the very 
newest comers in Louisville. Mr. Smith 
succeeded E. M. Cohen as manager of 
the shoe department of J. Bacon & 
Sons, when the latter resigned. Mr. 
Smith came to Louisville from Nashville, 
where he was with the shoe department 
of the Castner-Knott Co. for several 
years. Mr Smith was also with other 
houses in that city and has a wide 
knowledge of buying and selling, and 
of shoe merchandising. He is about 
25 years_of age, quiet, unassuming, 
but a deep and clever thinker. 


UNIFORM PRICES 
On Repairs and Sundries Discussed 


The meeting was given over largely 
to discussions relative to uniform prices 
on repairs and sundries, an effort 
having been made to secure uniform 
repair lists, and also to establish uniform 
prices on arch supporters and other 
kindred lines. No action has been 
taken on these matters as yet. Starting 
with the June meeting the association 
plans to hold a series of outings, with 
the first one at the Pastime Boat Club. 


EARLY CLOSING HOURS 
Nineteen Houses So Arrange 


A total of nineteen leading shoe and 
clothing houses have arranged to close 
at 5.30 in the evening, and 9 o’clock 
on Saturday evening during seven 
months of the year. During the busy 
months of April, May, October, Novem- 
ber and December, the stores will 
hold to the 6 o’clock and 10 o’clock 
Saturday policy. Practically’ every 
shoe house on Fourth Street, and Levy 
Brothers on Market Street, have signed 
the petition. Among a few of the shoe 
houses are Byck Brothers, Boston Shoe 
Co., Walk-over Boot & Shoe Shop, 
Florsheim Co., Berlin Sample Shoe Shop, 
Crutcher & Starks, Lovenhart & Co., 
Rodes-Rapier Co. The department 
stores such as Kaufman, Stewart, 
Herman, Straus, Selman, Bacon, Du- 
Rand-Perry and Besten are closing at 
5.30, and several of these are closed 
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on Saturday afternoon, starting with 


July 1. 
WAR WAGED » 


On Luxury Tax Law 


The Kentucky Retail Clothiers’ Asso- 
ciation, Retail Merchants’ Association, 
Market Street Merchants’ Association, 
Louisville Retail Shoe Association and 
numerous others have been waging war 
through Washington on the luxury 
tax law. Opposition to this law is now 
so strong that there is a very fair 
indication that it will be knocked out 
shortly. One of the inequalities of the 
law is pointed out in the case of the shop 
girl and office workers who are in the 
habit of eating quick lunches at sods 
fountains, where they are now taxed 
on ice creams, milk drinks, etc. Where 
meals are made of such foodstuffs they 
cease to be luxuries, but necessities. 
Thousands of people daily make light 
luncheons at the soda fountains, es- 
pecially in warm weather. There are 
so many inequalities in the sale of 
shoes, clothing, hats, caps, etc., that it 
is held that the law is a joke. 


RETAIL MERCHANTS 
Hold Annual Picnic 


The annual picnic of the Retail 
Merchants’ Association at Hikes 
Point, (‘““Devils” Kitchen) was held on 
June 17. This was a stag affair and a 
large crowd attended. The more im- 
portant city officials, including the 
mayor, chief of police, chief of de- 
tectives, etc., were guests. This was 
the last of anti-dry picnics the organ- 
ization hopes to stage. 


BEN MIDDENDORF RESIGNS 


As Manager of Twin City League 
Club 


Ben Middendorf, manager of the 
Florsheim Shoe Co., at Louisville, 
who has been managing the Twin 
City League club, known as the Knights 
of Columbus, recently resigned his 
position, due to press of business. At 
the time of his resignation the club 
was out in front, having won every 
game it played, showing that his resig- 
nation was not due to anything but 
lack of time. The club has since started 
losing, which proves his ability as a 
leader. Mr. Middendorf for several 
years piloted the Butchertown club, 
which was the best semi-professional 
organization ever gotten together in 
Louisville. 

NEWS ITEMS 


From Retail Shoe Merchants 


J. Zoll & Son, Twelfth and Market 
Streets, Louisville, have recently in- 
stalled very attractive windows, and 
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enlarged the store until it is now one 
of the most attractive downtown stores 
in the city. 

Plans are being discussed by Roger 
and Mike Dougherty, relative to re- 
modeling their Market Street store, 
installing new windows, fixtures, etc. 
Roger Dougherty, who is also secretary 
of the shoe association, has recently 
purchased a new Oakland auto on the 
strength of excellent business. 

Hambly Brothers, operating two 
stores far downtown and out of the 
business section, are proving that 
newspaper advertising helps the sub- 
urban stores, this company having 
been steadily increasing its newspaper 
advertising for some weeks, and show- 
ing conclusively that such advertising 
is increasing business. 

Ben Snyder, who for several years 
has been handling shoes and dry goods 
on West Market Street, has secured, by 
purchasing, two buildings at 526 and 
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528 West Market Street, and will 
remodel immediately, with plans of 
operating a department store. 

Manager Billy Straub of the Petot 
Shoe Co., reports business as fine and 
steadily increasing. Under the cash and 
carry plan this company is rapidly 
developing an excellent business, which 
has improved materially since it secured 
its new location. White footwear 
in oxfords, colonials and pumps is 
being featured at $6. 

Manager Charles Phillips of Kaufman 
Straus & Co. has been offering some 
exceptional bargains in colonials, ox- 
fords and pumps, in patent, dull kid, 
etc., igcluding sample and short lines 
formerly retailing at $7 to $10.50 per 
pair, at $5.25. 

B. H. Smith, manager for J. Bacon 
& Sons, reports an excellent run of 
retail business, white shoes hard to 
get, and a big run on stripped pumps 
and colonials in dull kid and patent. 


St Louis 


HEADQUARTERS AT ST. LOUIS 
George E. Lippman Shoe Company 
— Opens July 1 


A recent visitor in Boston was G. 
Edward Lippman, president and treas- 
urer of a new wholesale shoe company 





G. EDWARD LIPPMAN 


President and Treasurer G. E. Lippman 
Shoe Company, St. Louis 


which will open headquarters on July 1 
under the name of the G. E. Lippman 
Shoe Company at 1627 Washington 
Avenue, Drygoodsman Bldg., St. Louis. 
Mr. Lippman’s company is capitalized 


at $20,000 and ‘will specialize in wo- 
men’s stylish footwear instock. Eastern- 
made shoes will be featured. 

G. Edward Lippman has a host of 
friends in the New England trade as 
well as among buyers in all sections of 
the country. At one time he was presi- 
dent of the St. Louis Shoe Travelers’ 
Association and made frequent trips to 
the Eastern market. He was formerly 
with the James Clark Leather Company 
as manager and buyer of its shoe de- 
partment, and before that for fourteen 
years with the Vinsonhaler Shoe Com- 
pany. 

THE RETAIL SITUATION 
Corroborated from Wholesale 
Conditions 
A survey of the retail situation in St. 
Louis also serves to corroborate the 
conclusions drawn from the wholesale 
situation that the demand is for any 
shoe which is attractive and that this 
same character of demand may be 
expected during the coming Fall and 
Winter season with the public willing 
to pay whatever price is asked, realizing 
that there is no hope of any change to a 
downward trend in footwear prices for 
some time to come. Retail selling has 
been very good during the past week, 
particularly because of the very warm 
weather and the natural tendency to 
buy hot weather footwear under such 
conditions. In consequence the white 


stocks of the local retail merchants have 
been pretty badly mauled and other 
classes are also being pretty thoroughly 
shot to pieces by the public demand. 
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Permanent. NO PAINT. 

It will pay you to write us! 

Albany Shoe Repairing Co. 

157 Kingston St., Boston 








shoe 
Clie mark Cock of ™ 
00d shoe buckles © 


ever since 105 


L. ALTERSON & CO. S@ayx 


PHONE GREELEY 666 


1602 W 34 St., New York City N. Y 








RITE-AWAY 


TRADE MARK 


REEL OUTFIT 
PATENT PENDING 
BRAID ON THE REEL 


H. W. RAMSAY & COMPANY 
145 FEDERAL STREET, BOSTON, MASS. 
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Se EDWARDS. 


UMMER ST. BOST 


Sho yeStainpse spicing Died | 
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The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 
67-69 Murray St. 
New York 
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Where to Buy 


MEN’S SHOES 








FINE FASHIONS FOR MEN 


PLAIN 
CARTONS 


UNION 
MADE 





FISKE SHOE & LEATHER CO. 


717-719 Atlantic Avenue, Boston 


2+} Men’s Welts 


==) UNBRANDED UNION MADE 


8) IN STOCK 


DIAMOND SHOE CO. 


























Sh Factory Salesroom 
sna ee Mark Brockton New York, N. Y. 
Al [5-17 Gana 
x OR. MEN 


who care to dress 
well~ ‘~ 


’ TDBARRYCE 


Brockton. Mass. 














~K NIPE BROS. 


MAKERS OF MEDIUM PRICE 


McKAYS and WELTS 


Specialty of Flexible Welts 
Factory, WARD HILL, MASS. 











Where to Buy 


Men’s, Women’s and Children’s Shoes 








AShoe for Boys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 











ELIAS BERLOW 
Selling Agent 
“FISKE”—MEN’S SHOES 
“ASBORN” CHILDREN’S SHOES 
DUSTEN WOMEN’S SHOES 
TWEEDIE BOOT TOPS 


110 Duane St., New York, N.Y. 











Job Lots of Shoes & Leather 


Are Sold Through the 
Recorder Want Ad Page 


5 CENTS A WORD 
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LOW FOOTWEAR 
In White and Colors Lead 


There has been no marked change 
from the tendencies which have been 
noted as to the buying of the public and 
so far as current retail selling is con- 
cerned it has run heavily, one might 
almost say exclusively in this city and 
in the surrounding trade territory, to 
low footwear whether it be white or 
colors. Oxfords and pumps are natu- 
rally the strongest items in the selling 
and it is difficult to determine which, if 
either, holds the lead, as reports from 
different retail merchants vary accord- 
ing to the trade of the moment, gne re- 
porting a slight excess in oxfords and 
another in pumps. However, there is 
little uncertainty as to the heels as the 
Louis heel is getting by far the greater 
call in both types of low shoe and the 
tendency is running more strongly than 
ever to the long drawn-out forepart 
with its rather difficult fitting and wear- 
ing qualities. 


SHOE MERCHANTS MEET 
Discuss Price Situation 


The Associated Shoe Retailers of St. 
Louis at their monthly dinner recently 
decided to have no more down-town 
dinner meetings until October, but also 
determined to have an al fresco dinner 
some time in September as has been the 
custom since the association was or- 
ganized. Following the dinner last 
week the round table discussion was 
presided over by Harry Fiedeler, head 
of the shoe department of the Famous 
& Barr Department Store who brought 
out a very lively debate as to the price 
situation, the substance of which was 
that those present had reached the con- 
clusion pretty generally that the only 
thing the retail merchant could look for 
was higher prices and he might as well 
accept the situation, paying the prices 
asked and “‘passing the buck” to the 
consumer. 


A MEMBERSHIP CAMPAIGN 
Prize-Trip to National Convention 


A campaign for increased member- 
ship was decided upon, the retail mer- 
chants in the central down-town dis- 
trict being barred from the contest. 
The remainder of the city was divided 
into three sections, Western, Northern 
and Southern and the member of the 
association obtaining the most new 
members in each of the three districts 
will be provided with a free trip, all 
expenses paid, to the convention of the 
National Shoe Retailers’ Association in 
Boston next January. It was provided 
that not less than five new members 
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should be obtained by the winners to 
make the prize agreement binding in 
each district and it was further per- 
mitted that any of those soliciting: mem- 
berships in the three outlying districts 
might enter the down-town district to 
obtain memberships among the retailers 
in the central portion of the city. 


RETURNS HOME 


Theo. R. Samuels Back from 
Japan 


Theo. R. Samuels of the Samuels 
Shoe Company, who has been traveling 
in the Philippines, Japan and China for 
the past three months on pleasure bent 
returned to St. Louis, Saturday, June 
14, much improved by his vacation 
which was taken with a view to sepa- 
rating himself as far as possible from 
business. Mr. Samuels return was 
almost coincident with that of his 
brother Julian G. Samuels, who has 
been in the Eastern markets preparing 
for the Fall business of the company 
placing orders and pressing forward 
goods already under order. Both will 
now turn their attention to the prepara- 
tion for their Fall trade, getting out 
their samples for their salesmen and pre- 
paring the seasonal catalog. 


NEWS OF FACTORIES 
Here and There 


With the removal of the David P. 
Wohl Shoe Company to 1216 Washing- 
ton Avenue, where remodeled and 
larger quarters were provided, an ex- 
tension of operations has been under- 
taken and Chas. A. Moder, well known 
in the St. Louis shoe trade, and until 
recently with the Vinsonhaler Shoe 
Company, has associated himself with 
Mr. Wohl. He will occupy himself 
with the selling end of the business 
which is a general jobbing of footwear. 
Mr. Wohl has been in the East making 
his purchases for the Fall trade and was 
accompanied during his trip by Mr. 
Moder. 

The factory, which will be erected 
and equipped at Mt. Vernon, Ill., by 
the International Shoe Company under 
an agreement between President Frank 
C. Rand and the business men of Mt. 
Vernon, will have an initial capacity of 
3500 pairs daily and the present expec- 
tation is that the plant will be in opera- 
tion in approximately four months. 
The town is furnishing a site and a cash 
bonus. The grade of shoes to be made 
in the new plant has not been announced 
but following the usual policy of St. 
Louis houses, the factory will, un- 
doubtedly, be specialized along a single 
line. 
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New Orleans 


NEW SHOE FACTORY IN NEW 
ORLEANS 


Old Established House to Enlarge 
Production 


W. J. Martinez & Brothers, one of 
the oldest established manufacturing 
and wholesale shoe concerns in the 
United States, has perfected plans for 
the building of a new shoe factory 
in that city. William J. Martinez, senior 
member of this house, recently purchased 
a piece of land on which will be 
constructed a shoe factory to cost in 
the vicinity of $100,000, and built 
along the most modern lines. This wii!l 


be in addition to the factory now operat- 
ed by the concern in New Orleans and 
will give employment to several hundred 
persons in the production of the “Apex” 
line of footwear. 

Rich J. Martinez of the firm, who 
has been making a business trip in the 
Northern and Eastern states, accom- 
panied by the factory superintendent, 
recently returned to New Orleans after 
a most successful journey. The Mar- 
tinez concern as shoe wholesalers have 
been established nearly 100 years, 
while as. manufacturers are producing 
shoes in the Crescent City for an 
extensive period. 


New York City 


MORE SHOES BEING SOLD 
Shortage of Stocks and High Prices 


Despite short stocks and abnormally 
high prices, New York retail shoe 
merchants boldly assert that they are 
selling practically one-third more shoes 
now than they were at the same time 
last year. This 33 1-3 per cent in- 
crease in the number of pairs sold 
means, of course, a much larger increase 
in the money value of the sales, but 
in many cases a relatively smaller 
profit for the retail merchant it is said. 

A half dozen or more prominent 
merchants declare it is impossible for 
them to mark their shoes in order to 


keep pace with the advancing costs of . 


manufacturers and jobbers.. Most of 
the New York stores have adopted a 
policy of marking up their stocks every 
Monday morning, and within the last 
few weeks it is said this weekly mark-up 
averages about 25 cents per pair. In 
this way they are averaging their profit 
on old and new stocks, for the 25 cents 
does not represent the full advance on 
new merchandise coming in. 


DEMAND FOR WHITE SHOES 
Both in Men’s and Women’s 


Stocks are growing more scarce in 
the retail stores, particularly in women’s 
shoes. There is a tremendous demand 
for women’s white buckskin oxfords 
and pumps which merchants say they 
are unable to supply. Many of them 
have had but one shipment of shoes 
of this kind during the present season. 
Franklin Simon & Company are show- 
ing but two styles in women’s real 
buckskin shoes. Saks & Company show 
about three styles but sizes are limited. 





McCreery & Company have but one 
style in buckskin oxfords and one in 
pumps. Because of the shortage of 
buckskin shoes one dealer sdid he had 
lost as many as 200 sales a week. 
Canvas shoes are being purchased by 
women who cannot find buckskin foot- 
wear to fit them and for this reason the 
volume of sales in canvas oxfords and 
pumps in New York now exceeds those 
in buck. 

Sales of men’s white shoes have been 
large, although tan oxfords continue 
to be the favorite with the male sex. 
Retail merchants say that there is a 
tendency in oxfords to break away from 
the darker tan and cordovan shades, 
and they expect that the lighter tans 
will prevail in the Fall. The retail 
merchants also believe that more black 
shoes will be worn by men this Fall than 
has been the case in the last few Fall 
and Winter seasons. Even this Summer 
returned soldiers are purchasing black 
oxfords in order to get away from the 
tan military footwear. 

TRAINING COURSE IN SELLING 
July 14-18 at Hotel Astor 


An intensive five-day training course 
in retail selling will be given at the 
Hotel Astor, July 14-18, by the J. & T. 
Cousins Company, Brooklyn shoe manu- 
facturers, in co-operation with Churchill- 
Hall, advertising agents. The short 
course has been alluded to as a “Shoe- 
Plattsburgh.”. The course is open to 
all shoe merchants and their salesmen. 
It will be held under the personal direc- 
tion of Frank E. Fehlman, president 
of Churchill-Hall, who has conducted 
similar courses for salesmen of corsets 
and of men’s clothing. 

(Continued on page 177) 
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Where to Buy 


MISCELLANEOUS 















"RUBBER  TOE-SANdals 
For Modern Footwear 
The Molded heel strap is 

strong and elastic 
WM. SUMNER SMITH 
S Agent 


NEW YORK CHICAGO 








SALES LETTERS 


MULTIGRAPHED-- 
FILLED IN--SIGNED— 
MAILED. 


F. S. ROOT CO. 


BUSINESS PUBLICITY SERVICE 
6 BEACON ST., BOSTON 











Shoe Store Chairs, Settees, 
Fitting Stools, Screens, etc., 
Wood Window Display Fixtures 

Catolog 


on 
Request 







CAT 
THE OSCAR ONKEN Co. 
1141 W. 4th St., Cincinnati, Ohie, U. S. A. 








LATEST STYLES IN 
COLONIAL BUCKLES 
Slipper Bows, 
Ornaments, Buckles, etc. 


D. T. DUDLEY & CO. 








66 Washington St. Haverhill, Mass. 





Where to Buy 


RUBBER FOOTWEAR 





MAKERS OF 
| DISTINCTIVE / 
RUBBER 
FOOTWEAR 





| CAMBRIDGE RUBBER C9 CAMBRIDGE MASS 





Where to Buy Styizs 


An extra editorial service to ‘Recorder’ 
readers, free for the asking, with authentic 
information on current problems. 
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CORDO TAN DYE 


A tt dye that changes a faded tan or light colored leather, 
calf or kid to a deep, rich cordovan brown, popular shade 


y- 


research, and is og 
Se Ss SEL: dee 


Pints bey 4 Pints > $1.50 
A 7 % Gallon 5.00 


ARISTO PRODUCTS 
602 Myrtle Ave. 
eer a - © - = NEW YORK 


ve taken over the business of the New York Shoe Dyeing Co. 
ARISTO BLACK DYE will dye any leather a permanent jet 


Welt | \y 
for Women }> 


WELCH, MOSS & FEEHAN CO. 
HAVERHILL, MASS. 
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Our experience and time at your service 
Patent or 


BEST WORKMANSHIP | us 
PROMPT DELIVERIES 
Prices on request 


A. R. ‘WADE & co. Kalt-Zimmers Mfg. Co. 
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Fifteenth Annual Convention of the 


N. L. & S. F. A. 
Findings for the Summer Season 
The Sale of Leggings 
Add Findings to the Sign 


Store Fronts and Window Fixtures as an 
Index 


A Prediction in the Artistic Equipment 
Study 


What Percentage of Shoes Is Repaired? 











The War Department Record in Repair 
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KAWNEER MFG. CO. 


1413 FRONT STREET 
NILES, MICHIGAN 


Shoe Displays 
Are Not Difficult 


F your windows are prop- 
erly arranged, an efficient 
display of your merchan- 

dise will be simple. 


| Kawneer 


STORE FRONTS 


More than 70,000 successful 
merchants have solved their 
window display problems 
through Kawneer Store 
Fronts. 


Let us show you how you 
can make your win- 
dows pay your rent. 


KAWNEER 
MFG. CO. 
1413 Front St., 
Niles, Michigan 


Mail this coupon today. 


Senda copy of your BOOK 
OF DESIGNS. 


Name 


bn EOE OCCT ET CE OOP TET ET TT 
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Every day increases the value 
of dependable lines of popu- 
lar priced 


“Onyx S Hostery 


Reg V.5.Pat. orice 


of which deliveries can be 
made. Keep a sharp eye on 
your stocks, fill in the broken 


lines promptly---by so doing you 
can serve your customer and save - 
money. 








Emery @ Beers Company Ine. 


Sole Owners of “Onyx” Hosiery 


BROADWAY AT 24th STREET 
NEW YORK 


Boston Office: Philadelphia Office: . Chicago Office: 
31 Bedford Street 1033 Chestnut Street The Lytton Building 
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Worth while things have imitators, but 
remember it is impossible to make a 
lace equal to Cordo-Hyde without 
Cordo- Hyde material. 


All of your customers will be interested in a shoe lace that outwears by months ordinary 
laces, stays tied, and never looks shabby, and this lace will prove profitable for you, 


so why not feature 


ADE in flat and round—All colors and 


HE Cordo- Hyde lace is unlike any other lace— 
a new found material capable of resisting 


wear. 
Cordo-Hyde is in no sense a substitute for a leather 
lace. It is the scientific answer of what a shoe lace 
should be. 
Cordo-Hyde outwears many pairs of any other lace. 
Cordo-Hyde excells the leather lace, for, as a manu- 
factured product, it has uniform strength, and 
positively stays tied. 
Cordo-Hyde has the look and feel of leather, 
blending with and looking a part of the shoe. 
Cordo-Hyde can be dressed with the shoe, and 
“smartens” with polishing. 


lengths. o;{ 
In addition to our regular packing we have the 
special Display Box—it has proven a salesmaker. 
Also permits you to find out just how much this lace 
is appreciated before buying in quantities. 
The Display Box holds one gross of laces, has four 
compartments so that you can have the four 
pular colors—Black, Tan, Mahogany and Cocoa. 
je pack the assor:ment to suit you and bill at 
regular gross price—no extra charge for the special 
acking. 
Je suggest that your order includes both flat and 
round laces. 


PRICE LIST 


Lengths 25” 27” 28” 30” 

0216 Round $3.75} 4.05 4.20 4.50 
4.59 4.76 5.10 

Samples and complete price list if you prefer. 


36” 38” 
5.40 5.70 6.00 6.75 8.10 9.45 
6.12 6.46 6.80 7.65 9.18 10.71 


40” 45” 54” 63” 


Prices subject to change without notice. 





LACE DIVISION 


O. A. MILLER TREEING MACHINE CO. 
BROCKTON, MASS. 
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Findings, Equipment and Repair Division 


OF THE 


BOOT AND SHOE RECORDER 


The Great National Shoe Weekly 
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A Strong Auxiliary Service 


Increased Sales for Shoe Merchant Through Findings, Repair and Equip- 
‘ment Development 


take on more lines of merchandise in 

both factory and store. The purpose 
of this expansion is to increase the dollars 
and cents’ return from each foot of floor 
space. In pursuit of this purpose shoe 
merchants are handling and selling more 
findings. 

The fifteenth annual convention of the 
National Leather and Shoe Finders’ Con- 
vention held recently at Cincinnati breathed 
the spirit of co-operation with government 
and people. There was complete harmony 
in the sessions. The strength of this organ- 
ization has increased yearly until at the 
present time it is a power among the com- 
mercial associations of America. The reports 
of the president, secretary, treasurer and other 
officers were most comprehensive and educa- 
tional. They gave every indication of further 
development in the findings field. 

Shoe repairing is developing steadily. The 
United States Government, through the War 
Department, was quick to see the advantages 
of this branch of service to its soldiers. Re- 
pair kits to the extent of nearly $4,000,000 
were installed. Already merchants in various 
large centers are considering the advisability 


be tendency of business today is to 
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of having centrally located shoe repairing 
plants where the repair business of the various 
retail stores in the community may be sent. 
Shoe repairing is as necessary a service to the 
public as is the fitting and selling of the new 
shoe—“A Twin Service,” which idea is being 
promoted by the National Shoe Retailers’ 
Association. Every shoe merchant should 
read the important and timely suggestions 
contained in the pamphlet “Twin Services”’ 
issued from the headquarters at the National 
Shoe Retailers’ Association, 308 Franklin 
Trust Bldg., Philadelphia, Pa. 

Store equipment is weekly being empha- 
sized in the “Recorder” pages. Under this 
heading we must mention stock systems, be- 
sides the exterior and interior furnishings and 
stock arrangement. When a merchant’s store 
is well systematized as to records of stocks 
and sizes, with proper merchandise arrange- 
ment and equipment, he is getting the utmost 
efficiency from his sales force. 

And the “Recorder” in its promotion of 
findings, shoe- repairing and equipment and 
especially in its monthly supplement de- 
voted to this subject aims to render an aux- 
iliary service in extra sales over the counter 
by the shoe merchant. | 
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Fifteenth Annual Convention of National 


Leather and Shoe Finders’ Association 


Large and Enthusiastic Gathering---Stephens-Ashhurst Bill and Other 
Important Measures Adopted---Trade Problem Bureau Central 
Feature---Cleveland Next Convention City 


HE fifteenth annual. convention of the 
T National Leather and Shoe Finders’ Asso- 
ciation ended its four days of successful 
session, June 19. There was everywhere present the 
same enthusiasm and spirit that has been manifest 
among all those who have had a share in the dilligent 
work put forth for the preparation of this big event. 

















HENRY E. BRAGG 
Re-elected President 


Delegates from every part of the country were in 
attendance. Before arriving few had any idea of the 
many profitable and interesting sessions that were 
in store for them. But after registering and receiving 
a program, all found upon a hasty glance at its con- 
tents that the problems to be dealt with in the busi- 
ness sessions of the convention were of such a per- 
tinent nature that none could be missed. Many 
pleasure excursions were also arranged for the dele- 
gates. 

The regular quarterly meeting of the Southeastern 
Leather and Finders’ Association, which is an auxiliary 
organization of the National Leather and Shoe 


152 


Finders’ Association, was also held. - Delegates to the 
National Leather and Shoe Finders’ Association 
convention who were not members of the Southeast- 
ern Association were invited to attend the meeting 
that they might see what an alert organization the 
Southeastern jobbers have. The association has grown 
to a membership of 20. Those present at the meeting 
were: Jake H. Wilensky, chairman, representing the 
H. Wilensky & Sons Company, Atlanta, Ga.; David 
T. Feidelson, secretary and treasurer, representing 
the Empire Leather Company of Birmingham, Ala.; 
Morris Moss, Atlanta Leather Co., Atlanta, Ga.; 
Edw. J. Bosler, Bosler Bros., Louisville, Ky.; Max 
Mayer, Birmingham Leather Co.; William Wise, 
Guarantee Leather Company; J. J. Hennessy, M. 
Sabel & Sons, Montgomery Ala.; J. Goodman, Good- 
man Hide & Leather Company, Chattanooga, Tenn. ; 
J. S. Brail, H. Wilensky & Sons Company; Henry 
Spies, Cleveland, Ohio; Henry Kleine of Henry Kleine 
& Co. of Chicago; Mr. Potts of Potts-Knorr Com- 
pany. Henry Bragg, president of the National 
Leather & Shoe Finders’ Association and George A. 
Knapp, secretary and treasurer of the association, 
were also present. : 


Officers of National Report 


While the associate members, consisting of manu- 
facturers of the machinery, rubber heel, polish and 
lace trades met in their group sessions separately, 
the regular members proceeded with their business 
in the large convention hall. 

President Bragg opened the session by calling for 
a roll-call which resulted with a very hearty response, 
and proved that a large percentage of the membership 
was represented. 

Secretary Knapp’s annual report was next heard 
with intense interest. Mr. Knapp’s work during the 
past year is unparalleled. His report follows in part: 


George A. Knapp Reports Activities 


George A. Knapp, secretary, gave a report on the 
activities of his office during the past year. He spoke 
of the work of the credit department and the fact 
that the increase received from jobbers during the 
past year amounted to 5,286 as against 3,813 during 
the previous term, an increase in this item of 38%. 
The record further showed that the bureau had 














sent out 18,243 inquiries to jobbers as against 14,723 
during the last term, or an increase of 23%. 

During the past year Mr. Knapp stated that the 
association had received for collection past-due 
accounts amounting to $26,672.83, which is about 50% 


more than it had received in the previous term. . 


This term the association had collected $12,405.19, 
or 46 per cent. Besides getting a part of the accounts 
for the members, Mr. Knapp expressed the opinion 
that he felt sure that the association had done much 
toward educating “slow pay’’ customers. 

The “‘Clearing House” was the next subject treated 
by Mr. Knapp. The object of the clearing house is 
to eliminate job-lot offers. The condition in the asso- 
ciation is a very good one, as Mr. Knapp reported. 
There are, very happily, few job lot offers at the 
present time. 


Increase in Membership 


A substantial increase in membership to the 
number of 352 regular and associate members was 
reported. “The spirit of real co-operation is grow- 
ing,” said Mr. Knapp. “I believe that we can attribute 
this growth to the constant work of our association 
and to the fact that we are holding local and district 
meetings. I can see a willingness to play fair, to be 
open and above board in business competition.” 
Loyalty on the part of manufacturers was talked of 
by Mr. Knapp. 

He reported a growing desire on the part of the 
manufacturers and tanners who give. to the jobbers 
who handle their products the protection in the 
distribution of goods to which they are justly entitled. 

He spoke of the action of the United States Courts 
recognizing the fact that price cutting by the jobbers 
was unfair and its declaration that a manufacturer 
may refuse to sell to the price cutter. 

Mr. Knapp spoke of the spirit of confidence and 
fair play and the benefit that would accrue to the 
association through such policies. In closing, Mr. 
Knapp made this strong statement: “Permit me to 
impress upon you this thought: this is your asso- 
ciation, through its successors you are to be benefited, 
make it your business to be interested in all of its 
policies and its undertakings. Work earnestly and 
constantly for its success.” 


Trade Promotion 


“Trade Promotion” was the subject assigned to 
Mr. Knapp. He gave a brief summary of the forces 
which are at work in this undertaking, stating that 
there are 210 jobbers who are members of the asso- 
ciation, 209 jobbers who are not members, making 
a total of 419 jobbers; that there are eight manu- 
facturers who employ missionary salesmen, 913 
salesmen employed by the jobbers and manufacturers. 
Mr. Knapp stated that the association had the sup- 
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port of practically every trade journal published in 
this country and several published in Canada as 
well as the co-operation of the National Shoe Retailers’ 
Association. “With these forces at work,” said Mr. 
Knapp, “we have, in the course of eighteen months, 
succeeded in placing on our interested list the names 
of 10,000 shoe repairers who are receiving our prop- 
aganda. We have actually succeeded in getting 
over 2,500 of these shoe repairers who buy the sug- 
gestions we have been making to them. In a few cases 
we have prepared stereopticon slides to be used in 
advertising shoe repairing service in the movie 
shows and we have prepared electrotypes for adver- 
tising shoe repairing in the newspapers. 

A copy of the salesman’s sample card was mentioned 
by Mr. Knapp. This card shows sample pages of 
account books; samples of the advertising folders and 
circulars which the association offers to the shoe 





GEORGE A. KNAPP, Secretary-Director 


repairers in any quantity at cost, and copies of the 
pamphlet which are sent free to every shoe repairer 
whose’name appears on their interested list. 


Importance of Shoe Repairing 


& Mr. Knapp said that in addition the association 
has sent out about 100,000 circular letters to the shoe 
repairers on their interested list and in hundreds of 
instances has written personal letters to shoe repairers 
who have shown a particular interest in the work of 
the association in their behalf. Mr. Knapp empha- 
sized the importance of the association supporting 
to the utmost shoe repairing and told a story which 
further emphasized the point that the association 
should spare no efforts in keeping up this end of the 
leather. and shoe findings business, as every effort 
made to improve shoe repairing service means bigger 
business ‘in their profits. 
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“Shoe repairing,” said Mr. Knapp, “is the very 
keystone upon which the strength of business rests. 
We cannot afford to neglect it any longer. The pro- 
portion of our membership, who are supporting this 
movement, are alive to their interests and are doing 
their duty in full to preserve them, but those who 
are not giving it their support are neglecting a most 
vital and important matter, and if it fails they must 
be held responsible. The final solution of the per- 
plexing question, as to how to finance a national 
campaign to advertise shoe repairing service, seems 
to be a trade promotion bureau. 

‘* Shoe repairing should be a universal service which 
can be used by every man, woman and child in the 
world; that our work is attractive to others is evidenced 
by the fact that the London Leather and Grindery Asso- 
ciation of London, England, has asked our permission 
to use our propaganda in their country. 


The Salesman a Great Educational Force 


** After all is said, we must admit that the greatest 
forces we can employ in the policy of carrying on this 
important work next year and in the years to come 
are the jobbers and their salesmen. Through them 
we can get the interest of the shoe repairer and carry 
our lessons to him. The manner in which we discharge 
our individual responsibilities in this movement will 
determine the measure of our success. Every one doing 
his full share under the policies decided upon will 
bring us complete success. We will have done something 
for our customers and ourselves and we will have 
brought lasting benefits to humanity.” 


The President’s Annual Message 


Henry E. Bragg, president of the association, 
presented his annual message in a most interesting 
manner in pamphlet form. In this message he referred 
to the fact that at the last convention the one big 
thought was the “winning of the war;” that this 
gathering was a “peace convention;” that the asso- 
ciation was rejoicing with every mother and father, 
sister and brother in the welcoming of the boys back 
home and to commercial life. 

Mr. Bragg called the attention of the gathering 
to the Stepheris bill now before Congress, which 
provides a remedy for price cutting and unfair com- 
petition of great trading monopolies. He asked mem- 
bers to say a good word for the bill. 

He spoke of the excellent condition of the associa- 
tion’s finances, with the balance on hand June 15, 
$14,041.12. 


Association’s Publications Project 


Mr. Bragg spoke of the important work to be ac- 
complished at this convention, that of organizing 
a stock company which would have for its sole 
object the production of two publications, one the 
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official organ of the association, issued semi-monthly 
to reach every member, heads of departments and 
traveling men, known as the “Association News,” 
the other to be a monthly magazine, illustrated and 
devoted exclusively to the interests of the repairman, 
to be known as the “Master Shoe Repairer.”” The 
“Association News” to contain a large amount of 
general trade information and to carry no advertising 
whatever, George A. Knapp to be editor-in-chief; 
‘Advertising News” to be supported by a subscription 
of $1.00 a year. The “Master Shoe Repairer” would 
be a continuation of the propaganda already being 
sent out by Mr. Knapp through the Trade Promotion 
Bureau, not an offset to the Trade Promotion Bureau, 
but a medium which would carry the trade promotion 
message to all repair men, and carry it without any 
further’ expense to the association. This publication 
to carry advertising. 

The plan contemplated the formation of a company 
to be known as the “Master Shoe Repairer Publish- 
ing Company,” a monthly magazine, with the capital 
stock $25,000, and the five directors in the company 
to represent the five men appointed by the president 
of the national as the “committee of publications 
and publicity. ”’ 

In closing his paper, Mr. Bragg spoke of the cordial 
and courteous consideration which he had received 
at the hands of the members of the association and 
of his appreciation of their co-operation, their interest 
in association matters, their good-will and their 
loyalty. 


J. H. Martin on Loyalty 


An interesting paper was read by J. H. Martin on 
“Loyalty to the Manufacturers and Tanners Who 
Are Loyal to Us,”’ and made some very strong points. 

Peter Nutz reported as a representative at the 
recent organization of the Allied Shoe and Leather 
Trades which took place in New York. He called 
attention to the various committees formed under 
the head of styles, arbitration and survey, and of the 
purpose of the organization to continue the wonderful 
work done during the war. 

A. J. Hennessy as chairman of the auditing com- 
mittee reported that the committee had found the 
books in the proper shape. 


Frank W. Whitcher on “Our Association’’ 


Frank W. Whitcher’s talk before the convention 
was on “Our Association; The Past, Present and 
Future,” and was very comprehensive. He gave in 
detail the principal subjects discussed since the 
organization, and the conventioncities. Mr. Whitcher 
quoted from Mr. Kleine’s addre-s at Boston on July 
20, 1909—One of the most important matters that we 
are obliged to consider at the present time is the increased 
cost of doing business. It is a fact that most business 
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men underestimate rather than overestimate the ez- 
pense of doing business. 

“In that statement,” said Mr. Whitcher, ‘Mr. 
Kleine struck the keynote of the greater part of our 
business problems, for with correct figuring and a 
sufficient margin of profit a business cannot continue 
and endure, but will fall by the wayside.” 


In the past history of the association, the personnel 
of the directorate of the National Leather and Shoe 
Finders’ Association was referred to by Mr. Whitcher, 
together with an account of the work accomplished 
by the officers, chairmen and members of com- 
mittees. 


Talking of the present, he said: 

“While we are in the midst of a reconstruction 
period and business men in other lines are puzzled 
to know what the outcome is going to be, both as to 
prices and volume of business, the shoe findings 
jobber can rest assured that shoe repairing will 
steadily keep on increasing, and that he may feel 
confident of a constantly growing market for years 
to come. 

“There is much for our association to accomplish 
in the future in addition to the regular work which 
we must constantly keep up, and the following prob- 
lems come to my mind to which we might well give 
attention: 1. Completion of honor roll. 2. Teaching 
of repairing in vocational schools. 3. New constructive 
laws for business. 4. Ultra radicalism. 5. Develop- 
ment of local organizations. 6. Educating the young 
men in our stores. 7. Average cost of doing business 
in different sections of the country. 8. Open compe- 
tition. 9. More thorough going co-operation. 10. 
Greater loyalty to each other. 11. Trade promotion 
bureau work. 12. Cultivation of a friendly feeling 
between competitors.” 


Mr. Whitcher next reported as the chairman 
of the committee on resolutions. He read the follow- 
ing resolutions, signed by Frank W. Whitcher and 
Edward J. Bosler, all of which were accepted: 

Resolutions on deaths of our members—J. Q. A. 
Whittemore, Boston, Mass.; Eugene H. Conklin, 
New York, N. Y.; G. Brend, Macon, Ga.; Adam 
A. Schuch, Cincinnati, Ohio; Elias Claschko, Salt 
Lake City, Utah; Charles Sumner Land, Winooski, Vt. 


Resolution on Price Readjustment 


Mr. Wilensky presented the following resolution, 
which was accepted: 

Resolved, that essential to the increased cost of 
doing business, higher overhead expense, higher 
taxes, etc., the manufacturers are requested to so 
adjust their prices so that the jobbers can make a 
larger margin of profit. Accepted. 
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Re-Sale Prices 


It is now a matter of record that, after an ex- 
haustive study from an economic standpoint, based 
upon a full hearing of all interested parties in the 
question of whether or not manufacturers of standard 
articles, identified either by trade-mark or trade 
practice, should be permitted to fix by contract, 
expressed or implied, the prices at which the purchaser 
may sell such articles, the Federal Trade Commis- 
sion has made a special report thereon to the House 
of Representatives of the Sixty-fifth Congress, 
third session, in favor of granting to manufacturers 
such right and stating that bills, now pending before 
Congress, may well be made to meet the difficulties 
of the situation, if amended to provide for “a review 
of the terms of re-sale contracts and a revision of 
re-sale prices by a disinterested agency.” 

It is understood that the bill now pending, known 
as the Stephens-Ashurst Bill, is acceptable to the 
Federal Trade Commission when amended by the 
addition of a section reading as follows: 

“With respect to any contract or contracts author- 
ized to be made under this act, the Federal Trade 
Commission may, in the manner provided in the Act, 
and subject to the same review as other orders of 


the commission, on its own initiative or upon the 
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complaint of any person, firm, association or cor- 
poration, after investigation and determination that 
the public interest requires, terminate the whole 
or any part of any such contract or regulate the terms 
thereof in the public interest.” 

Now, therefore, be it 

RESOLVED, by the National Leather and Shoe 
Finders’ Association in convention assembled, that 
the recommendation of the Federal Trade Commis- 
sion be approved and that all legitimate and proper 
efforts be made by this association and by its members 
to secure the enactment of the proposed legislation. 


Waterways 

“Your committee recommends that the Executive 
Committee of this association appoint from among 
its number a special committee to study these 
questions and to assist in invoking national legislation, 
where necessary, for the accomplishment of the above 
purposes.” 

Individual Co-operation 

That the National Leather and Shoe Finders’ 
Association continues to urge upon Congress the 
importance of early consideration of all the Federal 
laws dealing with restricted competition to the end 
that new legislation may be promptly enacted 
granting the right of individual co-operation, subject 
to reasonable and intelligent regulation. 

That a copy of this resolution be sent to the Presi- 
dent of the United States, one to the United States 
Congress, and one to the trade press. 
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National Budget 


The National Leather and Shoe Finders’ Associa- 
tion, in convention assembled, this 19th day of June, 
1919, desires, hereby, to approve the following plank 
taken from the platform adopted by the Chamber of 
Commerce of the United States of America at its 
recent annual meeting held in St. Louis: 

“A National Budget will introduce standards of 
business in co-relating income and outgo and afford 
information as to the disposition and sources of 
public funds. Expenditures of the Federal Govern- 
ment have reached sums beyond all earlier contem- 
plation. Taxation and borrowing have assumed 
proportions hitherto unknown. Through referendum 
and by vote of the delegates in annual meeting, this 
Chamber has repeatedly advocated a budget system 
as a means of introducing business methods into the 
government’s fiscal affairs. We reaffirm these decla- 
rations. 

“The budget system should be accompanied by a 
central governmental agency which will be permanent 
and properly equipped for proposing standardization, 
simplification and increased efficiency in government 
offices. For this purpose Congress should authorize, 
and the President appoint, a commission to which 


the President may look for suggestions of improve- — 


ments in the administrative organization and 


methods of the government.” 
A vote of thanks was extended to the Cincinnati 
hosts of the convention. 


Discussions on Mr. Bragg’s Plan 


The discussion of the preceding speeches, all of 
which were along the lines of encouragement for 
still greater things for the Trade Promotion Bureau, 
quickly led to the subject presented by President 
Bragg in his annual address. From the start a con- 
siderable difference of opinion was quite evident. 


Committee Appointed to Consider Question 


After advice from J. H. Martin urging the convention 
to finish the job right then, and not to refer it to any 
committee and also a suggestion from Mr. Wilensky 
that the president appoint a committee of five men 
with the power te act, Mr. Anderson again took the 
floor and suggested that the manufacturers withdraw 
to another room and select two men to represent them, 
and that jobbers select two men to represent them, 
and that a fifth man be selected by these four repre- 
sentatives; this committee to have the power to 
decide the question. 

Mr. Bertcheal put Mr. Anderson’s suggestion in 
the form of a motion, asking President Bragg to act 
as the fifth man. President Bragg refused to act in 
view of his position in having presented the proposi- 
tion. Mr. Bertcheal’s motion was accepted and 
unanimously adopted. 
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Mr. Corey and Mr. Anderson were selected to repre- 
sent the manufacturers and Mr. Martin and Mr. 
Wilensky to represent the jobbers. This committee 
of four adjourned for five minutes, which resulted in 
the selection of W. G. Battle as the fifth member. 
Mr. Battle acted as chariman of the committee. 

A vote of thanks was tendered to Mrs. Albert B. 
Bogert for her splendid address at the opening session 
of the convention. 


Tom Tom Club Organized 


Dave Feidelson of Birmingham informed the con- 
vention that the famous Tom Tom Club had been 
organized in the silent hours of the previous night. 
This organization is an auxiliary to the national asso- 
ciation and made up of traveling men only. The 
club has already asked for one night at the next con- 
vention for the opportunity of entertaining the 
delegates. 

W. G. Battle, chairman of the committee to decide 
on the proposition which had claimed the entire time 
at the June 18 session, asked Mr. Martin to read the 
report of the committee after stating the committee 
had worked way into the wee small hours of morn- 
ing before coming to a decision which was finally 
unanimous. 


Discussion of Committee 


We, the committee of five, elected by the associa- 
tion in convention assembled, make the following 
unanimous report: 

First:—We desire to attest a growing appreciation 
of the big, broad ideas that have been visualized by 
our president. We heartily believe in his sincerity 
in presenting this great plan for the best interests of 
the association and we recommend a vote of thanks 
to him for his untiring zeal and a vote of confidence 
in him as our president. 

Second:—We believe in and endorse the Trade 
Promotion work of the association thus far accom- 
plished. 

Third:—We believe in and recommend a further 
enlarged work by the Trade Promotion Bureau along 
broad, aggressive, constructive lines. 

Fourth:—We believe the time is not yet ripe for 
entering into the scheme as proposed by our president. 

Fifth:—We recommend that a special investment 
fund of approximately $15,0000.00 be subscribed at 
this convention along the lines as previously handled 
for furthering the enlarged work of the bureau for 
this year. 

Sixth:—We would suggest as one plan for im- 
mediate action shall be as follows:—A MONTHLY 
BOOKLET, carrying no special advertisements, to be 
issued and mailed without cost to shoe repairers, 
regular and associate members, their salesmen and 
department heads. 
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Seventh:—We specifically recommend that this 
monthly booklet be of uniform size and color and a 
better quality of paper than heretofore used. We also 
suggest a uniform and distinctive style of type be 
adopted for all our literature. 

Eighth:—That the secretary-director be instructed 
to employ a capable assistant to help carry out the 
enlarged program. 

Ninth:—As part of the plan the secretary-director 
be empowered to call upon any regular or associate 
member for educational articles and beyond this to 
have full authority to purchase such articles from 
outside authorities when such information is not 
obtainable from members of the association. 

Tenth:—No article be accepted from associate 
editors exploiting any one manufacturer’s line. 

Eleventh:—All articles to be submitted by the 
15th of each month to the secretary-director. 

Twelfth:—Members of the association, both regu- 
lar and associate, to send to Mr. Knapp list of names 
of all the shoe repair shops on their mailing lists. It 
is understood that such lists are to be treated by Mr. 
Knapp as confidential and all duplicates will be 
eliminated, thus making up one, complete, national 
list. 

Thirteenth:—If the importance of this propaganda 
is properly appreciated by the members, it ought not 
to be difficult to get a live-wire list of forty to fifty 
thousand names, which will vastly enlarge the scope 
of the Trade Promotion work, deserving the united 
support of manufacturers and jobbers alike. 

Fourteenth:—We further recommend that the 
Trade Promotion Bureau Committee, working through 
the regular channels with the Executive Committee 
of the association, shall study earnestly and con- 
structively this big general plan as proposed by our 
president, and, if possible, have something to recom- 
mend for consideration at our next annual con- 
vention. 

Mr. Bragg expressed great disappointment over 
the decision and stated that he intended to continue 
the same line of work with the expectation that the 
proposition will be adopted next year. 


Trade Promotion Work Justified 


The annual report of Treasurer P. W. Peterson, 
following Mr. Knapp’s, revealed the fact that the 
past year has been one of the most active years of the 
association so far as the financial transactions which 
have taken place are concerned. The balance of 
cash on hand this year as against that of last year is 
considerably less. ‘The expense which the association 
has been put to in conducting its trade promotion 
campaign during the past year is of a very consider- 
able size, but the results attained by the trade pro- 
motion bureau justify them. The report was 
accepted. 


A report of the progress made by the executive 
committee during the past year was next presented 
by Albert J. Ehlers, chairman of the committee. It 
was complete in its scope and gave a full account of 
the activities of the committee along all lines with 
which it is concerned. 





Officers for 1919-1920 


The following officers were elected for 
1919-20: 


President, Henry E. Bragg, St. Joseph, 
Mo.; Ist Vice-president, George W. 
Stevenson, Cincinnati, O.; 2d Vice- 
president, F. W. Whitcher, Boston; 3d 
Vice-president, S. Goldstein, New York; 
4th Vice-president, B. Jones, Kansas 
City; 5th Vice-president, J. A. H. Junker, 
Pittsburg; Treasurer, P. W. Peterson; 
Secretary-Director, George A. Knapp, 
St. Louis; Executive Committee, Ed 
Gusten, Lincoln, Neb.; J. H. Wilensky, 
Atlanta; W. H. Potts, Dallas; J. L. 
Marx, Detroit; Councilor to the Cham- 
ber of Commerce, U. S. A., Ed Bosler, 
Louisville; Representative to U. S. A., 
Chamber of Commerce, J. H. Martin. 


Cleveland was selected for the National 
Convention of 1920. 











A. J. Ehlers, of Thompson-Ehlers Company, 
Chicago, spoke on “Trade Promotion from the View- 
point of the Jobber.”” Mr. Ehlers spoke of the good 
spirit of co-operation which had been brought about 
since the organization of the National Association, 
about the good work of the Trade Promotion Bureau 
and about the importance of attending the con- 
ventions. 

Mr. Ehlers gave his indorsement to the plan which 
Mr. Bragg proposed in his annual address and 
pointed out that the initiative of the association in 


_ bringing about such an innovation as an association 
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trade paper was not solely for profit but for the further- 
ance of their trade promotion plans for better educa- 
tion among the repairers. 

Those in favor of the association paper promised a 
circulation of at least 30,000. Mr. Ehler’s speech 
and others of previous sessions paved the way for the 
heated argument which followed later in the day and 
which became the predominating subject of the entire 
convention. 


Profits for the Jobber 


A part of Mr. Ehlers’ speech was given to the sub- 
ject of profits for the jobber in the form of discounts 
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from the manufacturer. He encouraged more con- 
certed effort among jobbers in seeking larger discounts. 
Following Mr. Ehlers, Secretary Knapp informed 
the convention of the decision of the New York 
courts in regard to the right of jobbers combining for 
the purpose of getting a greater compensation for 
their services. He said: ‘““The New York courts have 
ruled that jobbers have just as much right to combine 
for the purpose of getting better compensation for 
their efforts as the brick layer, no matter whether it 
be in the form of larger discounts or not.” 
Thereupon Secretary Knapp suggested that the 
chair appoint a committee of three for the purpose of 
drawing up a resolution for the consideration of the 
convention. Jake Wilensky, Atlanta; A. J. Ehlers, 
and W. G. Battle of St. Louis were selected to serve. 


Jake Wilensky Talks on Prepaid Freight 


Following the program Jake Wilensky, Atlanta, 
delivered his talk on “‘Prepaid Freight on Drop Ship- 
ments to Jobbers’ Customers.’’ His talk took the 
form of the negative, indicating that he was against 
the practice of manufacturers prepaying freight on 
drop shipments to customers of the jobbers. His 
main objection was that with freights prepaid, jobbers 
could come into another jobber’s territory and sell at 
the same price and sometimes lower. 


Shoe Repairing Increases 100 Per Cent 

W. S. Anderson of the Penn Leather Co., said: 

“Since the war began, it is a fair assumption 
to say that shoe repairing in the United States 
has increased a full 100 per cent. There are 
only two things which can give a possible set-back 
to accumulative increase in this direction and 
thanks to the educational work of the Trade Pro- 
motion Bureau this has in large part already been 
anticipated. I refer to the quality of materials used 
and the appearance of the work done. Tanners are 
protesting that they cannot sell their cheap leather 
as formerly. That attests to the efficiency of George 
Knapp’s work as nothing else. The American 
people are squirming under the increasing high cost 
of their shoe bills. With millions of families this 
increase in large part must come out of the food 
which their children crave for proper nourishment. 
Your industry is the one that can do most to alle- 
viate this. You can insist and you can get a quality 
of sole leather that will add 33 per cent to the aver- 
age wear and water resistance of the ordinary sole 
leather and by this you will have added an equiva- 
lent of 4,000,000 hides per year with a similar effect 
in saving to the public. If the shoe repairer can be 


brought up to the point of doing work which is in 
appearance equal to that of the shoe manufacturer 
you have then put the shoe repair industry on a 
basis to make it a dominant branch of the leather 


industry. 


“Your Trade Promotion Bureau has been perform- 
ing a high public service in boosting shoe repair 
economy by the use of better sole leather and fine 
workmanship. 

“Just one closing thought—Commerce is no longer 
exploitation; it is human service, and no business 
concern can hope to prosper which does not meet a 
human need and add to human happiness.” 


Returned Shipments and Back Orders 


“Returned Shipments and Back Orders” was the 
subject assigned to Albert A. Strauss of Pittsburg. 
“Where returned shipments are 3 per cent of the 
volume of business done,” said Mr. Strauss, “‘and 
that is about the average, the loss in profit equals 
about 1 per cent of the business transacted or a 
dead loss equivalent to from 15 to 25 per cent of all 
of the net profit made in the average leather and 
findings business.” 


A Cure for Loss 

There is a cure for this heavy loss and a very 
simple one. First—the realization that it is 90 per 
cent of the jobber’s fault and not the customer’s. 
The sending out of arbitrary printed matter, such 
as many of you have had from manufacturers and 
such as a few of the finders have adopted, will not 
cure or overcome the larger percentage of return 
shipments. I find from a careful analysis of several 
hundred return shipments that 90 per cent ot the 
returns are justified from the customer’s standpoint. 
Of this 90 per cent, 20 per cent is caused by faulty 
packing and errors in the shipping department; 20 
per cent the fault of defective and poor merchandise, 
50 per cent the fault of salesmen not explaining ex- 
actly what the merchandise is—will do—and won’t 
do. In other words, plainly speaking, ‘“misrepre- 
sentation.”” Merchandise well sold, stays put. My 
personal experience has been that it: is not good 
policy to cause your customers to write you letters 
notifying you that he has merchandise awaiting your 
disposition. If it is unsatisfactory, let him return 
it. As a permanent cure for this constant loss in 
business, 1 can offer no better advice than the old 
Biblical saying: “Put your house in order.” Edu- 
cate your salesmen to sell their merchandise right; 
your packer to pack them right; your office to bill . 
and charge them right and the average return ship- 
ments of 3 per cent will shrink to one-half of 1 per 
cent. The other 10 per cent of return shipments, of 
which I have not disposed, we account to customers 
overbuying, declining markets and the general irrita- 
bility and imaginary fault-finding of some chronics. 

In conclusion, gentlemen, I again call your atten- 
tion to the one vital fact bearing on back orders and 
return shipments; Proper Selling, Packing and Billing. 

Peter Nutz, Indianapolis, gave a paper on “The 
Credits We Give.” 
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Findings for the 


HERE’S an old rule, “Shoemaker, stick to 
your last.”". Whether it is a blessing, or a 
curse, to the shoe trade is a point on which 

men differ according to their minds and experiences. 

Perhaps it is well to recommend that the shoe mer- 
chant stick to the findings that go with the shoes, to 
hosiery, laces, buckles, blacking and other things 
properly included in footwear. 

However, there are possibilities in side lines which 
look particularly good in the Summer time. To 
connect these side lines with shoes, or footwear, may 
take a bit of a stretch of imagination. But let not 
imagination be stretched beyond the profit point. 

Belts are of leather, and might be added to a vaca- 
tion display in the shoe findings department. But no 
stretch of imagination will include belts among shoe 
findings. With garters, the case seems different. 
Garters go with stockings, and stockings go with 
shoes. 

Traveling bags are of leather. So are toilet cases, 
jewel cases, vanity bags, and auto trunks, and also 
purses and card cases. It may take a stretch of 
imagination to include these among shoe findings. 
But why should not the shoe man who deals in 
leather handle leather bags and cases, and do so with 
more propriety than the jeweler who deals in gold 
and silver, and the stationer who deals in paper? 
Let profit answer. If it pays, handle leather novelties. 

Pocketbooks are not selling as much as they did 
once. Perhaps it is because of lack of proper mer- 


Summer Season 


chandising. Perhaps it is because people are using 


checks more. Certainly, there is more money in 
circulation. Maybe there are good chances for shoe 
men skilled in merchandising to devise means and 
methods for stimulating the sale of pocketbooks, as 
well as for swelling the profits of their findings de- 
partment. 

Merchandising runs with a free rein in the Summer 
time. Novelties sell better than ever when the 
Summer sun beats down, and the fancy of the buyer 
runs free. A merchant may offer in the Summer time a 
variety of goods that he would not think of handling 
in regular weather. So the shoe man may have a 
chance to add all sorts of leather novelties to his find- 
ings department. 

But the real business of the season is to show up 
the regular findings for hot weather, such as stockings 
that are light and fine, stockings for the sports, soaps 
and powders that promise comfort to heated feet, and 
cleaners that will restore neatness to Summer shoes 
soiled at the picnic. The shoe man who shows these 
things in Summer time sticks to his last like the 
cobbler of old.. If he shows them with superior skill, 
he profits. 

Just run a picnic of Summer findings, or a garden 
party of Summer findings, or any like novel event. 
Show up the familiar findings as if they were some- 
thing new and something worth while. It is the 
novelty and the timeliness of the display, as well as 
the quality of the goods, that catches the shopper. 


The Sale of Leggings 


Many New Sales Avenues Have Opened Up During the Past Year 


S it possible to popularize leggings? 
The first, and natural, reply is no. But on 
second thought there may be something in it. 
Leggings support the legs. The young men home 
from France so testify. Now if the shoe trade has 
built up a business of several million on arch supports, 


159 


cannot it build up another million of business on leg 
supports? 

The young fellows home from France missed their 
leggings when they put on pants and other civilian 
clothes. Pants are homely, anyway. Even when 
creased, and called trousers, they are homely. There’s 
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not much excuse for the long legs, anyway, except to 
cover a multitude of shins. A nifty pair of leggings 
is much neater. 

Besides, leggings are cleaner. They do not sweep 
the streets, and send a multitude of germs chasing up 
the shins, as do the cuffs of trousers. Women fair 
abandoned long skirts some time ago. But just sug- 
gest short trousers and hear the masculine lions roar. 

Yet if a fellow goes walking, or fishing, or picking 
blueberries, or haying, are not leggings more health- 
ful and comfortable than are the long, loose legs of 
pants? The motor cyclists say so. 

The chauffeur on the limousine wears leggings to 
keep the wind and the dust from blowing up his 
shanks. Why shouldn’t the teamster and the motor- 
man, as well as the driver of the flivver, go and do 
likewise? 


Leggings save the legs. They help to support: the 
weight of the body. They save the cloth of the 
trousers, too. And in stormy weather, leggings are a 
blessing, for the brook that trickles down from the 
raincoat runs right off the leggings, instead of soaking 
the bottoms of pants, and filtering into shoes. 

Advantages there are in the wearing of leggings, to 
be sure. Now how can the shoe merchant profit by 
them? Is the time ripe to run a “wear leggings cam- 
paign?”’ Or is it better to display leggings in the 
findings department, and to show to each customer 
the economy and the advantages of wearing leg- 
gings? 

It looks as if there are about today many thousands 
of people who would need a pair of leggings to com- 
plete their apparel. 


Add Findings to the Sign 


And Get Customers into the Habit of Coming Often to the Store 


7 HOES and Findings.” 
That is a good sign for the store door. It is 


better than “Boots, Shoes and Rubbers.” 

Let’s demonstrate it. 

Boot and shoes are one and the same, as trade 
terms go today. Rubbers? What does that mean? 
Shoes for men or autos? Artics or boots? 

True enough, the old sign is not enough. It is as 
obsolete as a horn lantern. The new term is better. 
The modern retailer sells shoes and findings. 

Shoes are of leather, rubber, or fabric, and are for 
men, women or children. That one little word, 
“shoes,”’ covers all footwear. So let shoes stand in 
the sign. 

Findings! What does that mean? Blackings and 
brushes, laces and trees, buckles and buttons, powder 
and soap, arch supports and corn removers, hosiery 
and repairs of all sorts, too. Modern stores deal 
with them one and all. So let the sign read “Shoes 
and Findings.” 

Findings are the spice of the store. They are not 
the bulk of the business. Shoes are that. But they 
season the store, and make it attractive, as spices 
flavor the dinner and make it attractive. 

Here is how it is. People buy findings frequently. 
A person has need of a pair of new laces, a box of 
blacking, or other findings more often than he has 
need of new shoes. Get him in the habit of coming 
to the store frequently to buy his findings. That 
keeps him in the habit of coming to the store to buy 
his new shoes. It makes him a regular customer. 
And one regular customer, added one to another, 
makes the best asset a store can have. 

Also, a customer coming to the store often, to buy 


his findings, becomes a live advertiser of the store. 
He says, “I’m going to Smith’s Shoes and Findings 
store to buy a pair of new laces.’”’ Every time he 
tells this to his wife, or to his friends, he advertises 
Smith’s store. This direct, personal advertising is 
the best sort of advertising, of both findings and shoes. 
Each person who hears it is reminded of Smith’s store 
as a place at which to buy his shoes and findings, 
when in need of them. 

Furthermore, “Shoes and Findings,” appearing on 
the sign on the door, suggest to the visiting customer 
that the shoe store is the right place to buy his laces, 
blackings, brushes, hosiery, powders and trees. His 
mind associates such articles with the shoe store, not 
with the drug store, the gocery store or the hardware 
store. The sign “Shoes and Findings” is a magnet 
that draws customers to the store. 

Another point is this. “Shoes and Findings” 
appearing on the sign on the store door have an edu- 
cational effect. They teach the buyer of shoes to 
buy findings. Shoes are worth more, and are worth 
better care. That is a familiar truth. But it has not 
been driven home with sufficient force. 

Banish the notion that it is better business to sell — 
a new pair of shoes than it is to take care of worn 
shoes. It is as foolish as would be the policy of an 
auto tire dealer who undertook to sell his customer a 
new shoe, when all the shoe needed was a patch 
vulcanized to its tread. Such a policy would soon 
drive all customers away from that dealer. 

Put the sign “Shoes and Findings” on the door, and 
live up to it. Teach customers the economy of find- 
ings. Educate them to use findings. It will lead 
them to buy more shoes at your store. 





Boot and Shoe Recorder FINDINGS, EQUIPMENT and REPAIR DIVISION, June 28, 1919 


Store Fronts and Window Fixtures 


As an Index to the Merchandise on the Shelves 


HE clothes that a man wears are an index to his 
character and his personality. 

Recently a man entered an office in a busy 
Western city and asked for the manager. His face 
was dirty and unshaven, his linen was cheap and 
badly soiled, his coat was out of shape—baggy and 
frayed at the wrists, his trousers were baggy, un- 
creased and showed wear around the bottom, his 
hands were soiled and grimy. He took from his 
pocket a card which showed the finger prints of his 
hand and he explained to the manager of that office 
that he was in the multigraphing business and based 
his claim for business on the fact that he was doing 
work cheaper than other concerns whose names and 
prices he mentioned. 

The office manager sized him up and took into ac- 
count his general appearance and said to him that 
while his price might be cheaper than the other men, 
he could not take a chance on giving him business be- 
cause the work that went from that particular office 
went to high grade people—it must be neat and clean 
in appearance—must be well executed—and have 
about it a general air of prosperity. He was afraid 
to entrust a man with any business who did not hold 
his own personal appearance in higher regard than 
did this applicant for the business. 

Only a few days later this office manager made a 
contract with another firm, entailing several thousand 
dollars, for just the kind of work that this grimy, 
poorly dressed individual was trying to secure. Pos- 
sibly the applicant for this work did not realize what 
a handicap his personal appearance was to him. 
Possibly a lot of otherwise good merchants do not 
realize what a handicap poor store fronts, dusty 
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windows, and poorly arranged window trims are to 
their business. 

Neatness and cleanliness are two motive powers 
that draw and attract the passer-by to the average 
store window. 

Side by side in a Texas city are two shoe stores, 
equally well located, occupying about the same floor 
space and not in the far distant past enjoyed about an 
equal amount of business. Today, one of those 
stores is doing four or five.times as much business as 
the other. One store has been careless of the outside 
appearance of their business home. They have been 
negligent in their window-trims, the fixtures in the 
windows are the same that have been in use for many, 
many years. No draperies or fancy touches of any 
sort are to be found in those windows. The shoes are 
simply set in there on the old time fixtures. The in- 
terior of the store has the same seating and apparently 
the same rugs on the floor that have been there for at 
least a generation. Cartons of various hues, labels 
and sizes decorate the shelves. The owner of that 
store is dissatisfied with his volume of business, is 
“sore’’ on the town, and wants to get out. 

The store next door has maintained the opposite 
policy. The store front has been remodeled, new 
window fixtures have constantly been added, new 
arrangements of window trim are continuously 
studied, new backgrounds and new draperies appear 
very frequently and the shoes in the windows are 
arranged in a tasteful, artistic manner. Inside the 
store the most attractive display cases greet the 
visitor, comfortable and beautiful appearing chairs 
are arranged so as to add to the convenience of both 
customers and salespeople. The floor coverings are 
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ON THE BEACH 
THE PROMENADE—THE TENNIS COURT—EVERYWHERE 


Smartly attired people are wearing White Shoes this season more than ever before. 
They are asking for a dressing that will keep their shoes a spotless white. 


© 


LING 
UMC fwrytp DRESSING 


gives that delightfully soft, dove-white appearance that satisfies. It cleans and 
dresses all Buck, Nubuck, Suede and Canvas Shoes, and all white duck fabrics. 


IT WILL NOT RUB OFF IT WILL NOT INJURE THE SHOE, 


United Shoe Repairing Machine Corporation 
4 ALBANY STREET, BOSTON, MASS. 
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clean and fresh and harmonize with the upholstery of 
the seats and with the shelving. The cartons in the 
shelves are all of one color and the shade of these 
blend with the shade of the floor coverings and general 
decorative scheme of the room. 

It need not be said which store of the two is attract- 
ing the larger volume of business. A stranger walk- 
ing along that street in search for a pair of shoes would 
instinctively go into the latter store. He would ex- 
pect to find there the modern up-to-date styles. He 
would expect to find courteous treatment and expert 
store service. He would not expect to find these 
things in the first store mentioned. In fact, he would 
be very much surprised if he did find them because 
store fronts and store fixtures reflect the personality 
and the character of the store management. 

If two restaurants were side by side, one of which 
had a dirty, unpainted front. The glass in the 
windows was covered with fly specks. The other 
restaurant had everything clean, well painted, and 
looked spick and span. If you were a stranger 
which restaurant would you enter? 

Many times a merchant becomes so familiar with 
the old window fixtures, the old try-on seats, and the 
old shelving in the store, that he does not realize the 
impression that is being made upon the passer-by or 
the stranger who comes to visit the city. This part 
of the store equipment does not wear out rapidly, 
although they do go out of style more or less rapidly. 

In a little Ohio village there lived a woman quite 
economical in her tendencies. She had worn the 
same straw hat with the same green ribbon and the 
same green feathers for seven Summers. One day 
her niece was going out with her for the afternoon. 
She came down stairs all dressed up with that seven- 
year-old hat on. The niece said: “Aunt Em, why 
don’t you buy a new hat? You can well afford it.” 
To which the aunt replied: “I know I can well afford 
it, but why should I buy a new one. This one has no 
holes in it yet.” 

So it is with the window fixtures, shelving and fur- 
niture in a lot of stores.. Years ago they were in style. 
The owner of the store was proud of them, they served 
their purpose and were all right. But the world is 
moving on and the man who expects to keep at the 
head of the procession and keep his store in the fore- 
front must buy a new bonnet that will have the at- 
tractiveness and appearance of today’s style. 

Nobody loves to pay taxes. But the average store 
doing anything like a prosperous business today is in 
the list of income taxpayers. These little things chat 
go to make up the better appearance of the store are 
chargeable to expense, according to Government 
ruling, and therefore can be added to a great extent 
from the money that would otherwise be paid out in 
taxes. 

In this article are shown photographs of two 
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modern store fronts—the kind that attract customers 
and sell merchandise. The interesting double photo- 
graph of the J. H. Sutherland store is a striking ex- 
ample of what the up-to-date makers of store fronts 
can do with a back number front and entrance, This 
picture deserves study, for surely a real lesson on the 
value of store front appearance is therein contained. 





Better Shoes: Better Care 


People are paying more for their shoes than ever 
before. Paying more, they are taking more care. 

Herein is the opportunity for you to increase the 
sale of your dressings, trees, and like supplies among 
the 50,000 shoe merchants of the country. 

Every buyer of a pair of fine shoes is a possible 
buyer of your dressing. Not just one box. But box 
after box, until he gets the habit of using your dressing. 

THE SHOE STORE IS THE PLACE TO SELL 
YOUR DRESSINGS. 

These days of fine leathers, especially colored 
leather, it is best that only the finer grades of dressings 
be used, and, furthermore, that they be used properly. 

The shoe clerk is the man who gives this right 
advice to customers. He knows the leather. He 
knows how it should be dressed. 

Remember that the wrong dressing on a good pair 
of shoes will not only spoil the shoes, but will spoil the 
reputation of your dressing. 

Get your dressing sold right, through the retail shoe 
store. 

Let us talk over with you a plan for increasing your 
sales through the 50,000 retail stores of the land. 





Advertise Your Findings 


Take a tip from the auto trade. 

Observe its tremendous sales of accessories. 

Into the millions they run. Handsome profits they 
pay. ; 

A new accessory comes along most every day. 
There is no limit to the improvement in them. 

Now consider the accessories of the shoe trade. 

Neglected are they. 

Modern methods of advertising and merchandising 
have not boomed them .as they have the sales of 
automobile accessories. 

To boom them and to make money on them is the 
present opportunity of the shoe trade. 

Let us talk over with you a campaign for increasing 
the sale of your goods through retail shoe stores. 

The retail merchants are building up their findings 
departments. They provide you with a new outlet 
for your goods. 

Let us point out to you how you can increase your 
sales through the retail shoe stores. 
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Keep Your Customers Satisfied 


If their low shoes slip at the 
heel sell them a pair of — 


The Gilliam Neverslip Heel Protector 


will positively prevent all low shoes and pumps slipping at 
the heel. It has been tried out and proved right. THE 
GILLIAM NEVERSLIP stays there when it is put in the 
shoe. Unlike other kinds, it will not pull away at each end. 
Packed each pair in waxed envelope, 12 pairs to a carton— 
$1.65 a dozen pairs. $19.80 a gross pairs, less 5 per cent 
trade on full gross orders. Colors: black, brown and white. 
Terms: 2 per cent, 10 days. Sells for a quarter and practically 
doubles your money. 


Patented 
July 14, 1913 


BUCKLES— 

Our line includes all wanted kinds, metal enamelled, color effects—and 
properly priced. The style illustrated is an imitation beaded effect, strik- 
ing in design, brilliant in appearance, in colors, jet, steel and dark brown, 
$6.00 to $7.50 per dozen pairs. Prompt Delivery—Sample Dozens on 


Request. 


THE H. L. HYMES COMPANY 
19 EAST 17TH STREET ; . NEW YORK, N. Y. 


We carry a complete line of Findings Specialties, including Lambs’ 
Wool Brushes, Polishing Sets, Tongue Pads, Heel Cushions, etc., etc. 


These buckles have a metal tongue 
on the back which allows for quick, 
easy attachment to pump at any 
angle or position desired. 





DONT FORGET 


The Date The Place The Event 


DISPLAY MEN’S CONVENTION 
Hotel Sherman—Chicago 
July 14-15-16-17 
Our Exhibit Will Exceed all Previous 
Efforts. 
Metal Fixtures Wood Fixtures 
Novelties 


Wax Figures Galore Draped or Gowned 








YES—the cost 


is moderate! 
In PREMIER SPATS you re- 


ceive the maximum value for the 
price you pay. 


You can give to your customers 
stylish, perfect fitting spats—in 
Kersey and Felt—all the new 
colors at a moderate price. 


PREMIER SPATS are wonder- 
ful business builders and pro- 
ducers of satisfied customers. 


Place your Fall orders now. 


PREMIER GAITER CO., Inc., 
129 Grand Ave., Brooklyn, N. Y. 


Premier Gaiters are guaranteed the best 
fitting and best made at the price. 





in the Latest Creations Will Lend a Touch 
of Color and Beauty to the Display. 
You will also have an opportunity of 
visiting the Finest Salesroom in the West 
Devoted Exclusively to Display Equip- 
ment. . 
204 West Jackson Boulevard 
C. E. Smiley In Charge 


J. R. PALMENBERG’S SONS, 


A Consolidation of 
Norwich 


INC. 


Kindlimann 
63-65 WEST 36th ST., NEW YORK 


Palmenberg 


BOSTON CHICAGO BALTIMORE 
26 Kingston St. 204 W. Jackson Bivd. 108 W. Baltimore St. 
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Its yours for 


30 Euclid Arcade 
Cleveland 


18 So. Market Street 
Chicago 


the asking - 


We have made it possible for every shoe dealer to 
install one af these Goodyear Shoe Repairing Outfits 
on very easy terms. 


The work the machine does is of so superior a quality, 
and done so much faster than is possible by hand, 
that the dealer or repairer who has the outfit will 


soon control all the business in. his territory. 


Service giving is the secret of success in the shoe. repairing 
line. Customers to-day want shoes remade — not just re- 


paired. And they want them in a hurry. 
With this Goodyear outfit you can do a stitching job equal 


to that on new shoes, and turn your repair jobs out in a 


tenth of the time of hand work. 


We install the machines, teach you their operation and give 
you the full benefit of Goodyear Service. Write us for com- 
plete plans and full desctiption of our numerous outfits, each 
for a particular size shop. : 


United Shoe Repairing Machine Company 
4 ALBANY STREET, BOSTON, MASS. 
708 Broadway 93 Centre Street 619 Mission Street 16 No. 2nd 
Cincinnati Brockton San Franci Harrisb 
37 Warren Street 145 Essex Street 236 No. High Street 306 Broad Street 
New York Haverhill Columbus, Ohio Lynn 
276 Main Street 87 Main Street 130 Mill Street 11 Florence Street 
Johnson City, N.Y. Auburn, Me. Rochester Marlboro 





a. 


1423 Olive Street 301 American Casualty Bldg. 286 Third Street. 221 No. 13th Street 216 Chartres Street 
St. Louis Reading, Pa. Philadelphia New Orleans 


Milwaukee . 
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**Since 1898”’ 


AT CHICAGO STYLE SHOW 


HOTEL MORRISON, Room 516 





M. E. HATTENBACH IRVING ROBERT 
‘‘Represent the line of Quality’’ 





WILLIAM GREILICH & SONS 


Factory and Sales Office New York Office and Showroom 
Brooklyn, N. Y. Marbridge Building, 47 W. 34th St. 
| 
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Artistic Equipment ‘Study 


A Course of Instruction for Shoe Salesmen 


HERE is time and money to put into the 
artistic side of merchandising. What sort of 
a store shall the shoe store of the future be? 

Shall it be like a country club, roomy and inviting, 
or shall it be like the Winter gardens that make the 
theatres so attractive? 

Shall it be of the Egyptian or the Oriental style, 
like the halls of hotels, or shall it be as plain and as 
matter of fact as the shoe factory itself? 

Would it profit some enterprising merchant, selling 
women’s shoes, to fit up a store like a lady’s boudoir, 
with mirrors, pretty pictures and fluffy things, and 
young women to serve as clerks and pages? 

Would it benefit a merchant selling men’s work 
shoes to fit up a store like a workshop, with tools 
about, pictures of factories on the walls, the shoes on 
benches, and seats like those of the factory? 

Would it be wise for a store selling children’s shoes 
to panel the walls with pictures illustrating the story 
of Cinderella, and to have about the toys and things 
with which children love to play? 

Would it be good business to make reproductions 





What Percentage Is Repaired? 





of the work benches of the cobblers of old, and to use . 


them for store decoration? 

Would it be timely to fit up a store in the royal 
style of Louis, the grand king of France? 

Or would it be best to make a store as plain and as 
serviceable as a board fence? 

The men who can tell how artistic will be the store 
of the future aren’t around these days. But many are 
thinking in the matter. The young men and the 
young women from the art schools are going in for 
store decoration, the same as they go in for decorating 
the home, the school, the church and the theatre. 

Shoe men have more money to put into art. The 
times require it. ‘Art is no useless thing. It has its 
proper place in business, even in shoe merchandising. 
It is an expression of ideals. The merchant who 
gives his business an artistic setting expresses his 
ideals of what his business should be. 

It is predicted that within ten years there will be a 
course of lessons in some art school for the instruction 
of shoe clerks, or other persons, in the artistic ar- 
rangement and decoration of shoe stores. 





A Few Comparisons of Government and Commercial Methods of 
Repairing Shoes 


" HE experience showed that 65 of 100 pairs 
of shoes could be repaired, and repaired 
cheaply”, saysareport on the Army shoerepair 

shop that the United States reclamation service had 

at Jeffersonville. 

That is 65 per cent. It looks high. It looks 
higher than the percentage of civilian shoes repaired 
in commercial repair shops. But nobody knows for 
a fact if it is high, because nobody has counted the 
number of pairs of shoes repaired in this country each 
year. Very likely nobody could. 

That $300,000,000 is the total of the shoe repairing 
business of the country each year is the common 
story. Allow $1.50 per pair for repairs. That means 
that 200,000,000 pairs are repaired. That is two- 
thirds of the total number of shoes worn in the 
country each year. It is 66 per cent. And that is 
near enough to the 65 per cent of the army shoes that 
were repaired at Jeffersonville to call it even. 


However, these figure are, most likely, just a 
parallelism. Some shoes are repaired, once, twice 
and thrice. Some are never repaired at all. If a 
shoe merchant should keep a record of the number 
of pairs of shoes he sells, and the number of pairs 
of shoes that his customers fetch to him to have 
repaired, he might get some idea whether or not 65 
per cent of the shoes that he sells are repaired. But 
this would be a tedious task. It would be scarcely 
worth while to go into it with exactness. Yet it is 
certainly worth while for a shoe merchant to make 
sure that he gets a proper percentage of the repair 
business, for it helps to inform him how his shoes 
are wearing, as well as to pay him an additional 
profit. 

“In January, 1919,” said the report on the Jeffer- 
sonville repair shop, “of 132,112 pairs of shoes 
sorted, 45,000 pairs were in irreparable condition, 
and had to be thrown away. There were 11,475 
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|_“‘ That indefinable some- 
—thing termed CLASS !’’— 


is apparent in every pair of DE LUXE SPATS. 
We make them with extreme care and choicest ma- 
terials, putting into every pair the thorough skill 
that experience in manufacturing high grade spats 


The fit, style, quality and workmanship leave noth- 


There is nothing better in the spat world than 
DE LUXE SPATS. In all prevailing colors, 
heights and styles for Fall. 


Place your orders now for later delivery. 


e * 
American Gaiter Company, Inc. 
THE PREMIER MANUFACTURERS OF HIGH GRADE SPATS 
Acknowledged the best fitting and finest made spats in the world 


129-133 Grand Avenue 
BROOKLYN, N. Y. 
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DE LUXE 


EVENTUALLY! 


You will want a 


“TOLEDO” 


Button shoes are coming back. 25% of 
_ samples shown in New York and Phila- 
delphia for Fall delivery are button shoes. 














ORDER MACHINE 
AT ONCE 
$70.00 

the present price. 

After July 1st 
$75.00 


F. O. B. Toledo 


Toledo’s Rust Proof 
White Wire has been 
and always will be 15c 
per coil; 12,000 fasten- 
ings of this wire given 
free with each ma- 
chine. 


THE TOLEDO BUTTON MACHII 








THE ADVANTAGES OF 


2) 


P erfection 
Ciarclettes 







With the Sharp Shoulder and Broad Wear- 





ing Surface 
They don’t scratch floors They do protect 
They don’t wear slippery They do stop uneven wear 
They don’t drop out The do prevent runover heel 





PUT "EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., 2. 
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pairs of class 2 shoes, 74,362 pairs of class 3 shoes, 
and 1,175 pairs of class 4 shoes. ‘ 

Class 2 shoes were those needing new innersoles. 
Class 3 shoes were those requiring the regular run 


of repairs, such as half soles, full soles, heels, patches 


or mends. Class 4 were civilian shoes. 


Army shoe standards are high, and the sorting 
of the shoes was strictly done. The Army inspectors 
doubtless threw out many shoes that a civilian 
cobbler would mend. 


The Army repair shops put new innersoles in worn 
shoes. That is repair work which the civilian cobbler 
rarely does. 

The Army disinfected and cleaned shoes in its 
repair shop. This work is rarely done by the civilian 
cobbler. It is a branch of the repair business that 
may be developed in the future. Army shoes were 
washed in formaldehyde, castile soap and water. 
They would stand it all right. A good many civilian 
shoes wouldn’t. The Army shoes were put on lasts 
to dry. They would not be practicable in a civilian 
repair shop. It would take too many lasts, for the 
different styles and sizes of shoes. Yet it might be 
possible for some modern repair shop to spray the 
insides of shoes with a cleaning compound. Fas- 
tidious customers would appreciate it, and pay 
for it. 


One thing that the repair men found was that 
even Army shoes were fitted too short. The wearing 
at the toes shows it to be so. This suggests that a 
shoe merchant may observe if shoes are fitted right 
to the feet of his customers by looking over the shoes 
his customers bring in to be repaired. It is a com- 
mon story, by the way, that shoes are being fitted 
larger. 

Another thing the Army repair men did was to 
clean, dress and polish each pair of shoes they re- 
paired. 

They also tied a new pair of lacings to each 
shoe. It wasn’t just a superficial polish they put on 
to brighten up the shoes. It was a dressing that 
renovated the leather. Now it is probable that as 
the shoe repairing business is developed that the 
civilian repair men will undertake to renovate the 


. leather of uppers, as well as to renew the soles of 


shoes. It can be done by cleaning the leather and 
applying good dressings, and treeing the leather. 
This renovating of the leather will add to its wear 
as well as to its looks. 

The civilian repair business is bound to increase, 
because leaders in the trade are developing new 
and better methods of repairing shoes, and also 
because people are paying higher prices for shoes 
and are having them repaired more. 

















A Representative Display 


It is a real art to attain a representative display in window decoration. Too 
many items must not be shown, but there must be maximum use of materials 
without overcrowding. Right fixtures and proper design accomplish this end. 
Our service includes both. 


WRITE TODAY 


For “Show Window Backgrounds and Accessories.” Artistically illustrated. 
Over 200 pictures. Ask for Catalog No. 111. 





No. 333 a 
18 x 36 top, 15 inches high 





TL econ ™Sereh (np 


No. 311 No. 309 
Glass Top Shoe as Glass Top Shes 
Bas Hl 2547 Archer Avenue, Chicago, Ill. Stand, #12, 








169 

















Boot and Shoe Recorder FINDINGS, EQUIPMENT and REPAIR DIVISION, June 28, 1919 




































REVERSE OF BUCKLE 
SHOWING PATENT 


What Does This Mean to YOU? 
Anything that pleases customers and pro- 
longs the life of their shoes is good business 
for you. 


“UPut-On” 


Detachable Rubber Heels 


preserve alignment of the shoe by keeping the 


heel level, prevent the usual cost of repair and 
possible damage to heel itself. Any woman can put them on 
inamoment. They please old customers and bring new ones. 


Made in black, tan, gray and white to fit all sizes French and 
Louis heels. Retail at 50c with liberal trade discount. If not 
supplied, ask your jobber, or address, 


Robert E. Miller, Inc., 
Sole Manufacturers 
11-13 Broadway 


New York Trade Mark 
Copyrighted 1919 





SHOWING THE ANGLE ATTACHMENT 


These sketches demonstrate the idea and the application 
of the angle attachment for shoe buckles and ornaments 
that will adjust to any angle—stand firm and stay placed. 


















They are furnished only with our own line of buckles 
and ornaments. We have them in imitation beaded and 
cut steel effects and many other exclusive designs. 


Write for samples. 


Y SCHIFF JEWELRY MFG. CO” 
403 BROOME ST.~~-~-NEW YORK CITY. 































demonstrate its comfort- 
giving, , pain-relieving qual- 


~~ afl ‘or story eaten > 
day free 


NATHAN ANKLET SUPPORT CO., ,,°% Rute Ave, 


Here’s An Arch Support That’s 
A Wonder! 


Selling the NATHAN Arch Sup- 
port is simplicity itself once you 











SURE FIT 
SPATS 


have become the most 
popular of all Overgaiters 
since their introduction. 

They are pleasing to the 
eye and sell readily because 
of their neat, trim appear- 
ance. 

This style embodies ten 
years of effort in designing and manufacturing 
Overgaiters and is the finest Gaiter we have 
produced. It has an invisible buckle, and is 
Sure to Fit. 


GOODWEAR OVERGAITERS 


For Men and Women — 
Made of Felt and Broadcloth in all popular 
colors—10 and 12 buttons. 
IMMEDIATE DELIVERIES 


Established 1908—Manufacturers of Over- 
gaiters—Leggings—Children’s Shoes and Bath- 
ing Shoes. 


GOODWEAR LEATHER MFG. CO., Inc. 
65 West Houston St. New York City 
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Trade Marks in Foreign 


Countries 
the a6 of Protecting your Forvign 
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ittentores 


hoe Polishes 





Sold in the Market Places of the World 


An article 'in the RECORDER recently 
stated that “men who sell shoes, as well 
as men who make shoes, will observe new 
and promising economies in the footwear 
industry.” One of the greatest possible 





NOBBY BROWN PASTE—for all shades of brown shoes. Once you 
put this paste in stock, you'll be like everybody else who has ordered it— 


economies is the retailing of Whittemore’s ou’ll repeat on it. For it’s one of the best se! in our whole line. For 
shoe polishes, which a the customer to Red or Oxblood there's the same size package of PEERLESS OXBLOOD 
maintain the beauty of shoes during the ‘ 

period of their usefulness. This economy helps prevent 


wastefulness that increases costs 
of shoes and prevents sales of 
footwear because of high prices. 
It behooves retailers to co-operate 
closely, especially since the bene- 
fits are so overwhelmingly great. 


WHITTEMORE BROS. CORP., Boston, Mass. 


Ask your jobber salesman or write us for complete catalog 




























When you specify West Virginia Fibre 
for your shoes you will receive a leather 
replacement and a product which will wear. 





















West Virginia Pulp & Paper Co. 
Pulp Products Dept. 
200 Fifth Avenue 732 Sherman Street 


New York . Chicago, Ill. 
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Business Thrives on 


Good Will 


Underhill Foot-Fashioned Spats 
Create Good Will for Your Store 


The perfect fitting qualities of these new idea spats will please 


your old customers and make new ones. 


The unique feature of Underhill Spats is in the designing. 


The inside is cut 44-inch wider than the outside. 


If you will take the trouble to measure a shoe 
you will find that the same difference is true in 


measuring from front center to back seam. 


We are the originators of the idea of allowing for 


this difference. 
Underhill Spats Are Guaranteed to Fit 
Satisfaction to the Wearer—Profit to You 


SEND FOR SAMPLES 


G. F. Underhill Co. 


NEWARK, NEW JERSEY F I T 


58 COLDEN STREET 


She 
OFFSIDE 
SEAM 
THAT MEANS 
PERFECT 














High Grade Shoe Buckles 


“Sy 


RHINESTONE— 


600 STYLES—FROM 85cts. TO $18.00 THE PAIR. 


CUT STEEL— 
THE LARGEST LINE IN THE COUNTRY TO- 
DAY AT $1.00 TO $20.00 THE PAIR. 


BEADED— 


IN JET AND STEEL AND COMBINATION. 


METAL— 
IN OXIDIZED GUN METAL NICKEL, $4.50 TO 
$12.00 DOZEN PAIRS. 


Fichtman - Alexander Co. 
36-38 EAST 20th ST., NEW YORK, N. Y. 


Make Buyers 
Out of Passersby — 


Hugh’ Lyons fixtures are 
found in the better class stores 
because they lend a certain 
character to window displays 
that results in tremendous sales 
appeal. 


Exclusive shops in the larger 
as well as the smaller cities 
throughout the counrty have 
given Hugh Lyons fixtures a 
cordial welcome. 


We will gladly send you our 
supplementary catalogs, show- 
ing our period designs, including 
William and Mary, Chippen- 
dale, Adam and Queen Anne. 


























UGH LYONS & COMPANY 
10-4 .6 2a = 1) oe OC) Os ee ©) oe 7-9-9 2-9 -) 
LANSING - MICHIGAN 


NEW YORK SALESROOM CHICACO SALESROOM 
SSW. 32nd STREET 234 S. FRANKLIN S$ 











‘‘A Perfect Dressing for Every Shoe’’ 


“EAGLE BRAND” 
POLISHES 


In thousands of stores all over the world plete stock can prepare you for the big 
the name “EAGLE BRAND” stands for the demand. 


very utmost in shoe dressings. 





. 66 9 Wien Camene C We cordially invite you to attend the 
‘ my = NOVA" White Canvas Cleaner, Chicago National Shoe Exposition. 

NUWAY” White Leather Dressing and S lete disol R 644 
“VOGUE” Kid Dressing are at their highest Moi Ee Lh 
selling periods. Nothing but a full and com- orrison Hotel, July alas 


The American Shoe Polish Company 


CHICAGO, U.S. A. 
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Do.- Your : Heels 
: Run Over? This is 
~ 2 Symptom -of 
atened 

troubie. Your feet need a 
attention. Our Foot Expert has 
studied the: anatomy of’ the 
foot-and can relieve.your foot 
troubles with shoes. that fit 
and with Wizard Foot Appli- 

ances. Come and see him, . 


Examination Free,. with. ‘ 
out ‘removing the 
hose. 








. - to an 
ive trouble, you +-yout ot 
asses- wil 
' ind ‘of | right shoes * 
44 ine t ht ou with the 
perlin fit ¥ WIZARD 


. Cham wy 
Appwances Lo 
“pajastatle fest HOE 


pe y step 
a 
Tt will be, when pleasure— 


) ; 
wore: you buy: your shoes in our 
ave a’man wh . 
with shoes that ook se ne8 spect 
If you hay ylish ang fep 


ally trained 

‘ to- fit: 
ef t 
eye tt. with ot trouble: he wij] ut you 


T comfortab) 
=~ 4, e. 
derstand that’ and’ re. 


ARD 


Adii Appl 
No charge diustable Foot cea, 











How we get on your 
side of the fence 


The more shoes we help you sell, the 
more “ Wizards” you sell. Our free 
weekly advertising service has proven 
this beyond question. 


When we first furnished the shoe dealer 
with ads for use in local papers, it was our 
purpose to help him sell more Wizard 
Adjustable Foot Appliances, and so 


worded our ads. 


Enthusiastic shoe merchants soon began to write 
us about their success. Invariably, these letters 
showed that shoe dealers who advertise - their 
Foot Correction Department sell more shoes than 
“Wizards” as a direct result of this advertising. 


This discovery encouraged us to end all our “Wizard” 
ads with a reminder that the “Wizard” expert under- 
stands scientific shoe fitting. This brought still better 
results, and induced us to come clear over to the dealer's 
side. Now, we emphasize the fact that the “Wizard” 
expert is a trained fitter of shoes, competent to correct 
foot discomfort, whether from ill-fitting shoes or from 
causes requiring the Wizard System of Foot Correction. 
The ads reproduced to the left illustrate this development. 
Have you a Foot Correction Department? If not, why 
not have your salesmen take our free course in Ortho- 
praxy of the Foot, start to build such a department, and 
advertise it. 


Write for full particulars. 


Wizard Foot Appliance Co. 
1677 Locust St. . St. Louis, Mo. 
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“PERFECTION”? RIBBON LACES FOR 
“TWO EYELET’? AND OXFORD TIES 


Made from High Grade Silk Ribbon, in Black, White 
and Brown. Tipped in lengths as noted (or by the roll 
untipped if desired). Ready for immediate delivery. 
ae laces are re-placing and are preferred to the soft 
silk lace. 


25 inch, 1 inch wide- 27 inch, 1_—— inch wide 
27 “eé 1% “sé ee 30 e 14% “eé ee 


Sax In Paris the skirts are being worn two inches below the knee. 
eae Manufacturers state it will be some time before the short skirt 
RIBBON | will be displaced by the American women and are therefore con- 
ie tinuing to produce lace shoes—ties—and pumps. Knowing this, 
OXFO our stock is ready to meet the growing demand. You will do well 


| LACE to place your orders now. 
QUALITY GUARANTEED WINNER LACES 


| 

30 IN. “ . 

Patterns 554 Tubular and Pattern 225 Round—Our 
! 








SILK 


PERFECTION” | 
| RIBBON LACES, 





|. te 


ca ees Popular Priced Laces. Made of the Best Quality Mer- 

ey cerized Yarn in all lengths and colors, including the new 
“Beaver Brown” and “Silver Gray’’, which will be much 
worn the coming season. Lengths from 24 to 81 inches. 
(Other lengths as ordered). 


NOTE—Special values in Novelty and Imitation Beaded 
Buckles $3.00 to $4.50 dz. pr. 


C. A. BROWNING COMPANY 


30 Franklin Street, Boston, Mass. 
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-THENORMAN SHOE 





METROPOLITAN STYLES FOR MEN 


| 

! 

N 

J 

| 

! 

| 

Y When you see the Norman line, you have before 
| you high grade welts built to meet the most 
! particular men’s trade—in a wide selection of 
N leathers and neat fitting, popular lasts. 

! 

| 

! 

N 

i 

| 
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MADE BY 


Noyes-NORMAN SHOE Co. 


Manufacturers 
No. 2206 St. JOSEPH, Mo. 


Beaver Calf Bal, Echo Last 
AA to D, 5-12. Chicago Office 














ROOM 306 °}»~= = LEES BUILDING 
Phi i 





BOOT AND SHOE RECORDER 











The Price Question Again 


FTEN, in these adver- 
() tising messages, we have 

referred to Bates Shoes as 
“shoes of moderate price for 
sensible men.” 

Times like these emphasize 
more and more the force of that 
description of Bates. The future 
months bid fair to give it still 
further emphasis. 

The trend of prices upward 
is clear. And, unfortunately, 
it is justified by practically every 
economic condition that governs 
prices of shoes. All this is 
known in manufacturing circles, 
and dealers who closely follow 
trade matters also know it. 

Therefore, when we or any 
other reputable manufacturers 
urge dealers to anticipate their 
store needs and order shoes at 
present prices, we are merely 
practicing thejprinciples of good 
service. 


Bates Shoes are, and will con- 
tinue to be, moderate price. They 
are, and will continue to be, 
shoes for sensible men. Our 
whole manufacturing and sell- 
ing plan is built uponthat 
policy, and the steady growth 
of the Bates business proves its 
value. 

Bates prices must and will be 
governed by the broad, general 
trend of the leather and labor 
markets—not by their momen-- 
tary fluctuations. In other 
words, Bates prices will always 
cover thé production of high 
value and will be the most 
favorable that can be placed 
upon that value. . 


Our Chicago Distributing 
Headquarters is handling 1n- 
stock orders with maximum 
efficiency. Shall we send you 
the Bates Stock Catalogue. 


A. J. BATES COMPANY 


Central Distributing House 


328 WEST MONROE ST., CHICAGO, ILLINOIS 
General Offices, WEBSTER, MASS. 
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NEW YORK CITY 


(Concluded from page 145) 

Through lectures, charts and lantern 
slides, the salesmen will be shown all 
details of the shoe industry: from the 
manufacturing to the final sale. The 
program is as follows: Monday: 

“Discussion of the Materials Used 
in the Manufacture of Shoes,” illus- 
trated by charts and samples—J. O. 
Hodgson. “How a Salesman Can 
Analyze Himself and Promptly In- 
crease His Sales’ —Frank E. Fehlman. 
“Foot Impressions’”—a discussion of 
the research work connected with the 
new method of fitting shoes, and the 
results—E. C. Wheeler. Tuesday: 
“Store Accounting, Administration and 
Stock Keeping’’—J. B. Cousins. “‘Win- 
dow Trimming’—A. I. Hurst. ‘How 
to Analyze Your Local Market’”— 
Frank E. Fehlman. ‘Fitting of Shoes’ — 
General discussion led by J. E. Regan, 
manager of the J. & T. Cousins’ Brook- 
lyn store. Wednesday: “Buying Shoes” 
—A Woman’s Viewpoint—Mrs. C. L. 
Overman. ‘How to Sell Customers 
Quickly and How to Learn Your Stock 
Quickly’ —By members of the Cousins’ 
traveling staff. ‘‘How to Analyze Your 
Customer’”—Frank E. Fehlman. “Fit- 
ting of Shoes’’—General discussion led 
by F. J. Simms. Thursday: “Advertis- 
ing a Retail Store” —Frank E. Fehlman. 
‘Primitive Instincts and How to 
Capitalize Them in Salesmanship”— 
Frank E. Fehlman. Friday: ‘Analysis 
of the Five Senses’’—Frank E. Fehl- 
man. ~ 

Part of Friday will be devoted to 
examinations for those who have taken 
the course, to be followed by an in- 


spection tour of New York retail stores’ 


and the J. & T. Cousins’ factory in 
Brooklyn. A banquet will be held in 
the evening at which diplomas will be 
awarded those who pass the examina- 
tions successfully. 


GOOD BUSINESS AT 
CAMMEYER’S 


And at All 34th Street Stores 


Cammeyer’s 34th Street store en- 
joyed an exceptional business on Mon- 
day, June 23, in response to an an- 
nouncement of special values sent to a 
selected mailing list of customers. At 
10:30 a.m. ‘the store was crowded and 
each of the 58 salesmen were engaged 
with one or more customers. 


All the retail shoe stores on 34th 
street are making rapid progress. Be- 
cause 34th street is the natural artery 
between the Fifth Avenue and Sixth 
Avenue shopping districts, the stores 
along the thoroughfares are in a par- 
ticularly advantageous position. Smart 












window trims, frequently changed, are 
the means of many sales along the street. 
SHOE STYLE SHOW NEWS 
Models to Wear 5A Shoes 


With reference to the Shoe Style 
Show which is to be held in the Bush 
Terminal Sales Building, on July 17-18, 


under the auspices of the New York 


Retail, Shoe Dealers’ Association, a 
recent issue of the “‘Recorder’”’ stated 
that the sizes would be 5%A. This 
should have read 5A. 

Many men prominent in the shoe 
industry have promised to give ad- 
dresses—also special music has been 
arranged for. The show promises to 
be one of the best demonstrations held 
in New York for some time, and a 
large attendance is expected. 


STANDARDIZATION OF COLORS 


By the Worumbo Company on Boot 
Tops 

Last week one of the first steps toward 

the standardization of colors in the shoe 

and hosiery industry was taken by the 

Worumbo Confpany, in announcing 

that the colors for boot-top cloth which 
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this concern produces would be taken 
from the standard color card of the 
Textile Color Card Association of the 
United States. In addition to black, 
the colors ‘selected are smoke, beach, 
mouse, bear, seal and goat. 

“We felt the need of some sort of 
standardization,” said A. L. Gifford, 
president of the Worumbo Company, 
in explaining why the colors were 
selected from the color card, ‘‘and we 
think we have made a step in the right 
direction. By referring to the standard 
card, shoe manufacturers and hosiery 
manufacturers can tell, in an instant, 
just what shades of shoe-top cloth we 
are producing now. It saves us the 
trouble of sending out swatches to those 
with whom we do business and reduces 
all matching up to exact shades.” 

The Worumbo Company is putting 
out a shoe-top cloth known as “Wul- 
Buk” which is difficult to distinguish 
from real buck or suede. The cloth 
comes 56 inches in width and weighs 
26 ounces to the yard. 

With the exception of brown and 
black the colors selected by the Wor- 
umbo Company are all on the gray or 
fawn order. 


Brockton 


MANUFACTURER ON SHOE 
PRICES 


Statement of Association 
President 


President John S. Kent of the Brock- 
ton Shoe Manufacturers’ Association 
states that there is no foundation what- 
ever for a report in a New York news- 
paper that Brockton manufacturers 
have notified their trade of an increase 
of $2 per pair in wholesale prices for 
Fall and Winter shoes. In this con- 
nection, President Kent says: 


Highest Prices on Record 


“Manufacturers are paying the 
highest prices for raw materials in the 
history of the trade. There is a great 
scarcity of raw hides. Leathers are 
extremely scarce. The shoe manu- 
facturer is paying the highest wages 
ever known in the shoe industry. ._ The 
hours of work are shortened and, con- 
sequently, the volume of production is 
lessened. The cost of factory opera- 
tion and upkeep have risen and ap- 
parently will continue to rise. 


Manufacturers Alert to Conditions 


“‘Manufacturers are alert in the face 
of these conditions and their policy will 
be to keep the shoe prices down. We 


are keeping out of the materials market 
as far‘as possible, holding back on buy- 
ing leathers and other materials so as 
not to add any reason for further boom- 
ing the market. We are doing all we 
can in safety to conserve the lowest 
prices and sell successfully. Shoes will 
undoubtedly cost more to the consumer 
as they will to the manufacturer and 


the retailer, because no one can prevent . 


the rising tide of costs.” 


VISITORS FROM FINLAND 
Merchants Call on Local Trade 


Messrs. Axel Silander and Walter 
Boije of Helsingfors, Finland, were in 
Brockton last week. They were shown 
about the city by Mr. Peterson, repre- 
senting Dean, Chase Company of 
Boston. Mr. Silander is manager and 
Mr. Boije textile and machine expert 
of a Finnish concern. 


Opportunities for American Manu- 
facturers 


Messrs. Silander and Boije, who are 
identified with the production of narrow 
fabrics, shoe laces, findings, shee threads, 
etc., are planning to represent in their 
country American houses which deal 
in shoe manufacturers’ supplies. They 
say that the opportunities for American 
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T is always found that the success- 
ful retail shoe merchant deals with 

a successful manufacturer, for the suc- 
cessful manufacturer not only builds 
sound, serviceable shoes that sell, 
but also creates sound business ideas 
that continually develop new sales 


possibilities in the dealer’s store. 


The Regal Agency Plan is Worth Knowing. 





Sample Displays 


Boston, 268 Summer Street 
New York, 1369 Broadway 


Regal Shoe Company 


BOSTON, MASS. 


June 28, 1919 
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Stock No. 8123 


READY TO SHIP 


A new style nationally advertised. 


Havana Brown Kid Colonial Pump; Plain 
Toe; Imitation Turn Sole; 17-8’’ Wood Louis 
Heel; Aluminum Plate; Tailored Satin Bow. 























AA, 41% to 7 B, 3% to 7 
‘A, 4 to7 C and D, 2% to 7 
Style Price Telegraph-Order 
8123 $6.35 Code Word 
MELBA 





Prices subject to change without notice. 











Regal Shoe Company 


BOSTON, MASS. 
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JULY 21st 
IS THE DAY— 


on which we look forward to being 
in our new building in St. Louis, 
shown above. | 


Our plan in general is one of better shoes 
and service to you than ever before, made 
possible by the numerous advantages that 
we will enjoy as a result of our move. 


Think of us July 21st. 


CENTRAL SHOE Co. 


Manufacturers 


KANSAS CITY, MO. Till July 21st 
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manufacturers in their country are very 
great, both for supplies and shoes. The 
possibilities for the development of 
business in American goods with Fin- 
land and Russia, when thelatter country 
is rehabilitated, are, they say, practi- 
cally unlimited. These visitors from 
Finland plan to remain in the United 
States for several weeks to get in touch 
with conditions in shoe and kindred 
production. 


WILL ADOPT UNION STAMP 


Contract with Boot and Shoe 
Workers’ Union 


Six Brockton shoe manufacturing 
concerns, recently beginning business 
here, have adopted the union stamp 
and arbitration contract with the Boot 
and Shoe Workers’ Union, by arrange- 
ment. with that organization. The 
firms to come under this agreement are: 
Charles E. Lynch Shoe Company, 
Liberty Shoe Company, Givren-Blunt 
Shoe Company, Elliott Shoe Company, 
Puritan Shoe Company and Progress 
Shoe Company. By the terms of the 
union stamp contract all the firms 
agree to employ only members of the 
Boot and Shoe Workers’ Union. 


THEFTS FROM TRUCKS 
Leather and Shoes Stolen 


The fact that large amounts of 
leather and shoes are daily transported 
on trucks over the road _ between 
Brockton and Boston has opened a 
new field for thievery. Thousands of 
dolJars’ worth of leather, shoes, find- 
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ings and other materials have been 
stolen during the past two months 
from trucks which have been passing 
through the Blue Hills in the Metro- 
politan Park district of Boston. There 
are long, steep grades in this section, 
few residences and long stretches of 
dense woods on each side of the road. 
These conditions are ideal for the plans 
which the thieves have worked out. 


How Thefts Are Accomplished 


A heavy truck with bundles of 
leather or cases of shoes piled high 
behind the driver, going slowly up a 
long hill, gives thieves opportunities to 
come from the woods, mount the truck 
in the rear, push off one or more bun- 
dles of leather or cases.of shoes and 
roll them into the underbrush. Hav- 
ing a small truck conveniently at hand 
they load the loot and get away quickly 
to a place where they can dispose of 
their plunder. The frequency with 
which truck drivers reached their des- 
tinations with part of their load miss- 
ing has called for investigation. The 
result is that the methods employed 
by the thieves have been discovered. 
Now most of the big trucks carry an 
extra man at the rear to guard against 
robberies. 


Week’s Shoe Shipments 
Shipments of shoes from Brockton 
factories during the past week were 
16,745 cases as against 12,240 cases the 
cotresponding week in 1918. Total 
shipments for the year, to date, ‘are 
370,573 cases as compared with 319,834 

cases for the same time last year. 


Haverhill 


CONGESTED CONDITIONS AT 
FACTORIES 


Some Difficulties in Delivering 


Goods 


At the present time, practically all 
of Haverhill’s factories are oversold, 
yet there is a tremendous demand from 
merchants for deliveries of goods. 
This is true of orders which were 
placed some time ago and others of 
later dates. If shoe merchants could 
visit Haverhill factories and see the 
crowded conditions which exist, they 
would perhaps be more lenient as re- 
gards their demands. It is true that 
merchants are decidedly in need of 
shoes and are impatient of delays, yet, 
as one manufacturer suggests: “Is it 
not wiser to receive shipments which 
may be a little late than to cancel 
orders which aren’t coming through 
exactly on time?” ° 


Manufacturer Doing His Best 


This is particularly applicable under 
present conditions of the leather market 
and the price advances which must 
necessarily prevail on all new orders. 
Any merchant who bought shoes a few 
months or even a few weeks ago may 
be considered most fortunate. With 
prices advancing from day to day, all 
new orders must necessarily represent 
higher figures, with corresponding ad- 
vances on the part of the merchant to 
the consumer. The manufacturer is 
doing his best under unprecedented 
conditions. ; 


FOREIGN MARKETS FOR HAV- 
ERHILL SHOES 


Attention being Given by Local 
‘ Manufacturers 


Haverhill-made footwear will be sent 
during the present year in largely in- 
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creased quantities to many foreign 
markets. The fact that exports of 
shoes from the United States during 
the month of April were valued at 
$7,000,000, or more than twice the 
amount for the same month last year, 
gives an excellent idea of the great 
foreign demand for American-made 
footwear. Haverhill manufacturers are 
alert to these conditions and many of 
them are actively seeking this busi- 
ness. Several of the larger houses now 
have connections in foreign countries 
to strengthen their business abroad. 
Italy has removed its embargo on shoes 
to the extent that these goods may be 
shipped into that country through 
licenses obtained by the shippers. Im 
France the licensing restrictions have: 
been altogether abolished. Haverhill 
shoes have a great future in foreign 
countries which manufacturers here are, 
to the fullest extent, appreciating. 


BEGIN WORK IN JULY 


Shoe Concern Locates in this 
City 

The Duane Shoe Company of New 
York will begin the production of goods 
in this city the second week in July. 
They have leased three floors of the 
building on River Street now occupied 
by C. S. Marston Company. They 
will utilize one floor, and will sublet 
the other two when C. S. Marston 
Company move to Georgetown, Mass. 
H. G. Calef is factory superintendent. 
The production will be women’s turns 
of the better grade. These will be’ cut 
and fitted in the Brooklyn factory and 
made and finished in Haverhill. 


Long Vamps Are Featured 


Women’s footwear to be exhibited by 
Haverhill manufacturers at the Boston 
and Chicago Style Shows will feature 
the long vamp in both high and low 
cut patterns. Vamps have been length- 
ened to four inches, and even the 414%4- 
inch vamp will be seen. The extreme 
narrow toe is featured, giving that long, 
slim appearance which represents the 
height of fashion in women’s footwear. 


Baby Louis Heels 


Many of the women’s pumps, which 
are being produced at the present time 
in Haverhill factories and also in sam- 
ples shown to the trade, have what is 
known as the Baby Louis heel, copying 
the Louis effect but without the ex- 
treme height. Baby Louis heels are, 
as the name implies, Louis heels in 
miniature, these, of course, requiring a 
different tread from that of footwear 
carrying the regulation Louis heel. 
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You ARE CORDIALLY INVITED--- 





At the 


Chicago Shoe Exposition 


there will be on display a 
most interesting exhibit; 
the very new models of the 


Red Cross Shoe for Women 


This will be a particularly 
good opportunity for mer- 
chants to see the line which 
has come to be known as 


Ve tnott-helable Whos 
You are cordially invited 


Room 403 


MorRISON HOTEL, Chicago 


July 7 to 11 

















— 
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---TO A NOTEWORTHY EXHIBIT 








y= visit to the Chicago Shoe Exposition is going 
to satisfy you just in proportion to the amount of 
money-making, business-building ideas that you get and 
bring back to your store with you. And so we would 
urge you to visit the exhibit of the Red Cross Shoe. 


In only a few minutes you can see the shoes themselves, 
hear the proposition of manufacturer’s co-operation ‘in 
selling, can absorb the zdea upon which hundreds of 
retail shoe merchants have based remarkable successes. 


With this idea Sam Schwartz of Muncie, Ind., started on 
$345 and proved the wisdom of the plan. In the ‘last 
twelve months his sales totaled a trifle less than $100,000. 
The Robinson Shoe Company use it in keeping theirs the 
largest retail shoe store in Kansas City, Mo.; and it works 
equally as well for Curtis & Swetnam down in Owen- 
ton, Ky., a village of only a thousand inhabitants. . 


Investigate this when you get to Chicago. See why it is 
that some stores are so easily and so surely the dig stores, 
the growing stores in their communities. You’ll get an 
idea that you can turn into real profit in your own store 
no matter where it is or what the size of it is today. 


Make it a point! Visit the exhibit of the Red Cross 
Shoe in Room 403 at the Morrison Hotel. 





THE KROHN-FECHHEIMER CO., 





Cincinnati 





[nseaming well and 

uppers to a Korxole EWING on the welt is the supreme 
am test of an innersole. The best of 
leather sometimes gives way under 
the strain of the powerful mechanical 
fingers which force the stitches into 
place. Korxole, the cork composi- 
tion innersole, passes through this 
Lik operation so successfully that there 
1Ke can be no doubt of its satisfaction 
- ’ . on the wearer’s foot, even under the 

Giants Fingers roughest conditions of service. 


Specify Korxole in some of your 
lines. 


Armstrong Cork Company 
132 Twenty-third St., Pittsburgh, Pa. 


Branches in the Principal Cities 





Distributors in New England for 
Korxole and Allied Products 
Armstrong Cork Products Company 


403 Shoe and Leather Building 
207 Essex Street Boston, Mass. 











Reg. VU. 6. Pat. Og. 


** The Flexible Cork Innersole That’s Built Into the Shoe~’ 
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PURCHASES THREE FACTORIES 


Local Men Buy. Manufacturing 
Property 

Arthur H. Wentworth and Phillip C. 
Sweet have purchased three five-story 
shoe factories located on Wingate 
Street in the heart of the shoe district. 
These buildings are now occupied by 
several shoe firms. It is expected that 
this space will be occupied by the new 
owner. Not less than seven factories 
on Wingate Street have changed own- 
ers during the past few weeks, indicat- 
ing an unprecedented amount of activ- 
ity in Haverhill shoe factory property. 


Opening of the Factory Outing 
Season 
The S. & S. Shoe Company of this 
city held its first annual outing at Salis- 
bury Beach on June 21. A program 
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of sports was run off in which em- 
ployes of all the factory departments 
took part. A shore dinner was served 
and a group picture taken of the party. 
Samuel Shapiro, proprietor of this con- 
cern, with Charles Demeritt, George 
Shapiro, Raymond McNamara and 
Joseph Goodman, accompanied the 


party. 


Local Firm in New Boston Office 


Cushman & Hebert, manufacturers 
of women’s high grade McKays, with 
factory on River Street in this city, 
recently occupied a new Boston office. 
They have removed from their former 
location at 60 South Street to 207 
Essex Street in that city, where they 
have spacious and conveniently located 
sample rooms on the second floor of the 
building. 


Milwaukee 


SOUND, SUBSTANTIAL EXPAN- 
SION 


Branch Factories Established in 
Nearby Cities 


Such sound, substantial expansion as 
that which the boot and shoe industry of 
Wisconsin is undergoing at the present 
time finds no parallel in the history of 
the industry, according to close students 
of the situation. * With every existing 
factory overflowing with orders for im- 
mediate and deferred shipment, and a 
prospect that this condition will con- 
tinue indefinitely, it has become impera- 
tive for a great many institutions to seek 
relief by the erection of large additions 
or the establishment of branch factories 
in neighboring cities. For the most 
part the increased production will be- 
come effective on Fall and Winter 
goods. 


THE FOND DU LAC FACTORY 
Of Nunn, Bush & Weldon Shoe Co. 


The Nunn, Bush & Weldon Shoe Co., 
1110 Fifth Street, Milwaukee, has com- 
pleted arrangements for the erection of 
its first branch factory, to be located at 
Fond du Lac, Wis. This will cost 
$150,000, and produce men’s work shoes 
exclusively, relieving the pressure on the 
men’s dress shoes at the main plant. 

This is a part of a general plan for the 
enlargement of its productive facilities, 
inaugurated a short time ago by the in- 
crease of its capital stock to $2,000,000. 

Citizens of Fond du Lac have raised a 
fund of $60,000 to be used for the ac- 
quirement of a site and toward the erec- 
tion of the building. The local invest- 
ment is conditioned upon the guarantee 


of the Nunn, Bush & Weldon Co., to 
spend not less than $1,000,000 in wages 
within a period of ten years. 

As soon as possible work will begin on 
the first unit of the plant, which will be 
three stories high, 50 x 340 feet in size, 
located on a site measuring 126 x 500 
feet, giving ample room for future exten- 
sions. The factory will be electrically 
operated throughout, there being an 
abundance of cheap current available at 
Fond du Lac. About 250 employes will 
be required at the beginning, and most 
of these will be recruited in the local 
labor market. 

Within a short time it is hoped to 
bring the production of the two plants to 
6,000 pairs a day. This will involve a 
considerable increase in the working 
force at Milwaukee. 


OTHER BUSINESS ENLARGE- 
MENTS 


Throughout the State 


The Weyenberg Shoe Manufacturing 
Company, 130 Reservoir Avenue, Mil- 
waukee, expects to conclude a deal this 
week whereby a second branch factory 
will be established, the location to be 
Portage, Wis. The first branch, at 
Beaver Dam, Wis., is at this time being 


‘ replaced with a complete new factory 


costing between $125,000 and $150,000, 
and will be feady to commence opera- 
tions earlyin July. Business is growing 
so rapidly that a second branch is re- 
quired. Portage business men have 
offered a bonus of $50,000 and a factory 
site and the Weyenberg Company will 
add $100,000 or more to this investment. 

The Beals-Pratt Shoe Manufacturing 
Company, 85 Buffalo Street, Milwaukee, 
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will enlarge its factory at Watertown, 
Wis., during the coming sixty to ninety 
days by the erection of a new plant cost- 
ing $100,000 - with equipment and 
machinery. 

The Marathon Shoe Company, Wau- 
sau, Wis., of which S. J. Pentler is secre- 
tary and general manager, is starting 
work on a $50,000 factory addition. To 
accommodate the enlargement of the 
business the stockholders recently voted 
an increase of $125,000 in the capital 
stock, making it $250,000. 

The Janke Shoe Manufacturing Com- 
pany, Milwaukee, which also increased 
its capital stock recently, is erecting a 
four-story addition, 34 x 120 feet, to be 
used exclusively for the manufacture of 
welt shoes. 

The Columbia Shoe Company, She- 
boygan, Wis., awarded contracts last 
week for a $35,000 addition. 

These are but a few striking examples 
of the manner in which the manufactur- 
ers of this city and state are seeking to 
make the supply of their goods more 
commensurate with the demand. 


RETAIL TRADE GOODS 
With Real Summer Weather 


Retail business is good. Some call it 
excellent; none say it is less than very 
satisfactory. Summer began officially 
on June 21, but for a week or ten days 
before that line of demarcation, weacher 
conditions were such that it seemed more 
like the first of August. ' It was the first 
time in years that real Summer weather 
was experienced during the last half of 
June. White footwear consequently 
moved more readily and earlier than in 
ordinary years. At the same _ time 
black pumps and oxfords showed no 
decline in sales. 


EARLY WEEK-END CLOSING 
For All Retail Establishments 


Beginning Saturday, July 5 the de- 
partment stores, specialty shops and 
other retail establishments in the down- . 
town district of Milwaukee will, for the 
first time, close at 6 P. M., instead of 
remaining open until 9 or 9.30 o'clock. 
To give employes a vacation, and also in 
line with modern, progressive mer- 


*chandising the rule of early week-end 


closing will be tried out during the hot 
months, more or less as an experiment to 
determine if it is practicable to keep 
stores closed after 6 P. M. on Saturday 
throughout the year. The plan was 
worked out by the Retail Division of the 
Milwaukee Association of Commerce, 
and was formally adopted by the shoe 
dealers’ association and organizations in 
other lines, together with all of the de- 
partment stores. Employers, doubtless, 
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FIELD MOUSE KID TOP 
HAVANA BROWN KID SEAMLESS VAMP 
8%" BUTTON—PEARL:MILO BUTTONS 
14-8 WOOD BABY LOUIS HEEL 


DONN D. SARGENT CO. 


SALEM, MASSACHUSETTS 


FACTORY BOSTON OFFICE 
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will appreciate the Saturday evening 
vacation as much as the employes. 


INCREASES FOR WORKERS 
To Meet Present Cost of Living 


The Badger State Shoe Company, 
Madison, Wis., has made a voluntary 
increase of 20 per cent in the wages of all 
factory employes to enable them to 
meet the present cost of living. The 
payroll is increased about $1,000 a week 
and affects 285 employes, of whom 150 
are women. The plant is running on a 
50-hour schedule for women, and 55 
hours for men. 

The Wolfram Shoe Company, Water- 
town, Wis., has posted a notice that 
hereafter every employe of the factory 
will receive a bonus of 20 per cent, in- 
stead of 10 per cent, as during the last 
year. The advance is made voluntarily 
in consideration of the high living costs 
—and as a reward for loyalty. 


A FEDERAL ENDORSEMENT 
Observance of Child-Labor Laws 


The state of Wisconsin has been 
officially designated by the Commis- 
sioner of Internal Revenue as one of the 
states in which child-labor permits 
issued by state authorities will be ac- 
cepted as complying in. every respect 
with the provisions of the new federal 
child-labor tax law. This is regarded as 
an endorsement of the good work done 
by the Industrial Commission of Wis- 
consin, and the willingness of employers 
of this state to comply strictly with the 
child-labor laws. 


DEATH OF W. J. OGDEN 


Founder of Badger State Shoe ° 
Company 


The death of William J. Ogden, 
founder and former president of the 
Badger State Shoe Company, Madison, 
Wis., occurred at Hood River, Ore., last 
week. Mr. Ogden was obliged to retire 
from active affairs two years ago because 
of ill health and went West to recuper- 
ate. He was doing nicely when stricken 
with pneumonia, death occurring within 
a week. 


NEW KENOSHA INDUSTRY 


First in the Shoe Manufacturing 
Line 


The first shoe manufacturing industry 
to be established in Kenosha, Wis., a 
city of 25,000, nationally known for its 
automobiles and trucks, brass beds, 
hosiery, etc., is now in operation. The 
W. E. Donley Shoe Company organized 
by the well known local shoe dealer, 
expects to make its first deliveries during 
the first week in July. The factory 
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occupies 5,000 square feet and is electri- 
cally operated throughout. It will 
specialize in custom made shoes, but will 
also manufacture straight lines. The 
T. & D. Shoe Co., owned by Mr. Donley 
will act as the local retail marketing 
medium. A staff of travelers is working 
in all sections of the United States. 


A RECORD IN SHOEMAKING 


Edmonds Shoe Company Has 2,400 
Pairs Daily Capacity 


Although the Edmonds Shoe Com- 
pany, Milwaukee’s youngest shoé manu- 
facturing concern, made its first ship- 
ment last July, it is now averaging 2,400 
pairs of just one shoe per day. 

This Company is the only concern in 
the world making just one shoe in just 
one leather over just one last, and it is 
probably on account of this fact that 
some doubted the accomplishment of 
such a feat. 

In less than twelve months, the “‘Foot- 
Fitter’ plant has increased its average 
daily output on just one shoe from 
nothing to 2,400 pairs perday. During 
this period, over 14,000 accounts have 
been placed on the books of the Com- 
pany and now that these merchants are 
all: beginning to mail-order in a large 
way, it is apparent that the present 
daily output of 2,400 pairs will soon be 
substantially increased. Plans are al- 
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ready being prepared for another factory 
which will also have a daily output of 
2,400 pairs. 


BADGER NOTES 
News of Retail Stores 


A new store will be opened about 
August 1 at Janesville, Wis., by the 
Varsity Clothing & Shoe Co., organized 
by William Brown and George Sherman, 
well known in the retail shoe trade, and 
James Croak and James W. Skelly, long 
in the retail clothing field. The store 
will be located at 6 South Main Street. 

Otto Ponto has sold his half interest in 
the firm of Jahn & Ponto, 152 South 
Main Street, Fond du Lac, Wis., to his 
partner, Charles F. Jahn, who will con- 
tinue the business, Mr. Jahn has been in 
the shoe business at Fond du Lac for 
more than twenty-five years. 

The Jorgenson-Blesch Company, de- 
partment store, Green Bay, Wis., is now © 
owned solely by J. L. Jorgenson, who 
has acquired the interests of F. T. 
Blesch and G. A. Blesch. 

R. A. March, Ladysmith, Wis., is re- 
tiring from the retail shoe business and 
has sold his stock to Carl J. Dragne, 
owner of the Bon Ton Store. 

A. Kanter and D. Borenstein of Mil- 
waukee have purchased the shoe store 
of Joseph Murarik, 6216 Greenfield 
Avenue. 


Boston 


NEW WHOLESALE SHOE HOUSE 
To Be Established in Omaha 


W. J. Culley, for 32 years associated 
with F. P. Kirkendall & Company, 
wholesale shoe dealers at Omaha, Neb., 
and for the last few years vice-president, 
has resigned from that concern to enter 
business for himself. 

The new concern will be known as 
Culley-Storz Shoe Company, to be 
located in Omaha, and specializing in 
women’s dress shoes in turns, welts and 
McKays. Mr. Culley has been in Bos- 
ton during the past two weeks making 
arrangements for his lines. The new 
concern will begin business September 
1, at which time salesmen will be on 
the road, covering Nebraska, Iowa, 
Kansas and South Dakota as their 
principal points. 

Louis Storz, the junior member of the 
new house, who is about 25 years of 
age, recently returned from nine months’ 
Army service in France. He will be 
secretary of the company, looking after 
the selling end. Mr. Culley is president 
and treasurer, buyer and_ general 
manager. 


The fact that Mr. Culley has been 
coming to the Boston market for many 
years gives him a wide acquaintance 
with the trade here and has enabled 
him to make advantageous arrange- 
ments as regards the lines which will be 
handled by the new concern. 


New Shoe Dressing on the Market 


The popularity of white shoes at this 
season is emphasized by a new shoe 
dressing named “Kling White.’’ It has 
just been introduced to the trade by 
the United Shoe Machinery Gorpora- 
tion which is conducting an extensive 
business paper publicity campaign in 
placing this preparation on the market. 

The name “Kling White’’ indicates 
the clinging qualities of this dressing 
and the fact that it will not rub off 
when brushed against clothing or other 
objects. The statement is made that 
the ingredients contain no acid and that 
the preparation is non-injurious to 
shoes. 

“Kling white’ is supplied in hand- 
some cartons which are attracting much 
attention in stores. It comes, put up 
in 214% ounce and 4 ounce bottles. 
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A Fair Prospect 


confronts the buyer of the LUNDIN 
Shoe—the prospect of long Service and 
unmixed Satisfaction. 


The LUNDIN Shoe always fulfills ex- 
pectations. It is a Dress Welt made of 
carefully selected materials and the 
workmanship is unsurpassed. Its design 
is original, and always up-to-the-hour. 


The LUNDIN Shoe enjoys a wide and 
steadily widening patronage. It carries 
prestige to both the man who wears it 
and the merchant who sells it. 


The LUNDIN SHOE 
is Right all Through 


LUND-MAULDIN Co. 


MANUFACTURERS 


St. Louis Uv. &. A. 
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Manufacturers state their confidence 
that “USMC Kling White’ is unsur- 
passed as regards its clinging qualities 
and are now taking advantage of the 
remaining white season to introduce 
this dressing. Large orders from the 
trade have already been received. 


Barnet Leather Company Expands 


The following from the New York 
Sun of recent date will be of interest to 
readers of the “Boot and 
Shoe Recorder,”’ relating, 
as it does, to one of the 
oldest and best known 
calfskin tanning concerns 
in the United States: 

“The Barnet Leather 
Company, manufactur- 
ers of high grade calf 
leather, with tannery 
and plant at Little Falls, 
N. Y., which has been 
in existence for more 
than forty years and has 
developed an _ interna- 
tional market for its 
product, has decided to 
enlarge its factory and’ 
increase its working capi- 
tal to meet the demands 
of its business. The com- 
pany, in consultation and 
in co-operation with 
Speyer & Co., bankers, 
has decided to organize 
a new corporation of 
$6,000,000 capital. The 
company’s capitalization 
has not been changed 
since 1901, since when 
it has accumulated a 
large surplus. 


Correction in Address 








‘as a four-minute speaker and was chair- 


man. of Liberty Loan and Red Cross 
Committees. Mr. Lord was a 33d 
degree Mason. 


IMMEDIATE REPEAL OF LUXURY 
TAX 
Favored by Connecticut Shoe Re- 
tailers’ Association 
The Connecticut Shoe Retailers’ 
Association in convention assembled 


THOS. J. MILDREN, President 


The advertisement of 
A. F. Cox & Son, Port- 
land, Me., appearing in the June 14 
issue of the ‘““Boot and Shoe Recorder’”’ 
had the Boston address incorrectly 
stated as 526 Atlantic Avenue instead 
of 562 Atlantic Avenue, which is the 
correct address. 


DEATH OF 
CHARLESJSOMNER LORD 


Long Affiliated with Perfection 
Overgaiter Co. 


Charles Somner Lord, for many years 
treasurer of the Perfection Overgaiter 
Company, Winooski, Vt., and widely 
known among the cloth manufacturers 
of the country, died suddenly in his 
office on Friday noon, June 6. Mr. 
Lord was a man of wonderful qualities 
and respected by all who came in con- 
tact with him. During the war he acted 


Wednesday, June 18, passed a resolu- 
tion that the Association go on record 


_as favoring the immediate repeal of the 


luxury tax on shoes. The exact word- 
ing of the resolution is as follows: 

“The Connecticut Shoe Retailers’ 
Association, in convention assembled, 
deplore the continued advance in 
prices of shoes, and also the so-called 
Luxury Tax, same being considered in- 
consistent and burdensome, particu- 
larly to the consumer. 

“‘Be it resolved: That the Connecticut 
Shoe Retailers’ Association go on record 
as favoring the immediate repeal of the 
Luxury Tax on shoes.” 

The officers of the Association are: 
President, Thomas J. Mildren, Hart- 
ford; A. L. Hultman, South Man- 
chester, Secretary and Treasurer; A. 
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Raymond Webster, New Haven, First 
Vice-president; Henry Pabst, New 
Haven, Second Vice-president. Com- 
mittees—Membership, F. J. Hunt, 
chairman, New Haven; Reception, H. 
B. House, chairman, South Manches- 
ter; Entertainment, J. W. Lawrence, 
chairman, Hartford; Grievance,M. C. 
Keir, chairman, Seymour; Legislative, 
J. C. Sherwood, chairman, Waterbury; 
Auditing, Sydney Stokes, chairman, 
New Haven. 


ROCHESTER WOMEN BUYERS 
IN BOSTON 


Lottie Spencer and Bertha Fox 
Visit ‘‘Recorder” + 


Visitors at the Boston office last week 
were Lottie Spencer, buyer of shoes for 
the bargain basement of E. W. Edwards 
& Son, Syracuse, and Bertha Fox, who 
occupies a similar position as buyer of 
shoes for the bargain basement of the 
same firm at Rochester, New York. 

These women spent last week in the 
Boston market. They stated to the 
‘Recorder’ representative that they 
had picked up some pretty good “‘buys”’ 
and were anticipating a big sale on 
these goods on their return to their 
respective cities. 


A NEW C. O. D. LAW 
To Become Effective August 27 


The retail stores and other business 
houses of Boston have obtained a new 
C. O. D. law. This will become effec- 
tive on August 27 and will obviate much 
of the inconvenience and losses experi- 
enced by them from money collected 
on shipments which have not been 
properly paid. 

The law as adopted was drawn by 
the attorneys of the Retail Trade Board 
and the Expressmen’s League. 

The law is entitled “An Act Relative 
to the Wrongful Retention or Dis- 
position by Carriers of Certain Sums 
Received from Consignees.”’ 


Hallahan & Sons to 
Exhibit 
At the Chicago National Shoe 
Exposition 


Hallahan & Sons, shoe manufacturers 
of Philadelphia, will be represented at 
the Chicago Style Show, having both 
a sample room and booth at the Hotel 
Morrison in that city. The exhibit 
will be in charge of Frank and Bert 
Duncan, and Norman N. Souther. 
The exhibit will be a complete showing 
of the Hallahan lines and will especially 
emphasize the style feature. 
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No. 1260 
VICI KID 


Senator Last (Low 
Instep), C, D and E. 
6 to 11. 





Beals-Pratt Shoes 
Always Satisfy 


BEALS-PRATT SHOES hold the lead in 


quality, value and design. 


They are the nattiest, most serviceable line 
to be found. Your customers will be pleased 


with BEALS-PRATT SHOES when others 
fail to satisfy. 


Elegance of quality—perfection of fit and solid 
comfort are strong points that make them big 
sellers everywhere. 


HAVE, YOU RECEIVED YOUR 
COPY OF OUR CATALOGUE? 
BETTER SEND FOR IT TODAY 


-Beals-Pratt Shoe Mfg. Co. 


Milwaukee 
and 
Watertown 


WISCONSIN 
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TRADE Mala 
REG 


TURNS of QUALITY 


The *“*‘VASLE” Tongue Pump 








18-8 Full Louis Cov- 
ered Heel—with Alu- 
minum Plate—A to C 
—2\% to7 
104 Dark Tan Calf 
$4.75 
103 Black Kid.. 4.75 
105 Black Patent 
$4.50 
109 Levor’s White 
i. eee 


IN STOCK 
NOW 





Send a Trial Order 


MiLedy Shoe mpany 


«de NOVELTY SHOES 


64 READE ST., NEW YORK CITY 























She 

‘i e 

Goodyear Welt 

Nature Shaped Shoes for Children 
IN STOCK STYLES 


No. 2039 
Gun Metal 
Polish 
No. 2040 


Same i in Button 
“‘Wearproof” 
Linings 


All Styles and 
All Leathers 
IN-STOCK 


CHIPMAN HARWOOD CO. 


Bi) Fe tdtiitate aisicisl 
Teh wy WO), Se Te os Vo Coe 
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“THE HOUSE 
WITH THE HITS” 


E are a full grown firm with a 

\ \ reputation for making desirable 

and dependable shoes for the 
wholesale trade. 


Old as we are in years as manufacturers, 
our youthfulness of spirit is portrayed 
in the styles we show of Women’s 
Welts and Turns—Boots, Oxfords, and 
Pumps. 


The great volume of business given us 
during the past season is highly ap- 
preciated. Our friends are assured 
that we shall continue to deserve their 
favor, by rendering the best possible 
service during the season to come. 







































































WITHERELL & DOBBINS CO. 


MANUFACTURERS OF WOMEN’S WELTS AND TURNS 


HAVERHILL, MASS. 
BOSTON OFFICE, 110 LINCOLN STREET 
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Fred Rueping Leather Company 


Fond du Lac, Wisconsin 


Established 1854 





REG. U.S. PAT. OFF 


Upper ‘leathers in Calf, Veals and 
Sides —Blackf'and Colors—Smooth 
and Boarded. Used extensively on 
account of mellow feel, fine break and 


good cutting qualities. 


—BRANCHES— 
Cincinnati Milwaukee 
Chicago San Francisco 
Northamptor, Eng. 


St. Louis 
Montreal 
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BUTTON 





BOOTS IN ALL OF 
THE BETTER 
| THE FALL’S Sat am 
| BEST oe ee EXCLUSIVE 
||| SELECTION IN penoanieiel 
i| §$TURNS AND | 
i WELTS 
| WE ARE 

AUGUST RECEIVING 

FIRST NEW 
2 DELIVERY. CREATIONS 
EACH DAY 


NO. 1260 


THIS IS ONE OF THE MANY OF OUR 
EARLY' NUMBERS, FEATURING THE 
BEAUTIFUL COMBINATION OF PAT. 
ENT COLT WITH A PEARL GREY 
TOP, IN TURN, FULL LOUIS ENAMEL 
HEEL, FOUR INCH VAMP, AA TO C. 


PRICE $8.50 





: W.T. HOLMES COMPANY 


EXCLUSIVELY LADIES SHOES 
15 NO.FOURTH STREET - -- PHILADELPHIA | 
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SPECIAL, 











Now is the time to 
get your Tan Ox-. 
fords for Fall 


E illustrate a big seller— 

Dark Tan Mahogany 
Oxford. Ready to ship. 

In sizes and widths on order 
coupon below. Now is the time 
to get busy. Deliveries in ro- 
tation. Fill in the coupon with 
name and number of pairs 
wanted on each size and width. 
Cut out coupon and mail to us. 


Shoes and Leather are 
Scarce— 


Don’t Get Caught 


of Ligh Grade Shoe &) 
FOR WOMEN 











THIS OXFORD 
IN STOCK 


STOCK NO. 
400 














SHIP TO 


AT 
SHIP BY 

















| prs.| 3 |314| 4 |436I 5 [5% 


6 |614| 7 |714| 8 
ee | Ps 











ff | ff ff | | 











SHIP WHEN 








WHITMAN AND 
KEITH COMPANY 
BROCKTON 


CAMPELLO STA. 


MASS. 


Boston Office at 166 Essex Street, 
Room 37, where visiting buyers are welcome 




















June 28, 1919 BOOT AND SHOE RECORDER — 


195 








LISTEN! 








183 

Essex 

Street 

is in the 
centre of the 
World’s 

shoe mart. 
Just a step 
from the 
South Station 
and the 
United States 


There 
you will 
find us 


anticipating 


and Essex Hotels. 


your Visit, 
whether on 
business 

or pleasure 
bent, we 
hope to 

greet you 
while in 

the city. 
Williams 
Clark and 
Company. 
Factory 

at Lynn and 
production is 
nothing but 
Goodyear Welts. 











“The warrant of value 
that makes you sure” 
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ha Zs 
AP fe 
IN STOCK fo 
3 uy = a 
| ; V4 
4 L 
CONSERVATIVE STYLES ae 
OF TASTE IN KEEPING ee 
No. 094 B AND HARMONY WITH ae ane 
DARK BROWN VICI KID “ I oF et 
14-8 Military Heel THE VACATION SEASON. Tip Perforation 
ae ee me . a’ 12-8 Military Heel 
one WELT 
Price $4.50 Pr Te 
SEND FOR Price $4.85 
No. 2830 B-as above 
BULLETIN White Canvas Welt 
A to D 


Price $3.35 





No. 084 B 
HAVANA BROWN KID 
Price $4.75 





No. 414B No. 065 B No. 415 B 


WHITE SEA ISLAND CANVAS WHITE WASHABLE KID WHITE SEA ISLAND CANVAS 
“sta White Ivory Sole and a 
Low Covered Heel 7 Half Louis Covered Heel 
we tm Leather Louis Heel . 
TURN WELT TURN 
B to D, 244 to 8B gene B to D, 2% to 8 
Price $2.00 AA to BD, 5 6 Price $2.25 
Price $5.00 
No. 417 ys — with No. 087 B No. a cy in 
Ps — “eee w Cover 
. Price $2.10 . WHITE DUCHESS CLOTH Price $2.00 
Price $3.75 


The Weitrak Whitmore Co. 


SYRACUSE, N. Y. 
SPECIALISTS IN SMART FOOTWEAR FOR WOMEN 


DO YOU HAVE YOUR NAME ON OUR MAILING LIST? 


‘\ 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


>] = ===) iS )=__ == ]SEa S| =a ass Eas a 


SSS 3333333333333 SSS SS SS SSS 555 
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Wine Cordovan 
Brown Cordovan 


Russia Calf Bals 


In-Stock Styles 


(Read Descriptions Below) 


S600—(Unbranded), Classic Last, Wine 
Cordovan Bal., Calf top to match, Heavy 
Single Sole. Widths, AA to D. .Price $8.00 


S601—(Unbranded), Classic Last, Russia 














Calf Bal.. Dk. Cherry Shade, Single Sole. 
Rubber Heel. Widths, AA to D. Price $7.75 


$602—{Unbranded), Classic Last, Brown 
Cordovan Bal., Calf top to match, Heavy 
Single Sole, Widths, AA to D. . Price $8.00 


S603—(Unbranded), Statler Last Russia 
. . Calf Bal., Dk. Cherry Shade, Single Sole. 
Prices subject to change Widths, AA to D Price $7.75 
without notice For at once shipment 


| 

| 

| 

| | 

: “Classic Last” 
: 

| 


4 





| Stock Styles Folder—or—Sample Pairs Upon Request. 
| If Interested to See Our Complete Line When Our 
j Salesman Is Next in Your Section, Write Today. 
| 


Toe BROS. _ IN 
MEN’S FINE SHOEMAKERS 
—— BROCKTON 


930 Marbridge Bldg. 207 Essex Street 
Address all Communications to Brockton (Campello) Mass. 


CHICAGO 
35 South Dearborn St. 


| 
| 


= 








s 





- 


(etre me Gg SS RT NR Sf NS Se erm ree ee ee ee 
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Lace Sho 


The Beauty 


daintiness and grace of the high-laced shoe are 
founded on and gathered about The Eyelet, 
which is the guide to the worth of the shoe. 


American women are noted for their trim ankles the 
world over. The reason is not hard to find. Lace 
shoes give such perfect fit that natural shapeliness is 
enhanced. Fast Color Eyelets make this possible. 
That is-why women who know, demand to see the 
small Diamond on the eyelet. They know it is. their 
assurance against the eyelets ever becoming brassy. 
They kriow how strong they are. They keep the 
shoes a snug-fit until entirely worn out. Careful 
dealers should remember as much. 
Be sure to insist with every lace shoe order that Diamond 
Brand Fast Color Eyelets are used. 

If the little Diamond appears on the top 


of each eyelet, then, and only then, are 
you getting what you are asking for. 





























 Ohe 
United Fast Color: 
Eyelet- Compan 
Boston,Nass. 





\ ui yi a) ot ip} T 1 ae 
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Siyest Wright ———_ 


wraerar SHOE 














Stock No. 460 


PATENT LEATHER DANCING TIE 
Flexible Sole—Very close 7 iron Edge 
AA to D 5 to 11 


PRICE - $7.00 PAIR 











ADVANCE OFFER OF A POPULAR SHOE 


T was our intention to have this 
style in stock for the opening of 
the Fall Season, but the demand has 
been so insistent during the past sixty 
days that we have made up the shoe 
for IMMEDIATE BUSINESS and 
now have a full run of sizes in stock 
for at once shipment. 


Better Order Some in Now. 


E. T. Wright & Co., Ine. 


‘ Rockland, Mass. 
BOSTON NEW YORK PHILADELPHIA 
183 Essex Street Marbridge Building 1215 Market Street 


DETROIT SAN FRANCISCO 
Washington Arcade Pacific Building 
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&S, 
WORKERS UNION, 


ST ir TTT 
UNIONDYISTAM 





vnnnl 


Factory 


<i, FORA 
PEOPLE 

UNIO AMP 

ir ALL THE 


Factory TIME 











Union Stamp shoes alone are acceptable to all 
the people all the time. 


wk! Tp They not only appeal to the average customer 
WOR 


KERS UNION / but are the only shoes acceptable to the Union 
man and his family. 

Do not fail, Mr. Retailer, to stock Union as 
Factory footwear for 1919 and meet the demand that 
is knocking daily at your door. 








UNION¥ (STAMP 


T 


L 








Boot and Shoe 
Workers’ Union 


Affiliated with the 


American Federation of Labor 


246 SUMMER STREET - BOSTON, MASS. 


PORT, 


COLLIS LOVELY, General President 
CHAS. L. BAINE, General Secretary-Treasurer 


&S = 
WORKERS “| 


STHMUMINNTIUTNTIN0NN000000000000000000011 |p 





EI 
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IN STOCK ims 
necatstys IN DEMAND 





THE SHOES YOU WANT 
WHEN YOU WANT THEM 


SEND 
FOR 
SAMPLES 


1275 Tan Grain Army Blucher, Mun- 

son Last (U. S. Approved Model), 1260 Smoked Elk Wing Tip Blucher, 

Soft Tip, Broad Heel, Heavy Single Heavy : Viscolized Outsole, Two Row 

Oak Sole, Goodyear Welt. Drill Lined. Stitch Chrome Liner, Unlined. Good- 
: year Welt. 


1267 Same in Brown Elk. 


ASK 
FOR 
CATALOG 


1285 Brown Elk Drill Lined Good- 
ae — score ee ae rae 
ox Toe, Heavy Oa utsole, Natura 
Finish, Chrome Liner, Grain Leather 1242 Brown Army Retan Welt 
Teacie. Blucher, Munson Last, Natural Finish 
, a Chrome Liner, Grain Leather 
nsole. 


SEND FOR SAMPLES 


1284 Same in Gun Metal. 
ASK FOR CATALOG : ‘ 


~THE GRAHAM-BUMGARNER CO. 
PIONEER SHOE MANUFACTURERS 


PARKERSBURG, W. VA. 
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SEA-ISLAND 


OXFORDS AND PUMPS [ 
IN STOCK 


In sufficient quantity for the prompt 
and complete filling of your order. 
TRY IT 
60 Lines Now in Stock 
See Catalog No. 15 











No. 214 


No. 129 SON CO., Wakefield, Mass. SEA-ISLAND PUMP, TURN 


SEA-ISLAND BLUCHER OXFORD, TURN _L. B. EVANS’ 








IN CHICAGO Mr. Retailer 


IT’S THE 
are you having trouble in getting 


“Morrison THotel your orders checked ? 


The reason may be that you are 
incorrectly reported. 





> Soe 2s Or the fault may be in your own 
wholesale and retail centers. management. 
wat. Fa Bnoy vo In either case advise us. We can 
water, and a most modern put our finger on the place. 
comforts. ere are large, ‘ 
well-lighted, dustlesssample WRITE US TODAY. 
rooms. , 
It is the Home of the 
f TERRACE GARDEN 
B Chicago’s Wonder Restaurant . 





Morrison Hotel 


The Credit Clearing House 
Madison and Clark Streets ‘‘Builder of Better Credits”’ 
CHICAGO Executive Offices: 440 Fourth Ave., New York City 


B: hes in im; i 
P _ C. Moir ranches all portant cities 


























PETTITT 


The Foreign Trade Bureau of the Boot and Shoe Recorder 
For Advertisers 
207 South Street Boston, Mass. 


An Effective Agency for Promoting the Export Business of the Shoe and Leather Industry 
Its Service Includes 





Detailed Information on Foreign Markets. Registration of Trade Marks in All Lands. 
Foreign Trade Opportunities. Financial Reports. 
Advice on Financing Foreign Accounts. Means and Methods for Forwarding Shipments. 
Translations from or into any language. Expert Advice for Exporters. 
: Mediums for Advertising. 
Foun i ut iti! tiltth 
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WANTED TO PURCHASE 








A 


We Buy for Cash 


Manufacturers’, Jobbers’ 
Retailers’ Surpius Stocks, Pe 
Closeouts. 

NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from retailers or manufactur- 
ers. Send us particulars of 
what you have for sale. 

Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager 
537 Broadway, New York, N. Y. 


a Telephone 2248-2249 Spring 
























Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 


hands. 
Wire or Phone us 
Correspondence Confidential 
stablished 1890 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 


We also purchase clothing, 
hats, furnishing goods, etc. 








CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 
over. We will send a representative to 
investigate and make offer upon request. 
Max Kalter Mercantile Co. 
591 Broadway, New York City 
Phone Spring 4573 








We buy quick and pay highest cash price 
po pon and wholesale stocks of shoes or 
other merchandise. 
antity no object. 
‘or 30 years our specialty. 
Bank and mercantile reference. 


BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, Brooklyn 
"Phone 2328 ‘illiamsburg 








WANTED FOR EXPORT 
Slow Sellers 
YOUR — 
tire Stocks 
OR CASH 
NEW YORK EXPORT 

PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 








No matter what policy you may pursue 
in selling to the shoe trade, nevertheless, 
you need the “BOOT AND SHOE 
RECORDER” all the time. 
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Des Moines Notes 
A SUCCESSFUL SHOE MER- 
CHANT 

C. F. Meyer Also a Benedict 

C. F. Meyer, who four years ago 
opened upstairs shoe parlors at Fairfield, 
Iowa, and also opened a branch recently 
at Chariton, Iowa, has been wonder- 
fully successful in every way. He re- 
cently was successful in securing acharm- 
ing wife; and was married May 29 in 
Chicago. He has the best wishes of all 
his friends. 


Increase in Business 

Hahn & Shanafet of Sigourney, Iowa, 
report a large increase in business over 
last year. Our Des Moines correspond- 
ent, J. E. McPrescott, secretary-treas- 
urer of the Iowa National Shoe Travel- 
ers’ Association, while at Sigourney, 
Iowa, happened to meet Major Bell. 
“Major Bell,” says Mr. McPrescott, 
“was a scout with Colonel Cody, ‘Buffalo 
Bill,’ and has many interesting pictures 
and letters from Colonel Cody; also 
pictures of such characters as Wild Bill 
and Calamity Jane.” Major Bell con- 
ducts a lunch room and is one of the 
most interesting places the writer has 
visited in along time. The Major’s son 
was named after Colonel Cody, “Cody 
Bell’; heis nowinthe army. Thisis an 
interesting place for any shoe traveler to 
visit, as he has hundreds of pictures and 
original letters from Colonel Cody and 
relics. 

NEW SHOE STORE 
L. D. Ream Is En Route 
for Columbus 

A new shoe store, Conroy Supply 
Store, Conroy, Iowa, was recently 
opened up. The writer expects to 
spend the month. of July fishing at the 
lakes in Iowa, at “The Inn,”’ Dickinson 
County, Iowa. 


Bf: 


Without 


neg the Counters at Boots and —e 
oF Rr tepakr Mepartment chela 
lo ent s 
plied: without them. 





“FISHER” 


= digt 


nat. on and 
COUNTER 


SUPPORT 
4 Ry to 










The New Improved 
“E. W.” 
SHOE STRETCHER 


WHITCHER co. 





F. W.W 
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MISCELLANEOUS 








Every Shoe Store Needs 


a pair of 
“MANCHESTER” 
(Trade Mark Reg. U.S. Pat. Off.) 

CURVED JAW CUTTING 


NIPPERS 


The only nipper 
made which is just the 
right shape to cut out 
tacks on the inside of 
shoes. 


**Manchester”’ 
Trade Mark Reg. U.S. 
Pat. Off. 
nippers are made of 
high-grade tool steel, 
nickel plated with a 
curved jaw that ena- 
bles you to cut the 
tacks close to the in- 

sole. 

Be sure and specify 
“MANCHESTER” 
curved jaw when order- 

ing. 

Write us direct if 
your dealer cannot sup- 
ply you. 

Price, $4.50 


Frank W. Whitcher Co. 


Patentees and Manufacturers 
Chi: 
Boston, Mass. 323.325 W. take St. 






4 dob Itt NVI 





’ 








Milbradt Rolling 
Step Ladders 


are made in a great many 
styles to suit all kinds of 
stores and pe. They 
will enable y to get 
along with Jess h help, save 
the wear ee tear on your 
shelving and help the ap- 
oe ance * your —— 
ipped ject to ap- 
proval and satisfaction 
guaranteed. 
pang for our latest cata- 
log showing 8 styles of 
pny as well as other 
fixtures. 


Milbradt 
Manufacturing Co. 


2410 No. 16th St. 
ST. LOUIS, MO. 

















Wanted at Once 


for Department Store 
for Cash 


Manufacturers’, Retailers’, or Sur- 
plus Stocks of 


SHOES 


No Quantity Too Large. Short 
Leases Taken 


GLOBE MDSE. CO. 


Indianapolis, Ind. 
New York Office _ 
23 Lispenard St., New York City 
Merchandise of All Kinds Purchased 











204 


BOOT AND SHOE RECORDER 





June 28, 1919 





page per issue: 





Space 1 time 7 times 13 times 
i eee $4.00 $3.00 $2.75 
2 mee. .... 8.00 6.00 5.25 
3 inch..... 12.00 9.00 1.¢9 
4inch..... 15.00 12.00 10.00 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth gp ny WANTED—Three cents per word for each inserti 





26 times 52 times 

$2.50 $2.00 up to five o'clock Tuesday P. 
4.75 4.00 tisement for ad 
7.00 6.00 advertisement and paid for accordingly. 
9.00 8.00 under letter postage. 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 


Minimum amount accepted, sixty cents. For other ‘ “Want” 7 
vertisements, five cents per wi for each 
amount accepted One Dollar. Ads under this headi: 


come in care of this office, twelve words must be allowed in each adver- 
When advertisers desire replies forwarded direct 
to their address, each word of the address must be counted in the 


insertion. Minimum 
will be received 
P.M. When advertisers desire answers to 


Answers to ads must be sent 








SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 





REAL OPPORTUNITY—SALESMAN 


wanted in Middle West and South to carry as 
a side line on a 5 per cent commission basis, whole- 
sale line of snappy, high-grade women’s specialties. 
Address B370, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


W ANTED—Salesmen for Illinois end lowa to 
represent high- grade independent company 
selling rubber footwear. “Direct from Factory to 
Retailer’’ Company manufactures a complete 
line of high- grade goods inc luding outing, athletic 
and tennis shoes and sells its entire production 
direct to the legitimate retailer. In answering 
please give full particulars as to age, experience 
(including present connection ), religious affiliation, 
salary wanted. Only men of clean habits need 
apply. Address B373, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


XPERIENCED salesmen with established trade 

in Southwest territory, to se Il live line of men’s, 
women’s and boys’ novelty shoes, carried in stock. 
References will be kept confi- 





rite at once. 
dential. Address, F. Levy, 1415 Washington 
Avenue, St. Louis, Missouri. 


GHOE SALESMAN wanted immediately by 
manufacturer making women’s welts and Mc- 
Kays. ‘Territory open in southeastern part of 
United States. One who has an established trade 
and can give best of reference. First letter of 
application must give full particulars as to salary 
or commission expected, etc. Address B371, care 
Boot and Shoe Recorder, 207 South St., Boston, 
Mass. 


WANTED— Experienced salesmen to handle 
men’s Goodyear welts. Excellent values. 
Popular prices. Immediate shipments. Five per 
cent commission. Give territory and references. 
Address B359, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 
WOMEN'S SHOES AS SIDE LINE—Wanted 
salesmen who have established trade and are 
selling men’s dress shoes exclusively. We offer a 
snappy line of women’s novelty shoes of exceptional 
merit on commission basis. Write in detail with 


reference to territory and volume of business, and 
kind of trade you are selling, also age; whether 
single or married. All correspondence will be 
treated confidential. Address B 360, care Boot and 


Shoe Recorder, 207 South St., Boston, Mass. 


ALESM ~~ WANTED—Good experienced shoe 

salesmen for high-grade Western line of men’s 
work shoes in the i ioaine territories: Michigan, 
Ohio, New York, Eastern Pennsylvania, Western 
Pennsylvania, Indiana and Illinois, Virginia and 
West Virginia, South .Dakota and ebraska, 
Washington, Idaho, Oklahoma, and _ Louisiana. 
Only live shoe salesmen with an established busi- 
ness will be considered. Address B353, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 


ANT ED—Salegman for lowa—Colorado— 
Utah—Wyoming, with line of men’s welt 

shoes. Only experienced =~ with established 
trade in this section need apply. Address B342, 
care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 
GALESMEN— Our increasing capacity will per- 

mit us to take on a few more lesmen in 
different parts of the quantes, Men’s and boys’ 
work and semi-dress shoes. Made in Milwaukee. 
No side lines. Commission basis only. Luedke 
Schaefer Shoe Co., Milwaukee, Wis. 


ANTED— This ad. is intended only for good 
men who are now successfully selling women’s 
shoes to the retail trade and who have an estab- 
lished trade and acquaintance in territories which 
they are now covering. We have room for good 
men in Ohio, Tennessee, Kentucky, Minnesota, 
North Dakota, South Dakota, Missouri, Kansas 
and Texas. Write us fully about yourself and 
your experience, a give references. We will 
not write your present employer without your 
mission. Address B345, care Boot and Shoe 


ecorder, 207 South St., Boston, Mass. 


WAN TED—Salesman « - men’s high grade shoes, 

J rienced man only, for Kentucky and 
Ohio. Address B341, care Boot and Shoe Re- 
corder, 207 South St., Sasten, Mass. 


ALESMAN wanted to carry as a side line a 
short specialty line of 7 boys’ school McKay 
shoes. Only salesman with established trade need 
apply. Territory open: Iowa, Minnesota, North 
and South Dakota, Nebraska, Missouri, Kansas, 
Indiana, Michigan, Ohio, Kentucky. Apply to 
the Excelsior Shoe & Slipper Co., Cedarburg, Wis- 
consin. 
WANTED— Experienced salesman with estab- 
lished trade on men’s welt shoes, for Virginia, 
West Virginia, Maryland, Delaware. Address 
B343, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 











H'GH-GRADE Shoe Salesmen Wanted by 
Manufacturer making Women’s McKays, 
to start with Spring samples about August 
15th. Territory open in all parts of the United 
States. Must be a hustler, one who has an 
established trade and can give best of refer- 
ence from former employer. First letter of 
application must give full particulars, territory 
covered and salary expected. The Elbinger 
Shoe Mfg. Co., Cincinnati, Ohio. 


WA ere experienced salesmen 

line of men’s dress welts. Made in Mil- 
coan Carried in s On strictly com- 
mission basis. Write Franklin-Fox Shoe Co., 
Milwaukee, Wis. 








SALESWOMEN WANTED 








WANTED 


Successful woman’s shoe salesmen who 
have established trade for a new high 
grade specialty factory just starting in 
St. Louis. All territory open. Address 
Box M, care Boot and Shoe Recorder, 
1627 Locust Street, St.. Louis, Mo. 








EXPERIENCED SHOE SALESWOMAN 
WANTED 


One ,who is thoroughly experienced and 
of taking complete charge of high- 





” 


class shoe department during buyer’s 





Salesman Wanted 


Owing to the death of our Mr. W. E. 
Gibson we are open for a salesman for the 
South. Only experienced men of the high- 
est standing need apply. Address, JOHN- 
SON BROS. SHOE MFG. CO., Hallowell, 
Maine. 


ae opportunity for one of 
pl i ity, whe can produce 
results. } a in =. or by letter to 
H. M. Voorhees & Bro., Trenton, N. J. 

















POSITION WANTED 


HOE FABRIC SALESMAN—With wide ac- 
quaintance throughout New England desires to 








nect with reliable concern, knows the textile 
b from loom to wearer. Best of references. 





Salesmen Wanted 


Experienced men with established trade 
to carry a leading in-stock line of Boys’ 
shoes. Commission only. Splendid op- 
portunity for young men with experience 

jobbing lines. Territories open: 
New York State; Ohio; Indiana; Illinois. 
Address in confidence giving details of 
experience. 


Address B 293, care Boot and Shoe Recorder 
207 South Street, Boston, Mass. 


WANTED 


for Middle West, a high-grade 
salesman thoroughly experienced 
in growing girls’, misses’ and 
children’s welts. 

Apply by letter ONLY stat- 
ing age and lines sold success- 
fully. 


Thomas D. Gotshall Shoe Co. 
76 Atherton St., 


Boston, Mass. 

















Address B363, care Boot and Shoe Recorder, 207 
uth St., Boston, Mass. 


X-ARMY OFFICER—with comprehensive 
knowledge of modern salesmanship and: experi- 
ence, wishes position carrying line of 4 ’s and wo- 
men’s shoes in the South. Address B368, —— Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 


OSITION WANTED—Traveli Shoe salesman 
with 12 years’ experience is loo ing for a good 
medium-priced line of women’s or men’s dress shoes. 
For State of Iowa or Illinois. Best references. 
Address B366, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


T° geet MANUFACTURERS—Sales manager 
with experience and competent to or- 
a a Rise campaign that will bring results is 

m for position. Ad 56, care —_ and 
8 oe Recorder, 207 South St., Boston, M 


GHOE salesman desires to connect with “iis 
wholesale concern to travel. Have had retail 
experience in all lines. At pore managing retail 
store in large city. Can furnish satisfactory ref- 
erences. Age 32 years. Address B339, mg 7 — 
and Shoe Wecssder, 207 South St., Boston, M 























_HELP WANTED 


a es istant credit 
uired by shoe manufacturer selling the 
retail on le, a man with — on —_ col- 
lections, ting and c Address 
B365, care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 
WANTED— Experienced shoe salesman, window 
trimmer and card writer, state salary wanted, 
reference, married or single, age in first letter. 
Phelps Shoe Co., Shreveport, 
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HELP WANTED 


LINE WANTED 





HOE MAN WANTED—To look after the selling 

and to assist in the buying of women ’s, misses’ 
and children’s shoes in department store. Steady 
position and good chance for advancement to the 
right party. Position open July 7. Give in first 
letter experience, age and what salary expected. 
The Weisberger Company, Barberton, Ohio. 





LINE WANTED—Have 5 men and offices, want 
general line for Chicago and —— Particu- 
. Monroe St., 


lars write J. A. Creelman, 22 W 


Chicago, Ill. 


A HUSTLER from Massachusetts with estab- 
lished trade in Ohio desires a Brockton line 
for men in fine dress welts. Commission basis. 
Communicate, 802, The Arcade, Cleveland, Ohio. 








‘AGENCY WANTED 








A LONDON FIRM with established con- 
nections in the Home and Continental 
BOOT and SHOE TRADE, having central 
Offices and Agents, is open to negotiate an 
American Agen for Boot and Shoe 
Manufacturer. ‘Ts prepared to act for 
them, or on a cash or vanait basis, and can 
guarantee a large trade. Business and 
bankers’ references given. Write WALTER 
& WILLIAMS, 10 Norton Folgate, Bishops- 
gate, London, England. 














LINE WANTED 


AGGRESSIV E salesman with an established 
trade selling the state of New Jersey and the 
city of New York with a babys’ shoe line, would 
consider any non-conflicting line, commission basis 
only in the same territory. Best of references ex- 
changed. Address B364, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


ACTORY LINE WANTED FOR SOUTHERN 
STATES—By an experienced man acquainted 
with best rated merchants. Nothing but a high- 
grade, well-known line considered. Address B369, 
care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 


HOE salesman of e: xperie nce and wide acquaint- 
ance with Pacific Coast dealers and buyers, 
wants a good line of shoes as a side line, on com- 
mission. Best references. Address B372, care 
Boot and Shoe Recorder, 207 South St., Boston, 
ass. 











AM well acquainted with shoe trade, wholesale 
and retail, in Greater New York, New Jersey 
and Eastern Pennsylvania. Will take short line of 
shoes for this territory or Philadelphia and vicinity. 
Cie only. Will guarantee accounts. 
Address P37, care Boot and Shoe Recorder, 929 
Chestnut St., Philadelphia, Pa. 








FOR LEASE 


TO LEASE 


High-class Shoe Dept.—Women’s, Misses 
and Children’s. This store is located in 
the heart of St. Paul’s retail business dis- 
trict, catering to the best clientele in the 
city. We are making extensive alterations 
and enlarging. The possibility for large 

I of busi is v1 while the 
standing of the store is second to none in 
the Northwest. Only responsible parties 
handling the best goods will be considered. 
Address E. E. ATKINSON & CO., St. 
Paul, Minn. 








ty 

















BUSINESS OPPORTUNITY 








ALESMAN—Covering New England territory 

selling big department store trade, wishes line 
of women’s shoes, welt or McKay and children’s 
turns. Commission basis, no drawing accounts. 
Address B362, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 





Misses’ and Children’s medium- 
priced turn line wanted for Den- 
ver to the Pacific Coast. Have 
developed wonderful trade dur- 
ing the past twelve years, having 
one hundred accounts among 
department stores, retailers and 
jobbers ($200,000 a season). Am 
making change. Wish to con- 
nect with a successful and pro- 
gressive house. Apply B374, care 
Boot and Shoe Recorder, 207 
South St., Boston, Mass. 














FOR SALE 





REPRESENTATION 


Well introduced Dutch Company of 
first financial standing wantsthe rep- 
resentation for Netherland of first- 
class boot and shoe works. Address, 
E. A. P., care Nijgh & Van Ditmar’s Ad- 
vertising Agency, Rotterdam, Holland. 














FOR SALE 


FOR SALE—Fixtures for hosiery department. 
All in good condition. Show cases, cabinets and 
shelving. Some enclosed shelves with glass doors, 
others without. Prices reasonable. Address B361, 
care Boot and Shoe Recorder, 207 South St., 

Boston, Mass. 


FoR SALE—Wisconsin Goodyear welt factory 
equipped to make men’s medium fine shoes. 
Capacity 400 pairs daily. Fine location. Plenty 
help available. Address B367, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


FOR SALE—Live wire and up to date shoe store, 

established 12 years, best location in town and 

doing good business, stock average $11,000, good 

lease given, and can reduce stock i desired; tenants 

can live over store also. Reasonable rent to right 
rty. Reason for selling, ill health. Box 463, 
ridgeton, New Jersey. 











SALE OF GOVERNMENT-OWNED TOE PLATES, HEEL PLATES AND HOB NAILS 
SEALED BIDS will be opened 10 A. M., July 9, 1919, at Zone Supply Office, 108 Mass. Ave., Boston, 
Mass., for approximately 1,350,000 pairs Toe Plates, 460,000 pairs Heel Plates and 365,000 pounds Hob 
Nails. Particulars, special bid forms can be obtained at above Office, Surplus Property Div., Munitions 
Bldg., Wash., D. C., or Zone Supply Office, attention Surplus Property Officer in the following cities: 
New York, Philadelphia, Baltimore, Newport News, Atlanta, Jeffersonville, Ind., Chicago, St. Louis, New 
Orleans, San Antonio, Omaha, El Paso and San Francisco. Refer toS. P. D. Nos. 1032, 1033 and 1034 C. E. 
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PUBLISHERS’ NOTICE . 


SUBSCRIPTION—The subscription price of the 
Boot and ‘Shoe he or ap is $3.50 a year in 
advance, which i les postage in the United 
States, Cuba, ipoludes 5 Islands, Philippine 
. Islands and Mexico. The price for Canada 
is $5.00 a year, including postage. 

FOREIGN SUBSCRIPTION—The price to all 
foreign countries except the above is "Fr. 50 
per year, including postage. 

All subscriptions are on in advance. 

ADVERTISING RATES—Card of Advertising 
Rates furnished on application. For rates for 
Wants, for Sales, etc., see Want Page. 





OFFICES IN 


aaocere OFFICE: 224 Moraine St:, Geo. W 
PRICE: Telephone 507. 
CHicAGo 6 OFFICE: 189 West Madison St. Tele- 
mene Main 1089. B.C. Bowen, > * 
oe, LOUI .. OFFICE: 1627 Locust St. B. C. 


NEW TORK “OFFICE: Room 102, Graham Bldg., 
ea Lewy =. % Walter Scott, Manager. 
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PHI DELPHIA G OFFICE: 929 Chestnut St. H. 


Walter Scot . 
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a ge National Bank Bldg. Geo. 


CINCINNATLO OF FFICE: 501 First National Bank 
Bldg... B. C. Bowen, Manager. Telephone 


655. 

ROCHESTER OFFICE: 609 Powers Bldg. 
Rossiter L. Seward, Western New York Rep- 
resentative. Telephone Stone 6314. 

LYNN OFFICE: Fred A. Gannon 

MILWAUKEE OFFICE: B. C. wen, Manager. 


hs 4 Office: 2 Rue des Italiens. L. Hubbard, 
7 Som 2 Cc. ne rey 5 ae Man- 
sion House Chambers, London, E. C. 


dagen, iy — Lit. Collins St., Melbourne. 


G. Jervis >» Manager. 
ARGENTINA, "Gerente, CM Cc. M. Elizondo, Calle 
Balcarce 150, Buenos Aires. 
BRAZIL: Gerente, Leon Combacau, Ruaid6 
Alfandega 204, Rio de Janeiro. 
CHILE: J. ‘< Cucurull, Casilla No. 3028, 
San de Chile. 


tiago 

CUBA: Gerente, S. Vidal y Vidal, P. O. Box 
148, Santiago de Cuba. 

ESPANA: Gerente, Leoncio de Miguel, Librero- 
Editor, 20 Fuencarral, Madrid. 

MEXICO ite, Jose Elizondo, 4a Del 
Cipres 117, Mexico, D.F. 

a. Office: Yokohama, J. F. Wagen, 








WANTED TO PURCHASE 
DO YOU CONTEMPLATE 


Retiring or going out of business? 
I will ay ee for your entire or surplus 


Leases having a short terra to run taken 
over. Established 25 years. 

I, OLENICK 
413 Broadway, New York Tel. 9531 Canal 
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THE DELICATE WINSOMENESS THAT SO COMPLETELY ACCORDS 
WITH A WOMAN'S LOVE FOR BEAUTIFUL APPAREL IS PART 
AND PARCEL OF FOX FOOTERY. 


TRUTHFULLY IT IS SAID THAT FOX SLIPPERS, PUMPS AND 
OXFORDS ARE CREATED RATHER THAN MANUFACTURED. 
EACH SHAPELY CONTOUR, FROM TOE TO HEEL, IS AN AID TO 
THE FINAL EFFECT OF SHEER STYLE. 


CHICAGO: Great Northern Bidg. 
BOSTON: 54 Lincoln Street 








CHARLES K. FOx, Inc. 
Haverhill, - 
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DESPITE TOWERING LEATHER AND LABOR COSTS, FOX FOOT- 
ERY MAINTAINS ITS ACCUSTOMED PLACE IN PRICE POPU- 
LARITY. 7 

FOX FOOTERY IS THE UNMISTAKABLE SELECTION OF THE 
WOMAN WHO KNOWS FOOTWEAR VALUES AND DELIGHTS IN 
SEING FAULTLESSLY SHOD. MERCHANTS WHO STOCK FOX 
FOOTERY KNOW WHAT GOOD SHOE BUSINESS MEANS. 


NEW YORK: Marbridge Bidg., 
Broadwavand — St., 
Mass. ca 
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3 WS LENOX MCcKAYS are good, honest shoes. 


We have made them for nearly a quarter of a century in the heart of Philadelphia. 

Many well established merchants bought LENOX SHOES when they started in business and are buying them 
today. LENOX SHOES are intimately associated with the successful growth of many stores. 

It is not a fancy line, nor a high priced line; just good, clean, dependable shoes that are the profitable bread and 
butter styles always; the kind of shoes that form part of the basic stock of all good shoe stores. 

The Tan Pony Cut styles illustrated are IN STOCK, ready to ship now, or we will pack them up and ship later 
They are all made of the same Tan Side leather and this grade is therefore complete from Infants’ to Growing Girls’. 





Under market conditions and limited production we would recommend to merchants that they order immediately 
if they have not bought this grade and style for school time. 























No. 7686—Misses’ English rany Tan Side, Imitation 
Wing Tip, 11% to 2, | ae $3.25 


No. 8654—Growing Girls’ English, Tan Side 8” by 
Imitation Wing Tip, 214 to 7, DandE........ $4.15 


No. 8655—Young W. oman’ s 8” Tan Side, 11-8 Heel, 
Imitation Straight Tip,24%to7,DandE....... $4.15 





No. 7687—Misses’ Tan Medium Toe, Pony Cut, Straight Tip, 114 to2,. DandE................2, 00000 e eee 
No. 7689—Child’s Foot Form, Tan Pony Cut, Straight Tip, 84% to 11, DandE................. 0c cece eeeee Ns 
No. 7690— Infants’ Foot Form, Tan Pony Cut, Straight Tip, 5 to8, DandE.............. cc ccc eee eee ee eee $2.50 








Terms—2 per cent discount, 40 days—net 60 days. 3 
Weimer, Wright & Watkin Co. 
Manufacturers 


STOCK DEPARTMENT 
35 South Second Street . - Philadelphia 
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We Will Still Carry On 


N the piping times of peace let us not forget the lessons 
learned in war’s grim school. One great commercial lesson 
was the value of standardization. 


In the pre-war days we were slowly absorbing this theory from 
the gentler instructions of peace, but war’s ruthless cramming 
taught us its value in ways we will never forget. 


Standard Kid is all the name implies. The weight and quality 
of any grade are always the same. 


The Shoe dealer benefits by this standardization. It minimizes 
the chance of an ununiform run of shoes. 


We are accepting orders for delivery after September of all 
colors except Black. 


COLOR 18—FIELD MOUSE 
COLOR A—HAVANA BROWN 


are in popular demand for Fall. Standard Kid is guaranteed 
to be colored through with pure dyes. It is not coated with a 
pigment or paint finish. 


STANDARD KID MFG. CO. 


Manufacturers of Black and Colored Glazed Kids and Patent Kid 


207 SOUTH STREET, BOSTON, MASS., U. S. A. , 
NEW YORK OFFICE, 610 TRIBUNE BLDG. 


i Factory, Wilmington, Del. 


AGENCIES F. W. Bailey & Co. 


St. Louis, Mo. 
Chas. A. Brady 
Rochester, N. Y. 5 
1. Louis Popper Pierre Blouin 


Cincinnati, Ohio Quebec, Canada 
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Our Boston Salesrooms, 
/2 Lincoln Street, are 


BUYERS’ HEADQUARTERS 


For women’s McKay shoes at 
moderate prices. 


The M. C. Lynn-made line is one that is stylish, 
dependable and always salable. Every shoe has the 
distinctive appearance of the highest priced footwear, 
while prices exactly suit the largest number of your 
customers. 


See the M. C. line in at our Boston 
office. You will find that it is indeed “‘a 
line that brings profits.” 


-MITCHELL-CAUNT CO. 


FACTORIES «LYNN, MASS. BOSTON OFFICE-72 LINCOLN ST. 


=Made in lynn 
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OFFICE OF 
FOUR HUNDRED AND FIFTEEN FIFTH AVENUE 


JOHN SLATER NEW YORK 


June 20th, 1919. 


F. Blumenthal Cempany 
New Yerk City 


Gentlemen: 


I heartily appreciate the splendid 
efforts that you are making in pointing out 
to the retailer and to the public, the 
necessity of correct harmeny between the 


shoe and the dress. 


Yours very truly, 





F. Bianentheal Company 


Wilmington, Delaware 





(8*s > re 
.* ’ 
ih 


The Largest Manufacturers in the of Glazed Kid 
The Largest Consumers in the WORL of High Class Raw Material 


@ 


Output: ONE MILLION TWO HUNDRED FIFTY 
THOUSAND SKINS MONTHLY. 
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“T"OOT-FITTERS” are Real shoes for 
Real men—the men who Do things! 


They insure the Correct walking position for the feet, and 


thereby give the body Perfect Poise. Guaranteed im- 
mediate delivery—AA to EE—5 to 12 (sizes and _ half-sizes), 
at $6.50, net 30 days! 


They're the Greatest Shoe Values in the World! 
And There’s Extra Wear in Every Pair! 


(SOLID LEATHER ALL THRU) 


EXCLUSIVE SELLING AGENTS FOR NEW ENGLAND 


ime A, H. BERRY SHOE COMPANY 
PORTLAND, MAINE 


Boston Salesrooms: 428-30 Albany Building 


. 
ONE SHOE—ONE LEATHER—ONE LAST—ONE PRICE! 
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UBUCK 














WEILDA 














NUBUCK 


HE Name and _ the Thies. 
The two are Inseparable. 


The name carries to manufacturer, 
dealer and wearer the assurance of 
definite quality, and is conditioned 
upon the faith of the makers in the 
product. 


Look for the Name. 


Nubuck was originated and is tanned 
exclusively by 








A. C. Lawrence .Leather Co. 
161 SOUTH ST., BOSTON, MASS. 


New York Chicago Rochester St. Louis 
Cincinnati Gloversville 












































Look For The Red Line 


The shoe salesman who is carrying shoes 
lined with “Redline: has an advantage 


over competing lines. The shoe dealer 
has learned to regard shoes with 


“Redime iw as bearing the stamp of 


REC.US PAT OFF 


service. 


FARNSWORTH, HOYT CO. 


BOSTON 
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McELWAIN | 


TRADE MARK 


SHOE 
PRICES! 


Facts Which Every Shoe 
Dealer Should Know 





England has taken the embargo off leather. Very soon 
she will lift the embargo from shoes. You know what the 
effect will be on the shoe market. It is true that prices 
will advance. That is a condition over which we have 
no control. 


BUT OUR PRICES ARE LOW! 


We are basing this statement on the replacement value of 
Calfskin and Vici Kid. We are glad to give our trade 
the benefit of the saving we made by timely purchasing. 


If our prices were based on today’s leather market, the 
dealer would necessarily pay about 75c a pair more on all 
Vici and Calfskin shoes. We urge you to stock up now. 
We are simply giving you the same advice which paid 
both.of us to follow some months ago. 


McELW AIN-BARTON 
SHOE COMPANY 


KANSAS CITY, MISSOURI 





Mc 
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THE LEADING COLOR 
FOR FALL I9I9 
LEVOR =—- N28 


BEAVER BROWN 





OUR OTHER POPULAR SHADES ARE 
COLOR N°? | LEVOR WHITEST WHITE 
COLOR N°23 LEVOR TRUE GRAY 
COLOR N?63 LEVOR HAVANA BROWN 





PRODUCED IN THEIR USUAL HIGH GRADE UNIFORMITY BY 


G.LEVOR « CO., inc. 


GLOVERSVILLE, N.Y 


NEW YORK-88-90 GOLD ST. 

ST.LOUIS LEATHER EXCHANGE BLDG“BOSTON I45 SOUTH ST. 
ARTHUR S. PATTON LEATHER CO. + * THE G.LEVOR CO, 
INLWAUKEE -THE A.R.AUVELLER CO. 

258 FOURTH ST. 
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Wherever there is a White Shoe 


there is a customer for 


ae 


The WHITE CLEANER 
“It Keeps White Shoes White.” 


There are two sorts of customers—those that come 
back for more and those that don’t! 


Every “Blanco” sale you make 
means a satisfied customer. 








“Blanco” makes friends because it does its work 
well—because it is so easy to use—because it is so 
convenient—in fact, because it is in every way 
satisfactory. ) 

It is worth while stocking a line that sells itself, sells quickly, 
and keeps on selling. 


Order your stock to-day. 
All jobbers have it. 


Sole Manufacturers 


JOSEPH PICKERING & SONS, LTD. 


) SHEFFIELD, England. 
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APSLEY RUBBER COMPANY 





APSOLE 


Outing Shoes 
with 


Welted Soles 


Perfected and Produced 
Only by the Apsley Rubber Co. 


T are by no means like the ordinary 


rubber sole canvas shoe. They are made 
throughout with special care—which makes 
a big sales difference with discriminating 


people? 


Louis, Cuban or 
Sport Heels. 


Six smart styles on 
the latest custom 
lasts. 


High grade fabric 
resembling Suede 
in appearance. 


Climax Outing Shoes 


We offer a slightly lower priced line than 
the APSOLE in the same styles—our Cli- 
max Outing shoes. 

Just as much care enters into their construc- 
tion—but not quite so expensive fabric. 


Choice of A, B, C and 
D widths. 


For meeting a lower price demand they are 
a very attractive line. 


Our MURIEL Model 
For Women and Misses 
Real Welted Fibre Outsoles 
Ccrk Innersoles, Insuring Coolness and Comfort 
Men’s Styles in London Toe only. A-D Low Heel. 








Buyers in Boston 


Complete lines of Apsley Foot- 


wear displayed at 


The Apsley Rubber Company 


520 Atlantic Avenue, » ~ Boston 








‘“‘Made Better 


To Sell Better To Wear Better’’ 











BOOT AND SHOE RECORDER July 5, 1919 


ing Demands to Come 


The two Griffin dressings described here will meet the needs 
of the majority of your customers during the Spring and Sum- 
mer months. They are designed particularly for the shoe 
materials that will be most generally worn. 


Of course they are representative of the Griffin quality, and 
that means that they will do the maximum of work and give 
absolute satisfaction. 


If these should not meet with the requirements of YOUR own 
trade, write us, for we have “A Dressing for Every Shoe” and we 
can supply YOUR need no matter what it may be. 


All goods shipped F.O.B. 

New York. On orders of 100 

lbs. or over (which would take 

in one gross of the small or 

ey large buck and canvas cleaner, Sees 

en or one gross of the Lotion lOlion REAM 

. ition Cream 3 oz. size) we make 

an allowance of 75c per 100 

Ibs. If the rate to your 

city is less than this, we 
———————————————— would pay the entire 

WHITEBUCK AND CANVASCLEANER Ione would. he’ deducted 

354 on, cise, $13-50 per prom $1.15 perdoz. f 

Pee Kid leaties soll Grille White Kidine, {70m the actual rate. 


Small size, $13.50 per gross, $1.15 per doz. 
Large size, $21.60 per gross, $1.85 per doz. 


GRIFFIN MFG. CO. 


69 MURRAY ST. 
NEW YORK, U.S.A. 
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We make more than 275 National . 
Cash Registers every day 


The National Cash Regis- 
ter is a modern, labor-saving 
machine that helps mer- 
chants, clerks, and their cus- 
tomers. 

It protects profits by stop- 
ping leaks and losses, tempt- 
ation and mistakes. . 


It adds, records, and class- 
ifies many kinds of transac- 
tions. 


It saves time and money 
because it does 15 things in 
3 seconds. 

It enables the merchant to 
give quick, accurate service. 

It more than pays for 
itself out of what it saves. 

It helps merchants make 
more money, with less 
expense. 


This big plant makes nothing but National Cash Registers 


The National Cash Register Company 
Dayton, Ohio 
Offices in all the principal cities of the world 
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WE cannot close our eyes to the 
one outstanding fact revealed 


by the present Hosiery situation. 


From all sections come requests from 
Dealers tor 


“Onyx 





4 
Reg v5.Pat. orrice 


for their New Hosiery Department--- 
“ONYX” is their first and only choice, 
proving conclusively where the 
“ONYX” Brand stands in the estima- 
tion of the Dealer, and how com- 
pletely it has won the confidence of 
the public. 


Here is a Good Will asset which 
“ONYX” provides and which every 
Dealer can realize on. 





Emery & Beers Company Ine. 


Sole Owners of “Onyx? Hosiery 


BROADWAY AT 24th STREET 
NEW YORK 


Boston Office: Philadelphia Office: Chicago Office: 
31 Bedford Street 1033 Chestnut Street The Lytton Building 


































































































by Castle Havana Brown lashion Plate 


EW Castle Leather Company Havana Brown Kid, 9-Inch 
Lace Boot, Wave Top, Circular Vamp, Imitation Straight 
Tip, Full Quarter, Turn Sole, 18-9 Covered Louis Heel. 


Made and Exhibited by 
SMALTZ-GOODWIN CoO. 


PHILADELPHIA, PA. 


Judge Lt by lts llsers”’ 
New Castle Leather Company 


NEW YORK 


Montreal,Can. Chicago 
and the Principal Leather and Shoe Centres Lverywhere 
Factory, Wilmington,Del. 
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Vérrect Dodg e 


For All Occasions 


IN STOCK 





~" No. 270 — Glazed Black Mel- 
bourne Kid Oxford, 2% inch 


Turn Low Shoes full Louis heel. Price 5.50 


No. 279 — Same in ooze calf. 
Price 7.00 


E have made turn shoes for 
fifty years. The best turn shoe 
makers live in our vicinity. The last 
five years we have made turn low 
shoes exclusively. We know we can 
make more and better turn low shoes 
by specializing in this way. If you 
want the smartest and best low turn 
No 275 — Black Satin. Opera, 


shoes, send your order to us. 1% nch baby Louis Heel 
rice >. 





Our sizes and widths run as follows: 
AA 4to7 B 2% to7 
A 3 to7 S 2% to7 





The Correct Dodge Shoes can only be obtained through our sales- 
men at their offices as published here, or direct from us. 











Owing to embarrassment of orders we cannot accept orders for less than 12 pairs 
of any one style, and no samples submitted. 


Prices and Deliveries Not Guaranteed 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


Boston w Yor! Philadelphia Chicago San Francisco 
183 Essex St. 851 nae Be ng Bidg. 600 Denckia Bldg. 20 W. Jackson Blvd. 417 "Pacific Bidg. 
Great Northern Bidg. 


Montgomery, Ala. Kansas City, Mo. Philippine Islands 
20 Galena Ave. 537 Ridge Bldg. 304 Roxas Bidg., Manila 


All goods sold F. O. B. Newburyport; terms, net 30 days. 
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All Around Sales Developed 


From Boys’ Shoes 


Merchandising experts agree unanimously that 
the very best publicity is “word of mouth 
advertising.” 


To get people talking about your store, to 
have them praise your goods to one another, 
is the mark of genuine and successful ability 
in store management. 






on the same comfortable last that the army 
used in shoeing its officers and men. 


Boys like the brisk, mannish appearance of 
Wonseam Shoes. Though they look like 
grown-ups’ footwear, they have a_ reserve 
strength that truly makes them “wear like 


° ’:° 
iron. 
Two layers of 


leather cover the 





Naturally mer- 


toe. 


chants who follow 

this policy of mak- Tongue, vamp, and 
ing a salesman out quarter are all in 
of every customer one piece. This is a 


select merchandise 


PATENTED AND REGISTERED patented i nnova- 


that will support tionin boot making, 
their aim. preventing rips or 
leaks, and allowing 


one seam to replace 


Wonseam Shoes, Won: " 
nt Rip the six or seven 





especially for boys 





formerly used. 





but also made in 
men’s sizes, bring boys’, men’s, women’s and 
even misses’ trade. 


If the boy’s shoes can be made so well and 
sold so reasonably, is the way the family rea- 
sons, the store that stocks them must have 
adult styles of similar good quality and value. 


Wonseam Shoes are flawless in strength, en- 
durance, and appearance. They are fashioned 


The single seam is at the back, running with 
the strain. It is reinforced by a full length 
leather back stay and three rows of stitching. 


Wonseam Shoes may be had in black or choco- 
late shades. Placed in your windows they will 
create acute boyish desire. 


There is a Wonseam jobber in your section. 
Write to us for his name. 


W. H. GRIFFIN COMPANY 


Manchester 





New Hampshire 
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ADVENTURES OF BARBARA WELT 
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= ACT 1 








BARBARA 
WELT 


A . 
C meets 
gt ANNY 


* esate 

















“Good morning, Annie.” 

“Why, Barbara, this is a pleasure. What is new in the 
House of Welting?”’ 

“Progress, Annie,—always something new. Do you remem- 
ber when we introduced to the trade the innovation of 


‘Welting already grooved at no additional expense’?”’ 


“T certainly do, Barbara—it was a step forward and a 
big economy for shoe manufacturers.” 

“Well, we are still progressing. Walk along with me a 
bit and [Il tell you some of our service and economy 


ideas.” 
Prologue may be had by writing for it. Act 2 follows, July 19 issue of this paper. 


OL SHOE 


BROCKTON RAND CO, BPs "78 | 








THE 


| ARISTO- 
| CRACY | 


Bieaove 












The Onginal 
| Full Gram Black 
{ Glazed Horse 












Strong as Horse 
Soft as Kid | 












eases 
Profits the Retailer 


: Demand the ORIGINAL GLAZED HORSE 
ja. a ARISTO KID from your shoe manufacturer 
S > KY 


RB. D. Ejsendrath Tanning Co. WA | 


Tannery 



































Chicago RACINE Boston 


jp 
130 N. Wells'St. WISCONSIN 195 South St. 4 
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BUYERS PAY FOR OUR SHOES 
NOT FOR OUR REPUTATION 















MMA 












DESCRIPTION 
No. 958 
O'BRIEN LAST 


Men’s Government Brown Side rrr A 
O’Brien Blu. Made with whole 
quarter, single leather sole. 
Leather counters. Full sized 
tongues, fleeced lined. Leather 
top facings. In stock A, B, C, D 
widths. 


Which can you make most money on—shoes or 
manufacturers’ names? 


You know—so do we—therefore we apply our- 
selves diligently to the production of shoes that 
will pay youtosell = | = + | ““WMMMMRRSSSSSeRye Ro 
The O’Brien last, upon which style shown here is 

made, is beyond all doubt the most generally liked 

staple model now or at any time on the market. 


The man responsible for it was one of the few 
scientific shoe men that could sense public needs 
correctly and create that which would fill their 
wants satisfactorily. 





For your protection in buying we feel that you 
should know we are sole makers and distributors 
of shoes made over the famous O’Brien last. 












ul 


W. CARTER CHICAGO COMPANY 
CHICAGO, ILLINOIS 
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Fred Rueping Leather Company 


Fond du Lac, Wisconsin 


Established 1854 





REG. U.S. PAT. OFF 


Upper leathers in Calf, Veals and 
Sides —Black and Colors—Smooth 
and Boarded. Used extensively on 
account of mellow feel, fine break and 


good cutting qualities. 


—BRANCHES— 
Cincinnati Milwaukee 
Chicago San Francieco 
Northampton, Eng. 
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With thirty-two years of experience our 
Black Satin Kid and Glazed Kid lines have 
gained for us an unsurpassed reputation. 
They are offered in McKay's Welts and 
Turns with exceptional skill shown in the 
selection of material and extreme care 
taken in every process of manufacture. 
We have no competitors in this class of 
merchandise and so we invite your inspec- 
tion, now, while the new. Fall lines are 
complete. The name DUTTENHOFER 
stands for the BEST in ladies’ footwear. 






















The ? 
Picadilly Lace 


Your Shoes! 


9 


YS 
















THE VAL DUTTENHOFER SONS CO. 
CINCINNATI, OHIO 
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GALLUN’S 
QUALITY LEATHERS 


FOR FALL AND WINTER, 1919-1920 





MANDARIN 
SIDES 


A chrome tanned side leather made in a 
glazed and boarded finish and offered in 
two colors. Mandarin Sides are strikingly 
attractive and of the highest integrity. 
They are designed to meet the call for fine 
shoes that can be sold at prices demanded 
by the great majority. 














NORWEGIAN VEALS 


One of Gallun’s specialty leathers—a heavy, rugged, high grade 
leather for storm and street wear. 

The texture of this leather is unusually fine and it is suitable for 
both men’s and women’s shoes. 

Norwegian Veals will be found in the lines of discriminating shoe 
manufacturers making a quality shoe. 

This leather is produced in two colors and black. 














VIKING CALF 


A strong grained mellow calf skin that is moisture-repellent. This leather does not peal or 
chip and is especially adapted for a high grade shoe for Fall and Winter wear. Viking Calf 
is favorably known and universally used. It takes a brilliant polish and is offered for the 
coming season in five colors and black. 


A. F.GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 
A. F. GALLUN & SONS, Inc. 


H. A. ELY, Manager, 11 EAST STREET, BOSTON 
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Patented 
Jan. 12, 1915 


1 Process Patent 
Aug. 19, 1913 
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Patented 


Jan. 12, 1915 


VULCO-UNIT 
Box TOE 
The Box Toe That Makes 
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The Shoe Last Longer 


mT resists wear because it is made of a material that neither 
water nor perspiration can affect in the slightest degree. 


IC IC Ic 





———— 
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Specify “Vulco-Unit’? Box Toes in all Your Orders 


—— = =: 
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BECKWITH Box TOE Co. 


G. W. KIBBY & CO. GEO. A. SPRINGMEIER 
Chicago, Ill. St. Louis, Mo. — AGENTS — Cincinnati, Ohio 
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Lynn, Mass., U. S. A. 











‘Maintains a Standard Reputation” 


ACE CALF 


Highest Quality 
Full Grain Calfskins 
No. 202 Tan 
No. 404 Nut Brown 


No. 75 Ruby Red 
No. 909 Cocoa Brown 


Furnished in all weights, both smooth and boarded 


Careful and Prompt Attention 
given to Export Business 


J. S. Barmet & Sons, 7" 


Ta nneries al Salesrooms 








_ SSS 
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75 South St., Boston, Mass., us A. 
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FACTORY 
407 BRIDGE STREET 





DONN D. SARGENT CO. 











mei \\ 
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FIELD MOUSE KID TOP 


HAVANA BROWN KID SEAMLESS VAMP 
84%” BUTTON—PEARL MILO BUTTONS 


14-8 WOOD BABY LOUIS HEEL 


SALEM, MASSACHUSETTS 


BOSTON OFFICE 
195 ESSEX STREET 














"IN our children’s department, we have 
given Nedlin Soles a thorough try-out 
with splendid results,” writes the Fontius 
Shoe Company, of Denver, Colo. **In many. 
instances, we have used these soles, not 
only for wearing qualities, but also for 
the style that they put into a shoe.”’ 

















NeGlin Soles, in most in- 
stances, will outlast leather 
soles. Consequently, all 
service shoes—men’s bus- 
iness shoes, women’s 
walking shoes, boys’ shoes 
and shoes for growing girls 
and the smaller children— 
are better for the use of 
NeGlin Soles. 























Salesmen, who have the 
most success in selling 
Ne@lin-soled shoes, have 
found that it pays to point 
out the advantages to be 
had through buying shoes 
bottomed with these en- 
during, comfortable, water- 
proof soles, and the extra 
value these shoes give. 


edlin Soles 


Trade Mark Reg. U. S. Pat. Off, 


Nedlin Soles are made by The Goodyear Tire & Rubber Co., 
Akron, Ohio, makers of Goodyear Rubber Heels—heels so good 
that only 1 pairin 352,000 is returned for adjustment, though 
they are guaranteed to outlast all other heels, rubber or leather. 
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IN-STOCK STYLES 


BLACK KID SPECIALTIES 
STRAP SANDALS, TWO STRAP PUMPS, 
OXFORDS AND BOOTS. 


READY FOR SHIPMENT 
DON’T DELAY PLACING YOUR ORDER 


a 


























REG.USPAT.OFF 







































































we Kid, Two-strap Sandal, wat : 
Gtk eo... Prices Subject to Change 





Eg! Plain Toe Blucher Oxford, 10-8 Th Two-strap Pump, 12-8 nod, 113—Kid, wy Toe, Lace Oxford, 12-8 
E ae} B, ¢, $4.1 heel, B, C, D, $4.25 


heel, Pe cscuceeeeeee® = =8=— BL © Bn a nccccsncccscocccecece ° 
119—Same eto Blucher style. . $4.25 





THE COMPLETE LINE OF 


“CONSTANT COMFORT’’ SHOES 


Will be displayed at the United States Hotel July 13th to 19th. 


JAMES T. CARROLL A. J. MINSHALL . E. E. DAVIS 
IN CHARGE 


AULT-WILLIAMSON SHOE CO. 
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UNDERHILL’S 


w 


F oot-Fashioned 


Spats 
DO INCREASE PROFITS 




















More sales with less effort is the rule 
with these new idea spats. Customers 
see at a glance that being cut as they 
are they must fit correctly. 


Cut Like a Shoe 
Fit Like a Glove 


UNDERHILL’S FOOT | 
FASHIONED SPATS = 


=! 

fe] 

s 

o 

5 

o 

a 

o 

o 

o 

= are designed and cut on the same 
@ principle that a shoe is—that is the 

= inside section is 14 inch longer 

oO than the outside. This makes 

= them fit snugly over the foot, 
a with the front and back 
= seams exactly centered 
= as they should be. 
oO 

5 

o 

5 

5 

G 

5 
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G. F. Underhill Co. 


58;COLDEN STREET NEWARK, NEW JERSEY 
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To Permanently Please 


all members of the family to whom the lustrous finish, easy 7 
comfort and long wearing qualities of glazed kid appeal ant 


; USE 
NOVILLA KID 


It has every quality which makes genuine glazed kid desirable and in 
addition “IT WILL NOT SCUFF.” 


Thus the only objection to glazed kid shoes is removed. 
You can also sell NOVILLA KID FOOTWEAR at more popular prices. 
Order your kid shoes cut from NOVILLA Kid. 


CASTLE KID COMPANY 


Originators and Sole Producers 


CAMDEN 7 : . NEW JERSEY 
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FE, feel that every merchant in 

the United States should carry 

a line of Educator Shoes. They will 

increase sales, as they are so well 

known from their wonderful adver- 

tising campaigns, that anyone— 

man, woman or child—wishing the 

freedom this last gives them, will 
invariably ask for this shoe. 


“We appreciate the efforts Rice & Hutchins 
have made in our behalf in making this shoe 
a success.as it is. 

‘“‘We have sold Educator Shoes in our store 
for the past five years, and have had a wonderful 
success. It really seem to be another part of our 
business. In other words, ‘added business, but with 
very little effort to get.” 


Manager of one 
of America’s big 
retail shoe stores. 


Rice & Hutchins, Inc. 
20 High St., Boston, U. S. A. 


Makers 


Educator Shoes. 














